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Scheuer says: 


Let’s Keep Our Heads 


The Korean crisis has confronted us with a huge task for which 
the nation is coordinating all of its resources. How quickly 
and how well we do this job will determine the peace of the 
world. We must be prepared for any eventuality and all must 


do their part to make success certain. 


We can set a glorious example for members of the United 
Nations that can bring reason into the chaotic disorder that 


has gripped the world. 


So remain level headed, try to fill your needs in the usual 
manner. The good display houses of the country will be able 
to fill your needs without upping prices unless it becomes 


absolutely necessary to do so. 


There is only one goal to which we must dedicate our resources 


and our lives, and that is VICTORY. 








INC. 


eixTuRts§ 307 WEST 38'* ST.. AT EIGHTH AVE., NEW YORK CITY 18 
ORIGINATORS AND MANUFACTURERS OF MODERN PLASTIC DISPLAY FIXTURES 
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CIRCUS ATTRACTION 


The Hit of the N. ¥. Market Week Show 


Yes...everyone loves a circus, especially at Christmas time ...at your store 
animals and clowns are motor driven to produce fascinating 


CG: The large 
ircus motions that will interest everyone, colored in bright colors. Each one an 
attraction by itself. The small ones just as colorful and interesting are not 


Boa r , animated. Also new circus design comuras to complete your show 


NEW...LOW PRICES gs ease 
Write or wire today—ask our salesmen to call - thy 
1 3 other great new at, 


and show you this show anc 


Christmas promotions me 
> Write today! 


W. L. STENSGAARD AND ASSOCIATES, INC. 


346 NORTH JUSTINE STREET, CHICAGO 7, ILLINOIS 
Specialists in Merchandise Presentation . Demonstrations - Displays - Exhibits 





LET US HELP YOU PLAN YOUR CHRISTMAS ATTRACTION — WRITE TODAY 
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OUR NEXT ISSUE 


The series of display shop practice 
articles by Ernest F. Young will be 
continued in the September issue; dis- 
play wood finishes is the subject. . . . 
Successful Christmas displays of last 
season will be illustrated and described, 
in addition to a number of interesting 
and helpful articles. 


THE COVER 


This colorful display was used by Sid- 
ney Ring, Saks-Fifth Avenue, New York 
City, the mannequin, boardwalk and 
accessories group picked out by spot- 
lighting. (Full color photograph by 
Worsinger Studio and used here by 
courtesy of D. G. Williams, Inc.; both 
firms of New York City.) 


OFFICES 


Eastern Office: 47 West 57th Street, New 
York City 19. Phone PLaza 3-5989. Cleve- 
land Office: J. R. Monk, Macintyre, Simp- 
son & Woods, 1900 Euclid Avenue, Cleve- 
land 15. Phone CHerry 1-1501. 


SUBSCRIPTION RATES 


Published monthly at $3.00 a year for the United 
States, Pan-American Countries, Philippine 
Islands and Spain; all others $4.00 a year. 
Canadian and foreign orders payable in U. S. 
funds by international money order or New 
York bank draft. Single copies, 30 cents. 
Send all subscription orders direct to the 
publication office at Cincinnati. Changes of 
address must be reported at least two weeks 
in advance of effective date; otherwise missed 
copies cannot be supplied. Entered as sec- 
ond class matter September 20, 1922, at post- 
office at Cincinnati, Ohio, under act of 
March 3, 1879. 
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Member 
Audit National 
Bureau of Association of 
Circulations Display Industries 
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Pass This Issue Along 


You get the most valuw from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 


oO See Pea 
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ALMOST HUMAN 


C FORMS THEY TILT & SWIVEL 


TRAFFIC STOPPERS 
SALES BOOSTERS! GLAMOROUS! INEXPENSIVE! — 


val j 
/\ 


KIDDIE FORM 


Amazing Display Unit for All Children's 
Sweaters. Lingerie and Delicates. Wear—Girls and Boys. 











4, 
IN 


Sensational Display Unit for full length 
ond two piece garments. 





#900 
BEAUTY FORM 


Glamorous, profitable way to display Blouses 
and Sweaters ot their provocotive bes. Espe 
cially wonderful for Nylon. Beautifully con 
toured. Positively the most Gorgeous Blouse 


#500 mck 
FEMME-FORM \, ao —— 


Beavtifully disploys full length Dresses, Robes, 
Hovsecoots. Eliminotes expensive Mannequins 
and Action Forms, Wonderful for two-piece gar 
ments and skirt ensembles. Terrific for Bathing 


The one and only Truly All-Purpose Form ever 
made to display everything! One-piece gor- 
ments or two, from full-length party dresses to 
Tee Shirts and Swim Trunks. Replaces costly 








Suits. Worth its weight in Gold—an Absolutely 
Sensational Form. Nothing to replace of wear 
out. Will last a lifetime. Fantastically Low Priced 


and Sweater Form ever made at any price. 
Nothing to replace or wear out. Will last a 
lifetime. Fantastically Low Priced 


mannequins. Its versatility can't be duplicated. 
Nothing to reploce or wear out. Will lost a 
lifetime. Fantastically Low Priced 
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Dress vp your Windows and Store interiors! And step-up Sales! Never before in History at so-o low cost so 
Exquisite and Versatile a Line of All-Purpose, thick Crystal Plastic Forms. Almost Human . . . They twirl and 
swivel to any position! Fit any Tee Stand! Display Dramatically .. . at floor level or any height! Can be hung 
with ease for spectacular wall display. Satin-Smooth . . . won't chip, peel, crack, or discolor. Maintains its 
brilliant, sparkling look always .. . All ways! Wipes clean with a cloth. Lasts a Lifetime .. . and then some. 
Equipped with thick felt pads strategically located to accommodate pins. 


Now Is the time to replace old-hat old-fashioned Forms of dubious design and lack-lustre eye appeal with 
@ matching line-up of clearly perfect Forms at minimum cost! Adopted by feading Dopartment Stores, Chains 
and Specialty Shops throughout the nation. You've seen these Forms in use everywhere. Order today. Beav- 
tifully packaged to reach you in Factory Fresh Condition—— Complete Satisfaction unequivocally guaranteed. 


GREATEST PROFIT BUILDERS FOR RETAIL STORES IN THIRTY YEARS! ORDER NOW! 
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SELL MORE MERCHANDISE 


MODEL MS7I1 
Copocity 7 « 11 inches 


\) 


MODEL MK1I422C 
Capacity 14 x 22 inches 


MODEL M7!II MODEL MIi4il MOOEL M1422 MODEL M2228 
Copacity 7 « 11 inches Copacity 14 « 11 inches Capacity 14 « 22 inches Copacity 22 « 28 inches 


LINE-O-SCRIBE 

caw your sign department to produce sales pro- SIGN MACHINES 

are made in sizes and 

motion material that enhances merchandise values, and reflects models for every type 
credit on you and on your store. Combinations of type as are of merchandising. 


used in other advertising can be used to create a more forceful 
WRITE FOR OUR 
effect. Better signs can be produced on the Line-O-Scribe and all NEW CATALOG™ 50 


your signs can be two sided so that they inform shoppers from any which describes and 


ices each model. 


position in your store . . . help salespeople, too, on merchandise 


facts that produce sales. 


THE MORGAN CO. 


3984 AVONDALE AVENUE, CHICAGO 41, ILLINOIS 
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ANOTHER NEW DESIGN | 
SNOW SCENE a en eae 


An attractive PHOTO-MURAL FABRIC 
BACKGROUND for your winter windows. 
14 different designs available to meet every 
seasonal need. 





THESE COMPLETE WINDOW BACK. 
GROUNDS NOW ONLY 


$s I oe ial 


DISPLAY'S GREATEST VALUE! 


Write for pamphlet showing the complete line 
and Miniature Photo-Murals. 





Design No. 14 
SNOW SCENE WITH ROAD 
In Cool Ice Blue 
4Panels . ... . . « Complete, $44 


Eliminate the costly construction of wood and 
plaster backgrounds with PHOTO-MURAL FABRIC 
backgrounds. They are easily cleaned and can be 
readily stored for reuse. Make seasonal back- 
ground changes quickly, easily and economically. 


Design No. 2 
SNOW SCENE 
In Cool Ice Blue 


4 Panels... - + Complete, $44 


Design No. 3 - —_ sites 
WINTER eee WITH BROOK ‘ : 7 ul ii ] } 
| : | sri : af An ; # 





5 Panels . . . . . . Complete, $55 


11 OTHER SCENES IN STOCK 
FOR IMMEDIATE DELIVERY 


Rustic Woodland Scene, College Campus—Back-to- 
School, Nautical Summer Scene, Woodland With 
Brook, Tropical Beach Scene, Garden Scene, New 
York Skyline, Stairway in Opera House (Paris), Arc 
de Triomphe (Paris), The Acropolis (Greece), Cherry 
Blossoms in Washington. 








ORDER DIRECT OR THROUGH YOUR 
FAVORITE JOBBER 


DECORATIVE DISPLAYS 


57-57 63d St. Maspeth, L. I., 
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get the most 
for your 
display dollar 


There are mannequins and there are mannequins. 
But there are no mannequins like Magnani 
Mannequins. None so eye-catching, so crowd- 
drawing. so sales-producing. Why not get the 
most for your display dollar . . . with those 
bell-ringing beauties . . . Magnani 


Mannequins! 


For many happy returns on your 
display dollar, just write, wire 


or call. That’s all! 


“figures that really figure .. . in sales” 


magnani mannequins 


236 West 40 Street. New York City 
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ALUMALITE and FIBERGLAS 


Lightweight — Weatherproof — Crushproof 


C i} ristmas pe! , So tions 
that are truly 


da Peren f / 


HIGHLY POLISHED 
ALUMINUM FOIL 
OUTDOOR POST TRIM 


No. DG-62 Base metal foil 
garland shredded with an angle 
cut so that it will flare out, 
glisten and sparkle when wrapped 
around lamp posts. Can be ordered 
in continuous rolls up to 100 feet 
Garland is 6 ch i ply, 3 
inch shred. In r 
color, y« 

In silver 


per yard 


i 
No. DG-12-2— Garland same 3 
ibove but 12 inch by 2 ply, 
neh shred In red, green or 


color, yd $1.20 
oe $1.00 
' : NEW ALUMINUM FOIL INDOOR POST TRIM 
Giant 7 . 4 f N Giant No. DG1-6-2—This new foil indoor post trim 


available in silver, red, gold, green, ice-blue, char 
72 in. P 84 in. — - in a cocatinatl n Ra any two of these 
olors s h by 2 y 
. ' ee ' color rim ts 6 inc « } , 80. 
Star! Wreath! % inch shred. Price, per yard c 
Please specify colors desired on all items 


F.O.B. Los Angeles 


ALUMINUM STAR MOUNTED IN ALUMINUM GARLAND WREATH 
Aluminum star in silver, green or red inside a wreath made with a sturdy metal frame and 
covered with shimmering aluminum foil Aluminum wreath adds greatly to the effect of aluminum 
star Unit ts available in four different sizes Wreath may be had with medium base light sockets 
for colored lights around the outer rim of the wreath Lamps are not included. Wreath available 
in red, green or tricolor Please specify star and wreath color and whether wiring is desired 


Colored 
50.00 
Each, without wiring 
weight Ibs Each, with wiring 
t 


Exch. without wir 


No. WS-22. liar weight 2 Ibs. Each, with wir 


No. WS-48 i , 1. diam., weight 9 Ibs. Each, with wiring 
No. WS-%. 


Ea withou 
No. WS t 84 in. dian cig bs. Each, 
f 


FIBERGLAS BELLS 


] 


Fiberg! 1 


as bell that is flameproof 

waterpre puncture-proof and _ practically 

FIBERGLAS SANTA HEAD PLAQUES nbreal | Made to withstand the most severe 

Merry Santa plaques to brighten up t ter r e colorful bells have unusual eye 

windows or interior displays. Relief m appeal with wintry fre i bottom, and are 
ed in fire-resistant Fiberglas and finished beautif y tr went when 

n red, blue, green and white No. B-—Ht. 3 n. Wt Ib $16.50 

No. SH-40—Large Fiberglas Santa Plaqu No. B-18—Ht. 18 in. Wt. 1%4 1 8.75 

re 40 inches in diam. by 6 inches dee; No. B- 9—-Ht. 9 in. Wt. 10 « 4 1.95 


ach ‘ rat “ee vod “with. ssadiven thease enatee 
No. SH-22--Sma!! vavelan. Mask “Wikio NOTE F t wir with me im base cket, 


ee — 1 $1.00 extra. Lamps not included 
S n lian y } ir 


Fact i All items packaged in cartons sui le for storage 
F.O.B. Los Angeles F.O.B. Los Angeles 
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OUTDOOR DECORATIONS 


Unbreakable — Washable — Fire Resistant 


\ J 
¥ aN 
“ 


ce 


HIGHLY POLISHED ALUMINUM FOIL GARLANDS 
Score, a holiday hit with this sensational new aluminum foil 
garland priced to fit your budget Garland may be used in 
countless ways, and it will retain its luster under the most 
adverse weather conditions. Special triple-taped stapled to 10 
Ib. test webbing construction assures maximum strength and 
long life and prevents garland from becoming unstitched in 
heavy winds. Overhead guy wires should be hung across the 
street to hold garland for best results. Can be ordered in con 
tinuous rolls up to 100 feet 
No. G-6-2—Six in. by 2 ply, 4 in. shred In red, green or tricolor, per 
Silver, per yard 
No, G-12-2—Twelve inches 2 ply, 5@ inch shred In red, green 
yard -10. Silver, per yard 
No. G-12-3—Twelve inches by ly, % inch shred In red, green 
yard $1.40. Silver, per yard 
0. G-12-4—Twelve in. by 4 ply, % in. shred. In red, green 
Silver, per yard 
0. G-16-3—Sixteen in. by 3 ply, 44 in. shred. In red, green 
Silver, per yard 
No. G-16-4—Sixteen in. by 4 ply, 44 in. shred. In red, green or 
Silver, per yard 


NEW ALUMINUM FOIL GARLAND FOR INDOOR TRIM 
No. GI-6-2—This new fireproof aluminum foil garland is available in a wide range 
of brilliant holiday colors: red, silver, green, ice-blue, chartreuse, and gold or in com 


bination of any two colors. Garland is 6 inches by 2 ply, % inch shred 


1a 
Per yard ioc 
Please specify color desired on all items F.O.B. Los Angeles 


Wy 


st 


wi 


“ 
w 
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ILLUMINATED DOUBLE FACE POST UNIT 
A sparkling, bright, colorful post decoration for holiday decor 
Designed for outdoor use, but can be used effectively indoors as 
well. Set consists of 

i—No. WS-22—Silver Star in 4 in. diam. Wreath, with 2 lamps 
$17.50 
No. PD-1-E—Pole Unit, 2 ft. by 5 ft., covered in choice of 
green, red or tri-color aluminum foil, complete with wiring 

ost binding straps for installation Price 


Price, complete as shown $41.50 


F.O.B. Los Angeles Plus Federal Exe. Tax on Bulbs 


Here is an outstanding store front decoratior 

Foil Scroll Unit. Two 18 in. Fiberglas Bells and 

Star Unit are hung from the sturdily 

is brilliantly lighted with interior 

colored lights strung al ¢ the Scroll 

aluminum surfaces catch and reflect the colored lights cr 

brilliance As shown, the display is approximately 8 
1—No,. WS-22—Star in 4 in. diam. silver wreath and 
2—No. B-18-E—Fiberglas Bells 18 in. hig! om 
1—No. SCR-1-E—Scroll Unit, 2 it y 8 


oper 
Price, complete as s $65.50 
F.O.B. Los Angeles is Fed. Exec. Tax on Bulbs 


Send for Free Catalog of 


Oufdoor Decorations 


Write today for Catalog No. 230-D 
Sample orders shipped promptly. 


GIANT ILLUMINATED DOUBLE FACE SANTA WREATH 
No. SHD-40-W—Giant illuminated, double face, relief moulded 


a 
translucent Fiberglas Santa head in four colors Garland wreath of 
ea 0 shimmering aluminum foil, 52 ir liam. and 12 in. im depth. Wreath 
s formed on a reinforced metal ring. Complete with $5: e 
* two 75 watt rough service lamps Weight & Ibs Fach 52.50 
p 


us Federal Excise Tax on Bulbs 


2018 Washington Avenue St. Louis 3, Missouri ant Rams Soch eee Tt Seen See: ae 


s Angeles 
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DISPLAY ACTION CREATES SALES ACTION 





“Christmas Holiday’ 


G §512—Size - 32” high, 48” wide, 512" deep. Printed in nine brilliant colors in the back- 
ground and seven colors on the moving parts. Action—-Three cute little elves are swinging 
on the bells while the musical notes on the score flash on and off. The background is a lake 
frozen over showing many skaters in colorful costumes of the gay nineties era. This display 
has a wooden shadow box frame which not only adds to its beauty, but helps prevent warp- 
ing, also protects the moving parts in transit. This is truly a very attractive and inex- 
pensive display. Complete and ready to plug in 110 V. outlet AC or DC, the cost of this 


display is $40.00, F.O.B. our factory. 


“Santa At Window” 


G 511—This is a light and action display printed 
in eight vivid colors and is sturdily constructed. 
Overall size — 19” high, 24” wide and 51%” deep. 
This too has a wooden shadow box frame for pro- 
tection of the entire display as well as the moving 
parts. 

The action is Santa looking in the window waving 
goodbye as if saying, Happy Christmas to all and 
to all a good night. The light in the display is 
the twinkling of stars in the sky. 

The cost of this display complete, ready to plug 
into 110 V. AC or DC outlet, is $20.00, F.O.B. 


our factory. 


GREGORY MOTORS Ine. _ itooxwniny 
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Have you checked 
“sales pulse” lately? 
... We Have—With 1,290,000 Customers! 


Available — Report No. 2 — the second in our Visual Merchandising — 
Research Series. The results of a nation-wide study of 
display, covering 1,290,000 customers believed to be the 
largest sampling group in any marketing research. 


+ Wet Ne IRAE A CS AMG, RN SD ne ARIE NR, 


Varied merchandise was used in 58 test windows in a 
store in each of twelve cities. This 128 page bound volume 
is fully illustrated and gives complete details on traffic, 
readership and sales effect. 


Sales increases from 18 to 67% were obtained during this 
study, by the use of displays of merchandise totally 
unpublicized in any other way. The ability of display to start and 
sustain sales was conclusively proved! Check your own 
“sales pulse” against these records. Send coupon below 
for your copy of Report No. 2 — or if you haven't seen 


Report No. 1 — send for both, $5.00 per copy. 


MAIL COUPON TODAY! 


National Association of es 4 Industries 
203 N. Wabash, Chicago 1, Illinois 


Please send me copies of N.A.D.1. Visual Merchandis- 
ing Research Series Report No. 2, at $5.00 each. Enclosed 


is my check for $ 


PROGRESSIVE 


NATIONAL ASSOCIATION 
of DISPLAY INDUSTRIES 


203 No. Wabash wmeERCHANDISE Chicago 1, IIlinois City State 
PRESENTATION “WRBRRBRPERER ERR E FER E EF 


Name 
Store 


Address 
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Before Any Other 
Consideration 


. ( / * of & 

F THE several factors that enter into the use 

of published media, the distribution of the ad- 

vertisers’ sales messages, as governed by the 

selection of media, can of itself decide the success or 

failure of the advertising investment. That is why in- 

tegrity of circulation is the first consideration with ex- 
perienced space buyers. 

The emblem shown above stands for the FACTS 
that make it possible for advertisers to select the right 
media and to know what they get for their money 
when they invest in publication advertising. It is the 
emblem of membership in the Audit Bureau of Circu- 
lations, a cooperative and nonprofit association of 
3300 advertisers, agencies and publishers. 

Working together, these buyers and sellers of ad- 
vertising have established standards for circulation 


AUGUST, 1950 
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values and a definition for paid circulation, just as 
there are standards of weight and measure for pur- 
chasing agents to use in selecting merchandise and 
equipment. In other words, A.B.C. is a bureau of 
standards for the advertising and publishing industry. 








A.B.C. maintains a staff of specially trained aud- 
itors who make annual audits of the circulations of 
the publisher members. Information thus obtained is 
issued in A.B.C. reports for use in buying and selling 
space. Alladvertising in printed media should be bought 
on the basis of facts in these reports. 

This business paper is a member of the Audit Bu- 
reau of Circulations because we want our advertisers 
to know what they get for their money when they ad- 
vertise in these pages. Our A.B.C. report gives the 
facts. Ask for a copy and then study it. 




















SOME OF THE AUDITED INFORMATION 











SEND THE RIGHT MESSAGE 
TO THE RIGHT PEOPLE 


] %IN A.B.C. BUSINESS PAPER REPORTS 


How much paid circulation. 


How much unpaid circulation. 


Paid subscriptions and renewals, 
as defined by A.B.C. standards, 
indicate a reader audience that 
has responded to a publication's 
editorial appeal. With the interests 
of readers thus identified, it be- 
comes possible to reach specialized 
groups effectively with specialized 


or business. 
advertising appeals. 

















Prices paid by subscribers. 

How the circulation was obtained. 

Whether or not premiums were used as 
circulation inducements. 

Where the circulation goes. 

A breakdown of subscribers by occupation 


How many subscribers renewed. 
How many are in arrears. 
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CINCINNATI, OHIO 


REPORTS — FACTS AS THE 


BASIC 


MEASURE OF ADVERTISING VALUE 
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= Beyond ‘Compare 
tn refose or tn action 


There’s nothing like Beau Mondes 


for showing the finer points of fashion. Your windows deserve the 


finest manikins made. 


Wanihins illustrated are (left) PRIZ2JF «+ below) FSINSKA 


¢/ 
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- 
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Write or call for a beautiful 


|] { | 
Gravure brochure Illustrating } i 
Twenty-four La Femme Natur ) 


elle beau mondes MANIKINS WITH MAGNETISM 


CZ Yomme ; AL aliaelle. 


created by KORRECT-WAY displays Division of Americar 
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CHRISTMAS MAGIC WINDOW 


For Windows or Toy Department 
The NEWEST, BIGGEST & BEST fom 


GRA BRA PRA Ghd PAARL) YRS Pha PR ey 


i) 


CHRISTMAS SHOW 


LESS EFFORT — SMALLER COST 


STRETCHES INTO INFINITY 


This latest patented mirror device is 
adaptable to any season or promotion. 


A HUGE SUCCESS 


Thirty Thousand children and adults 
stood in line for the first presentation 
of the MAGIC WINDOW as an 
Easter Show at L. Bamberger & Co., 
Newark, N. J. 


SS 
SS 
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One Store Only in each city. 
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Illustrated above is a Night Scene and a Day Scene of a FAIRYLAND CITY viewed through the Magic Window. Christmas stories may 
be dramatized or merchandise can be displayed with the same spectacular effect of extending into infinity. 


The Lowest Priced FREDERIC SHIPMAN STUDIOS Can be installed 


Big Show in America | 470 W. 24th St., New York I1, N. Y. Watkins 9-3815 in 5 hours. 
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FOREMOST NAME IN BLOUSE FORMS 
FORMOSELLE PRESENTS A COMPLETE LINE OF 


Oteriditnads 


ay DISPLAYS 


4 adaptable for 
4 ] @ EXTERIORS @ INTERIORS 
ith) @ RETAIL BUSINESS 


FORMOSELLE FORMS 
Less than half the cost of other forms on the 
market. Weight 12 ounces. Made of fibre 
glass and plastic that will not chip, resists 
cracking and crushing, easy to clean. ea. 


+1098 — % shell — flesh color $3.25 
#1098 — %, shell —in a variety 
of multiple colors $3.95 


BELLS 
Fibre glass.* Lightweight, fire-resistant, water- 
repellent. Choice of red, blue, white, gold, 
reen. : 9” 4 
No. 675 g SIZES: 9” to 30 


SANTA HEAD rrom $195 10 51440 each 


14x18Yx4 —10 oz. 


$24.00 Dozen ' PLAQUE 


Screened and flacked. Adheres to any flat or 
curved surface. Seven beautifully blended 
colors. SIZES: 8” 40 22” 


FROM $720 TO $2400 DOZEN 
REINDEER 


White fibre glass.* All waterproof, fire-resist- 
ant, lightweight. 3 dimensional and full round. 


FROM $500 To $12500 EACH 


BALLS 
Made of fibre pulp and plastic. 8 inch and 12 
inch size half-shells. 

STARS 
Lightweight, fire-resistant, water - repellent 
fibre glass.* In blue and white. 


SIZE: 26” 
$300 EACH 
TREES 


White fibre glass* trimmed with green stars. 
Packed 12 to carton. 


27, x 28x3 $420 cach 


Take advantage of Fortno’s low prices, high quality and 
wide variety. Place your order now with your - 
while stocks are a and delivery fast. On orders 
less than full carton, handling charge. 
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SANTA HEAD 
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No. 625 
SANTA HEAD 
14Ygx23Yyx5%q — 12 02. 


$30.00 Dozen 
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No. 600 \ 
SANTA HEAD 
18x25x5% — 16 02. 


$40.00 Dozen — 
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No. 615 
SANTA HEAD 
17x24x64 — 24 o7. 


3 ay $48.00 Dozen 
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No. 630 
SANTA HEAD 
CM 21% x381%4x5 — 26 oz. 
‘ $72.00 Dozen 
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Gay, roguish Santas in’3 dimen- 


DISPLAYS COMPANY 
- sional pulp and plastic. Brilli 
. hand Le cay ot oar ter gro 


Cane 123 SO. FRONT ST., BURBANK, CALIF 
able, water-rep *llent. 


SSS RR tee ee * Specify for outdoor or indoor use. 
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FROSTEE SNO Reduces Costs 
Of Your Christmas Display 


You get real value in Frostee Sno 


Frostee Sno is low in first cost. [It can 
be used for any type of display where 
an illusion of coolness or cold is de- 
sired. Right now you can use some 
Blocks to display fans or invite 
people into your air-conditioned store. 
They are excellent for attracting at- 
tention to early displays of cold 
weather merchandise. When it comes 
time to make your Christmas display, 
the very same Blocks can be vacu- 
umed and will look as fresh and clean 


as when new. 


It is so easy to make a small or large 
display of Frostee Sno Blocks. One 
or two Blocks can be placed casually 
in a window or display case. You 
ean cut them in halves or quarters, 
cut them into faney shapes or letters 
to spell out a message. A big display 
can be made with the same ease. . . 
just use more Blocks. Frostee Sno 
Blocks will stand on edge. They can 
be held together with skewers we 
furnish free. There is no limit to 


their versatility. 


Call your display jobber today. Have 
him show you his new book of photo- 
graphs of Frostee Sno Displays. It will 
give you ideas for low-cost, eye-appeal- 
ing spring, summer, fall, Christmas and 
winter displays. 


Blocks. They are big 15”x22"x6". 
Millions of pure white sparkling crys- 
tals reflect any color light thrown 
upon them. Lights placed back of 
the Blocks illuminate them beauti- 
fully. 


fects. Sno Blocks are vermin-proof, 


You can create dazzling ef- 


fireproof, and won't harm any mer- 
chandise. They are light in weight, 
yet durable. They are today’s best 
buy in display material. They reduce 


your overall display costs. 


Ca 


sne Cempany 


ne eel rer 
WINDOW isrLars Ss TM DECORA TONS 
ANTIOCH, ILL. 
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1 FREE caratoc 
OF 


It will enable you 
to build and decorate 
your own 


| PARADE FLOAT 


Containing more than fifty illustrations of float and auto designs and 
decorations, this catalog gives to the float builder a wide selection of 
designs appropriate for any type of business or parade theme. 


With each float design ordered, a complete blueprint of construction 
and decoration is included. 


A wide variety of float decorating materials is also illustrated in the 
catalog. 


WRITE FOR YOUR COPY TODAY! 


DISPLAYS, INeé. 


a) EAS T a) ee AVENUE 
MINNEAPOLIS 4, MINNESOTA 
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Here it is -- - 


FOR THE FIRST TIME 


30 wn. Wide Foil 


Without a seam 


Bulkton 


EMBOSSED 


“WHIRL-0-FOIL” 


AVAILABLE IN 


5 Dazzling Holiday Chun 
e@ RED e@ GREEN e@ BLUE e SOLD e@ SILVER 


LIST PRICE 


SILVER 
COLORS 
$5.95 Per Roll $6.65 Per Roll 


ROLL SIZE 
25 FEET LONG by 50 IN. WIDE 


THE IDEAL COVERING 
FOR YOUR HOLIDAY DISPLAYS 
@ Interior Posts 


© Background Panels 
@ Window Floors 


@ Show Case Lining 
© Platforms 
@ Shadow Boxes 


BULKLEY, DUNTON & CO. 


INCORPORATED 
295 MADISON AVENUE 
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NEW, ENLARGED 


Display World 
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The newly enlarged, cloth bound binder 
for your copies of DISPLAY WORLD is 
now available. Maroon, with title in gold, 
the binder opens flat as illustrated for 
easy reference to the pages of any issue. 
Copies can easily be inserted and removed. 


MAKES YOUR COPIES OF 

DISPLAY WORLD MANY 

TIMES MORE VALUABLE 
@ Easily holds 12 copies 
@ Keeps copies clean 

@ Handy for reference 

3% each postpaid 


Exchange regulations permit the acceptance 
of orders for the UNITED STATES ONLY. 


DISPLAY WORLD 


CINCINNATI 1, OHIO 
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Before You Invest... 
INVESTIGATE 


See the one and only Showcard MACHINE 


before you buy sign-making equipment 


“ee 
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SR CF ey ee OSE tee a ims ew 


® More signs per day, singles or multiples 


Woe ER AN EPA EE ree COMET Cn aN ar 


e Outstanding 20-year service record 
® Sweeping 5-year guarantee 


® Prices start at $145 complete 
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Original of the above sign, produced on 
SHOWCARD MACHINE, required only 32 minutes. 
Duplicates require only seconds more. 
SHOWCARD MACHINE Model B, recently rede- 
signed to provide an even greater measure of the 
convenience, speed and economy that has made 
Showcard Machine first choice of many of the 
world’s largest merchandisers. There are sizes for 
every requirement. 





How IT 


larger cosmetic 


York City is a 


each of them is 


for the 
New 


fold proposition 


ISPLAY 


houses of two 


since 


faced with the necessity for two separate 


types of scale 


display First is the broad 


promotion material to be used by retail out 
lets of the the nation or the 


and 


line throughout 
second is the display settings 


wor Id, 
for their 
there 1 an 


windows and salons. Frequently 


overlapping, as tor example 


where a retailer may request use of one ot 


the alon settings 
Elizabeth 
1! 
ai 


John Grassi, display director tor 
Arden’s 
to know. the 


being 


believes it is necessary first of 


house for whose product the 


display ts designed, and to understand 


its purpose and phil were iv 
best 
Mr 


quality 


osophy, as it 
zabetl Arden cosmetics 


1 teel ottness 1 


interpret bl 


(ora the essential 


translated into soft lighting soft 


ind soft 1 als One of the 
Arden line 1 


colors 


favorit for the lizabetl 


DISPLAY WORLD 


—At the left and right are typical salon dis- 
plays at Elizabeth Arden's, where John Grassi 
is display director. Each cosmetic firm has 
two display problems — for their own salon 
and for the retail outlets over the nation— 


often en 
using pink bulbs in 


surprise pink; and Mr. Grassi 


hances his displays by 
lighting the windows 


For ribbons are 


the key 


properties, flowers and 
In one setting, for instance, 
he used fragile ma- 
terial, the petals tinged glitter, and 
ribbons to run in streamers from the poster 
legend to the groupings of cos- 
by the set The ribbons 
design together 


stone 


over-sized roses ot a 


with 


bearing the 
metics promoted 
served to tie the 

Mr. Grassi works out his display ideas in 
a special workshop and consults with Miss 
Arden concerning the design. Prop- 
erties fabricated to specifica 
tion, but often preliminary models are set up 


basi 
are outside 


in the workshop 


Basically he is creating displays that do a 
direct selling job, but do it with a distinct 
flair For the salon windows, particularly 
those in New York City, the idea is prestige. 
The same frequently used in the 
salons in Boston, Philadelphia, and Chicago 

As a tied in with 
national sugges 


idea is 


general rule display is 


advertising, and window 
with the 
shops displaying 
\ good many of the shops 
suggestions ; work up 
\ number of prominent de 
example, will tie in a 
Elizabeth Arden with 
promotions as 


advertising folder 
Elizabeth 


tions are mailed 
to the 
Arden 


jollow 


Various 
products, 
those others 
their own ideas 
partment stores, tor 
idea by 
spring and fall 
i part of their style 
In introducing a new color or product, the 


new color 


then fashion 


windows 


spearheaded through one 
break all at 
the 

Panama 


promotion may be 


store or it may once at 


world. Some 


hat 


home, abroad, all ‘round 


pecial features, such as bags 
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are a more exclusive item, and in that case 


the display is centered at the salon 
under the 


which 


Coty, Ine comes 
the art 


director An 


Display for 
division, tor 


museum 


supervision ot 


Jules Brodeur ts art 
s divi- 
them 


two 


is maintained in conjunction with t 
among 
and the 
weighing 


larger 


sion to house Coty’s treasures, 


ollection of jade 
topazes in the world, one 


123,188.50 carats, and the 


an extensive ¢ 
largest 
66 pounds 
75 pounds, 139,987 carats 
The display department 
workshop with full woodworking equipment 
room. A mastet 
finest to be ob 


operates its own 
its own paint 
maker, 


tained, is emploved by 


spray 
the 
the 


and 
cabinet one of 


department, and 


—A salon display by Martine Kane for Helena 
Rubinstein is seen above, and another at the 
left with an interesting use of perspective to 
create an impression of space and depth— 
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the employe list includes artists and seam 
stresses. All properties used for promotion 
of Coty products are made in the firm's 
shops, whether for shipment by the company 
to other parts of the country or for use in 
its own Fifth avenue salon. 

More elaborate pieces of property, such 
as attractively painted two-wheeled carts 
constructed in the department’s workshop, 
are rotated from shop to shop wherever a 
special promotion warrants. carts 
knock down into a flat package for shipping 
convenience, and when assembled can_ be 
wheeled about at will 

Often displays are planned ob 
jects from the museum, such as the jades 
displays are arranged for the 
salon on Fiith avenue in the Radio City 
building, as for example the “La Rose Jac 
queminot” display where handsome red roses 
were used to point up the theme. For one 
of the side windows off the Radio City plaza 

f decorated in 


lan, 
the background 


These 


around 


Special 


an elegant yet oversized 


used 


flowers, 


Handle Th 


was as 


tiny 


prop of “Paris de Coty” 


pertume 


for a promotion 


In a display designed to embody an ad 
vertisement appearing in Life magazine, the 
background reproduction was interpreted in 
Appearing in the 
an 


various manners salon 
windows, the Life artistic 
piece set in handmade frames covered with 
chartreuse studded with flowers, the 
lettering in tiny blossoms, producing an ef 
fect of forceful elegance and high artistry 
For national display, photographic 
blow-ups present the Life picture, which in 
itself depicts the product being promoted 


When Mr 


as 


picture w 


velvet 


scale 


designing displays, Brodeur 


—At the top of the page is another Rubin- 
stein display, this being designed for use in 
retail outlets. The other three displays 
are by Jules Brodeur; all are of the salon type— 
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eir Display 


he never lets the background over 

whelm the product to be highlighted. For 
instance, in using a hand holding a lipstick 
or in arranging lipsticks with items such as 
the lipstick will the object to 
which the ¢ will rather 
property. ¢ taken in the 

so they will blend into 
observe d 


Savyvs 


gloves, he 


“VE focus than any 
selection of 


the back 


secondary) 


are is 
gloves, 
ground and be as a 
article 

feature in dis 


Mr. Brodeur 


yellows, but no 


important 
At Coty, 
such as all 
and tones of blue, but not deep blue 
black, since it brings ouf) the 
liquids, but never gray. With 
instance, 


are the 
pertume 


Colors 
playing 
selects colors 
orange, 


He will 
tone of 


us¢ 
the 
he prefers contrasts lor 
with 
velvet And in choosing those contrasts, he 
takes care to “offend” the product 
He does not use artificial lighting on cos 


metics, for he feels such lighting changes the 


rouges 


orange peach or brown, perhaps in 


never 


color, thus not presenting the true story 


[Continued on page 53) 
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UST as with Christmas, so fall and win 
ter fashion showings have been steadily 
advanced in Chicago and this year the 
new season's styles were aired a week or 
Goldblatt’s 
made a token showing of double duty coats 


two earlier than customary 


and suits for cool weather in mid-July At 
the same time Carson Pirie Scott & Co 
launched a full-scale promotion ot hack-to 
college apparel, timed with the opening of 
the store’s redecorated college shop The 
annual August sales of fur coats were 
moved up by many stores and Christmas in 
July, an annual pre-season showing of 
Madame Alexander dolls at The Fair, again 
caused shoppers to stop, look, and prepare 
This is the sixth year The Fair has in 
stalled an early showing of Christmas toys, 
which never fails to bring a rush of orders 
for Christmas delivery. The dolls are 
offered on a lay-away basis that is an in 
centive to buy more than one before the bud 
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get gets a checking over to reduce expendi- 
tures 

At Carson Pirie Scott & Co. Clement 
Bradley used a modern abstract treatment 
that featured the draping quality of new soft 
woolens (first photograph), The merchan- 
dise and props were an artistic blending of 
wines through blues. The principal display 
unit was an abstract pyramid to which the 
fabrics were pinned, its obtuse angle being 
outlined by spools of gay thread. Woolens 
were also drawn through a louvred unit to 
diversify the modern composition 

“Hosiery sheer as spider spinnings” was 
given a light and airy treatment by John 
Moss, director of design at Marshall Field 
& Co rt 


e colors of chartreuse and black 


were taken from the hosiery boxes and 


: ; } 
as added as a freshener color 


—Upper lef?, by Clement Bradley, Carson 

Pirie Scott & Co. . Upper right, by John 

Moss, Marshall Field & Co... . Center and 
left, by Reed Schlademan, The Fair— 
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scheme, set in a soft gray background, was 
impressive. Two chairs of white and char- 
treuse were suspended by white roping from 
the ceiling and a third chair was mounted 
high on a forward wall. White netting was 
puffed on the chairs, out of which hosiery 
legs called attention to the promoted mer- 
chandise. A chartreuse shag rug on the 
white floor was edged with black stones and 
a fourth chair was painted flat black for a 
display of hosiery and cosmetics As is 
Moss’ practice wherever possible, he used a 
mannequin (in a black sheer dress) to in 
still realism As a final fantastic gesture 
he fastened small white flowers to the toes 
of the models 

Christmas in July proved to be a window 
stopper for the sixth consecutive year at 


The Fair, as mentioned above Fach year 


—Upper left, by John Moss. . . . Upper right 
and immediate right, by Clement Bradley. .. . 
Center, by G. C. Bowen, H. C. Lytton & Co.— 
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By SHIRLEY WARE 


the early appearance of Santa Claus with 
his sleigh laden with Madame Alexander 
dolls causes an awakening for forward 
thinking shoppers who take advantage of 
the lay-away plan. This year Reed Schlade 
man, display manager, laid the scene in a 
sky-blue background above a_ red_ brick 
house top, glimpsed through a cut-out open 
ing of wallboard matching the roof. Plastic 
snow and the tops of flocked white trees 
called to mind a season not too far distant 

Polka dots were featured for men’s wear 
in two windows at The Fair, as seen in 
the fourth illustration. A cobbler’s bench 
was used as a merchandiser and a modern 
design was achieved by a large dot covered 
with polka dot wallpaper mounted on a 
natural burlap wall from which cording 
angled to the floor, affording a casual 
arrangement of bow ties. 

Black sheers continued to be the leading 

[Continued on page 74] 
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The Use Of Raw Materials For 


PHOROL y of raw materials  crable because of lack of scale and rust Square rod (4, to 5¢-inch) has been com 
used i ‘ ould pretty well Round rod from % to %-inch tn diam bined with the corresponding size of angle 


suggest iron for semi-permanent displayers of the 


industry and eter is ideal for rod sculpture for 

even nature sel Let's explore this world — ing ideas in the modern mood: line cartoon “invisible cocktail table” type Plate glass 
paints, glass ing, churches, arches, columns, three dimen tops are cut from salvage glass at com 
fabrics an sional boxes and suitcases, et For lighter paratively small expense These displayers 
Phe ’ mon 1 rials, colo work ‘-inch soft aluminum wire or heavy are making a most successful contribution 
gauge insulated electric wire will take a to Bon Marche point-of-sale in glasswares 
sensitive line, and the product may be spray housewares, domestics, and blankets. The 


ot papers ] 1K metal 


combinati 
new il 
painted a daylight fluorescent color or even — styling (black line and glass plane) is of 


finishe 
flocked minimum fixture and maximum merchandise 


rials 
presentation 


—Upper left, Bronzini tie window with felt- Chere ts a precision in hard rod or strap 


play « gner, | 1s look st at n | covered panels, gunmetal doweling and iron lettering not found in other media, 
Rod j . pip i s} homosote unicorn and plaques. . . . Upper especially when turned out on precision 
foil "sv n tl right, rattan, masking tape, and deft fingers bending rollers. Flat black and navy are 
Marche complete a window grill for Valentine's Day. favorite colors for this type of work at the 
and these » diff it gauges Lower left, the Thanksgiving Day setting Bon Marche, over an etching primer 
. , , at Bon Marche; all clothing is papier mache ‘aaa : . 

of hardness ch is avai in ; inu h “ Hard wire may be given additional stiffen 

sh f ; : of wallpaper and wigs are of papier mache 
copper, and Ofas a F tissue poper air-brushed when dry. . . . Lower 
hard steel right, the chief Mother's Day prop is of nylon 

In steel ro lo lis pret net overlaps in pastels— 


ing by twisting between a vise and the chuck 
of a hand held electric drill. A fountain was 
prepared with this type of wire substituting 
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By ERNEST F. YOUNG 
Display Shop Supervisor, The Bon Marche, Seattle 


Exotic Effects 


for individual sprays of water, at the end sembly and is flexible for sculpturing as a and covering with the delicate copper net 
of which were secured pieces of fruit for a base for papier mache or for stuffing with for texture The rods were painted 


health lecture, and, later metallic 


copper 
air-brushed lightly 
matting, et with the same for modeling 

Copper and aluminum in light soft sheet 
ing is prepared in rolls for the roofing in 
dustry, and is called “flashing” or 


accessories Im a cotton batting, shredded cellophane, grass and the acetate 


window 
Wire meshes are 


manufactured in great Perhaps the finest gauge metal mesh is 


variety, some decorative in the extreme the type prepared in pads as pot cleaners 


Double crimped heavy woven wire, such as “valley” 


Giant cattails were prepared for the Everett 
is used in radio speaker grilles, will blend Bon Marche opening last fall by mounting 


succesfully with the metal outlines and fix 


Cattail leaves for the above-mentioned unit 


sheet acetate cylinders on light steel rods were cut from aluminum flashing, sculptured, 


tures mentioned above For display pur and air-brushed with green aniline dye 


poses steel may be used, spray painted a 


bronze, or plain flat black 


( ° oceasio of sheet coppe 
—Upper left, real stone can be laid up in m another occasion a piece of sheet copper 


the window with homosote strips as temporary was used as a reader unit for a “Ming 
mortar as in this reproduction of a balustrade Jade” color promotion in hats, with copper 
at the new Northgate Bon Marche. . . . Upper tubing coiled tree-wise for millinery forms 
right, natural foliage is excellent for realism. 
The branches are cedar, the tree trunks card- 


metallic gold 
\ 6-inch mesh of heavy gauge welded wire 
concrete slab 


which is manufactured for 


reinforcing makes ideal decorative fencing 


small “Z” 


Chinese style lettering on the copper reader 
shaped folding screens, free forms 


to suspe nd objects 


galvanized after weaving 


board tubes with “textone’’ surfacing. . . . 
Lower left, “rockwood" and date stamens were 
given a bronze metallic and dark brown spray 
for this window. . . . Lower right, illustrating 
what can be done in “quickie upholstery” ir 
the display shop with an old platform, cottor 
batting, ond plaster bracket legs— 


was in matching jade paint 

“Expanded” metals are available in sizes 
from heavy 2-inch diamond mesh steel which 
can be used for display panels, screens and 
grills, to the lightest of aluminum sheet 
bordering on foil. The latter type of ex 


[Continued on page 47] 
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Manhattan’s Hot Weather Displays 


S frequently occurs in the month of 


July the vacation mood spread to many 
of the window display schedules along 
quality of the dis 


Fifth avenue, but the 


plays more than justified their remaining in 


ten’ days to two weeks instead « 1 cus 


tomary week 


Gay cafe scenes contemporary Paris 
were pictot | ) sed b Displ 
rector Win " ) in four 


Franklin Sin 


eflect was 


three ¢ 


a section ot a white epergne, and this unit 
completed through the drawing on the back 
On the actual portion of the table 
and with 
pastry on white 


ground 
were 
black 
plates 

Before the 
table was a cut-out 


white saucers 


spoons and 


shown cups 


black 
backwall, one leg of a 
projection, the 
Chis 
same treatment was carried out with the pro 
jecting bottle of 
bucket All the 


black and the floor was covered in pink 


center 
serving 
ther two legs drawn on the backwall 


champagne in the 
chairs were finished in d 


paper The documentary presenta 


cate was further xpressed in. the 


—Upper left, by Winston Jones, Franklin 

Simon & Co. . . . Upper right, by Henry 

Calichan, Lord & Taylor. Lower left and 

right, by Louis Villela, Altman's. . . . (All 

photographs by courtesy of Virginia Roehl 
Studio, New York City) — 


use of the gas light fixture which was fitted 
chandelier cutouts The card copy 
read, “Parisian Black will make its 
dramatic entrances in Cracker Crisp Rayon 
Faille”. Dresses and suits in faille, crepe 
and satin, crepe and velvet or velvet and 
faille were shown in all four windows, all 
silhouette and all 


into 
most 


slim in carrying price 
tags 

\ number of the Lord & Taylor displays 
interestingly 
selections of stock from different 


store for the 


have in recent weeks used 
adaptable 
departments of the display 
props i the accompanying illustration 
yunced, “‘Cabana Cur 

towels from our Linen 
Display Director 
setting into 
panel tront 


hed brick; 
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—This is the inviting entrance to the smart 
jewelry shop. The window wall recedes into 
the store space to form a triangle with the 
short wall on the left, containing the door. 
The triangular showcase is built partly out- 
side the window and partly within the store, 
creating the impression that it penetrates 
the glass. The door is of glass— 


EW York City is famous for its beau 
tiful modern stores. We find examples 


of intelligent, attractive store designs 
in practically all fields 
haber 


books 


ot met 


fascinating shops for 


women's 


There are 


dashery, wear, footwear, 
records, drugs and many other types 
chandise even including § delicatessens 
It strikes us that only one field must have 


overlooked 


modern display 


the wonderful possibilities of 
That is the field of jewelry 
Walking along our avenues we find man 
Many seem to have main 
of the early part of thi 
them use unimaginative 
conceived in the 
that 
at the 


jewelry stores 
tained the decor 
century, Most of 
built-in or 
style of 
were the 


separate cases 
XVI or other 
subtle 


Louis periods 


synonym tor elegance 


Suggested 


the “Merry Widow” 
stores remind us of men and women 
peak of their 


timc ot and Maxim bs 
These 
were 

some 30 or 40 


content to rest on their 


who famous or at the 
ago and who 
laurels They 
retused to go 
that 


fashions and 


careet years 
were 
stagnat They 
with their 

Modern art 
business tactics were 
That was the 
success and that 


rest of their days 


began to 
slong contemporaries at 
point modern 
them 


their 


not considered by 


any turther time of 


yreatest must remain the 


tvle for the They began 
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Design For A Modern 


to grow old and they ceased being flexible 
them on the street. The men 
canes and the women 
fashion of the time 
They 


We recognize 
still 
continuc 


wear and 
to dress in the 
Titanic was sunk 
compete any further 

approach to life reminds us of the 
that 

Fi 
jewelry stores on the avenues 


spats 


when the refuse to 


Their 


atmosphere prevails in many of the 


It seems that 


wedding rings, diamonds, watches and sil 


verware must be surrounded by a_ veiled 


aura of velvet, plush, carvings and semi 


























~ 
Pate Sense 


darkness. The atmosphere is a bit depressing 
But after talking to various jewelry shop 
that there is actually no 
particular this unstylish, non- 
descript presentation of merchandise. 
there is no need to insist on out- 
selling jewelry we 
thoroughly and 
for a jewelry 


owners we found 


reason tor 


Since 
moded techniques in 
examined the conditions 
forth with the 
that would live up to 
contemporary display 


came design 


modern sales 


themes and 


store 
ideas, 
streamlined design 

Jewelry and silverware 
and sparkling. Heavy 
crush and overpower 
It seems to us that only a 
with a light hand, giving evidence of trans 
parency and elegance can do justice to the 
decorative nature innate to jewelry 

Our idea of the 
pended glass cases with drawers in which 
the merchandise is displayed. The 
are carried by a thin triangular metal con 
struction set into the ceiling and the floor. 
The highest cases are installed at the 6-foot 
limit. All of them are slightly inclined for 
easy inspection 

In our illustration the 
space of about 16 by 22 feet, and though it 
shows a number of displays it is not ex- 
fully. It is evident that a store 
show more merchandise 
fixtures without 


are basically light 
hixtures 
quality 
designed 


decor and 
subtle 
store 


their 


store is based on sus 


cases 


store occupies a 


ploited 
owner wishing to 
could 
crowding the premises 


According to our floor plan, three 


simply add several 


case- 


—Suspended glass cases with drawers in which 
the merchandise is shown make up the basic 
interior display. The cases are carried by a 
thin, triangular metal construction set into the 
ceiling and floor. All cases are inclined 
slightly for easy inspection— 





AUGUST, 1950 


CESPLAY WORLD 











Cees Reo sTeR 


l/ 














Jewelry Store 


right hand wall. But there 
install two 
right 
substantial 
small 


carriers line the 


would be sufficient space to 


more, flanking the existing and 
left. In front of our 


vet airy 


ones 
Cases a 
looking counter with two 
stools of matching design complete the decor 
of this part of the store 
advisable that a screened 
a desk, the 
facilities 
backroom 


accessible 


It seemed to be 
off section should be reserved for 


cash register and some 
The stock 
joining the 
through the door at the 
the hack-wall 


To achieve 


wrapping 
kept in the 
would he 


would be 
store and 
right hand side ol 
this separation from adminis 
motif of the 


ontinued to achieve a 


case-Cal 
leat 


setting 


tration and sales the 
riers was (¢ three 
screen impression. This was done by 
three degrees 
next to each other and by backing them with 


walls 


carriers at an angle of 135 


floor-to-ceiling opaque made of con 


struction glass. Behind these walls a com 
fortable desk 


housed 


and a wrapping counter ars 


of the store features the 


transparency 


The facade 
motif of 
recedes into the 


same 
The window wall 
and 
wall on the left 
This tri 
angle of lobby in 
which the passerby can find protection from 
tax! 
do a littl 


store forms a 
short 


door has been set 


space 
triangle with the 
into which the 
creates 


space a pleasant 


sunshine or rain or wait for bus of 


During this waiting period he car 


—Three case-carriers line the right hand wall 
but there 
more, flanking the existing ones on the right 
and left. In front of the cases are a sub- 
stantial, with 

or benches of matching design— 


is sufficient space to install two 


yet airy, counter small stools 


window shopping, look into the store and 


acquaint himself with the jewelry 
price levels of the store 


and the 


built 
window and partly inside the 
that it 
height 


rhe triangular showcase is partly 


outside of the 


store, thus creating the impression 


penetrates the glass. This once more 


ens the feeling of lightness and at the same 


time leads the eye from the outside of the 


store to the interior 

selected for the 
\ concrete 
building 


The materials store -are 


simple in appeal frame project 


ing from the carries the 
the store Phe 


“Herculite” glass. The 


name ol 


door is made of 


entrance 


balance of the door 


One me ae 
190 © 87mm BF ve 
sense 


29 


—This is the floor pian; although display 
seems amply provided for, the store owner 
can augment the suggested display areas 
with additional ones without crowding. Pro- 
vision is made for some screening-off of a 
desk, cash register and wrapping facilities by 
means of opaque walls made of construction 
glass— 


wall is covered with strongly grained wood 
Recessed lighting in the ceiling illuminates 
the lobby 


The grained wood appears once more in 
the inside. The backwall framing the door 
to the store-room is covered with wood. In 
the back a watch repair table and a 


silverware repair counter are provided 


room 


The frankness and store 
with the 


well as 


openess of our 
disorder of most low 
priced with the 


hush-hush atmosphere of the luxury 


contrasts 
plush 
estab 


stores as 


lishments 


Emphasis is given to shopping without 


eye strain 


Price tags should be easily visible \s a 


By KIM HOFFMANN and STEPHEN HEIDRICH 
Designers, New York City 


matter of fact, with a great number of 
separate display drawers in full view, some 
three to six drawers might be reserved for 
the budget shopper who wishes to make a 


present within a certain price range 


It should be 
number of drawers for scaled prices, 
gifts for five dollars, 
dollars, 


simple to reserve this small 
show 
with 


ing one drawer 


another with merchandise for ten 


and so on 
including the 


mer 
rather 


The balance of the cases, 


counters, would display the regular 


chandise arranged according to type 


} 
than price 
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Los Angeles Display Features 


FTER a lapse of two months we're 
A back with the regular monthly review 
of Los Angeles display With the 
mercury climbing up to the mark 
takes 


windows otf 


90 degree 
at times, cool and colortul sportswear 
the spotlight in the display 


leading Los Angeles department and = spe 


cialty stores 

But before discussing the sportswear dis 
let's look at 
“The 


Picturesque” 


plays, a few displays for other 
Well Ankle 
was the title of the 


done by Dis 


merchandise Dressed 
Wears 
very effective hosiery display 
play Stanley FE 


May Company. The 


Director Thompson at The 
lower half of a manne 
skirt 
suspended from the ceiling, the baffle across 
the top of the window 
about 12 inches of the 


quin wearing a flowered circular was 
concealing all but 
skirt and the 
The mannequin wore one shoe the 


legs 
other 
being suspended by black silk thread about 
10 inches foot Pink 
paper, fastened to the wall with large hat- 


below the unshod 


pins, carried the copy. The color scheme 


and the design of the copy cards were in 
spired by the 
floor 


Display 


hosiery box placed on the 
William Lambert did a 
but very effective, display of Wedg 
wood china at Barker Brothers. Five round 
varying heights served as sup 
form displayers. Each 
different pastel 


Director 
simple, 


columns of 


ports tor the free 


displayer was painted a 


shade, and each showed a different pattern 
of dinnerware In the 
white 
filled 
“Wedgwood” 


background was a 
Grecian column holding a white urn 
with artificial flowers The 
done in yellow 


against the 


name 
was cut-oul 


letters set dark gray wall 


—Upper left, by Stanley Thompson, The May 
Company. . . . Upper right, by William 
Lambert, Barker Brothers. . . . Lower left, by 
Paul Smith, J. W. Robinson Company. . . . 
Lower right, by Ernest Nardini, The Broad- 
way-Crenshaw— 


skin out,’ was the 
Paul C. Smith 
a series of five windows for a 
promotion at J. W. Robinson 
(third illustration). The 
displayed was all in shades of pink and in 


“Pink from the 
Display Director 
the theme of 


way 
described 
recent Com 
pany merchandise 
cluded intimate apparel, dresses, millinery 
and background, 
frames, branches of natural foliage and wire 
bird cages were all painted pink. The wing 
panels covered in a blue and white 
paper with an unusual bird cage design 
The white background was lighted in soft 
blue, which not only set off the pink worn 
by the two mannequins, but 
effect of a blue 


fleecy 


accessories In the wire 


were 


also gave the 
summer sky dotted with 
streamers of clouds 

Mattresses are going high style and Dis- 
Director Ernest J. Nardini this 
new styling as the theme for an interesting 
window at The Broadway-Crenshaw En 
titled “Sealy goes to Paris for Schiaparelli 
Style,” the display showed one of 


play used 


Sealy’s 
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Summer Sportswear 


new Schiaparelli mattresses standing upright 
at one side of the window. On the other 
side a mattress and box spring wer 
floor with a mannequin wearing a 
filmy negligee seated on the mattress. The 


placed 
on the 
background was draped in blue. Four con 
struction board panels were fastened to this 
background. The panels 
semble clouds—thus tying in with the well 
known Sealy slogan, “Sleeping on Sealy is 
like Sleeping on Cloud.” One of 
carried the Sealy goes to 
copy with the of Sealy being a red, 
white and blue ribbon indicative of the 
French tri-color. Another cloud carried the 
Sealy slogan, while the third had a cartoon 
type drawing symbolic of Paris with the 
Eiffel tower done Grouped 
on the floor was an arrangement of Schia 


were cut to re 


thes 


clouds 


in cut out form 


parelli cosmetics 

Swim wear is still very much in evidence 
and most of the leading stores have not yet 
started to mark down brand name merchan 


Paris” 


Director Paul C. Smith did 
an interesting study in red and black in h 
series of three swim wear windows at J. W 


disc Display 


window, tort 
black set 


\ cabana madk 


Robinson Company In one 
swim 
against a red background 


of black and white striped material framed 


example, the wear was 


the two mannequins and the black flocked 
branches and sea fans arranged in the cen 
ter of the window, as pictured 
black papier were 
the branches and to the background 


Red and 
fastened to 
Black 
mica was used on the floor, and the reader 
was lettered in brilliant red on a_ black 
card grouped 
around the branch arrange 
ment. The window showing red swim weat 
just the reverse; the background was 
black seamless paper, the branches and sea 


mache fish 


Suggested accessories were 


and sea fan 
was 
—Upper left, by Paul Smith. . . . Upper right, 


by William Blackburn, Bullock's-Wilshire. . . . 
Below, by Harold Kelly, Desmond's— 


By JOHN L. COONEY 


flocked in red, the cabana was 
made of red and white striped material and 
rel mica was used on the floor. 

\t Bullock’s-Wilshire Display Director 
William Blackburn used wallboard painted 
to resemble a cracked plaster wall as the 
background for his leisure wear 
windows. Bright red bricks showing through 
the holes in the “plaster” added a touch of 
to the background. A single manne 
quin was used in each window with props 
that suggested a Latin American locale. In 
one window the mannequin was seated on 
a bamboo and rattan hammock; in another, 

pile of gaily decorated 
The main source of light 
ing was a series of overhead blue-white 
which cast strong shadows on the 
grass and gravel covered floor and gave the 
impression of brilliant sunlight. 

“aded blue denims have zoomed to top 
spot in popularity for Southern California 
[Continued on page 54) 


tans 


were 


series of 


color 


she inspected a 
wicker baskets 


spots 
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Display Designer and Consultant 
New York 


Arrangement: Three definite units are noted in thi 
display showing the latest of evening creations to 


usher in the social season. 


Properties: Mannequin is centered and is dramati 


cally posed with outstretched arms toward the 
cherubs on either side of her. The drapery behind 
the cherubs is made of synthetic glass material to 
ind ethereal effect. Copy card is 


nmery 


wer front of window 


Arrangement: |h¢ 


t three detir 


Properties: 


make oar 
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Arrangement: This fall coat display 
definite unit designed to create interest and eye 


appeal. 


Properties: An over-sized birdhouse placed on the 


limb of a tree constructed to support the manne 


quin. Copy card shown at lower left of window 


sists of one 
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COMING UP 


Arrangement: This men’s hosiery display consists of 
two definite units. It has appeal and is neat in 


arrangement. 


Properties: The Bob-whites shown may be sprayed 
on the back panel. Large cut-out oak leaves are 
made to support the men's hose, which is neatly 
aranged. Foot forms may be shown but care 
should be given to avoid a cluttered look. 


Arrangement: Two units make up this man’s fall 
shoe display. Neatness is noted throughout. 


Properties: This display shows the interior of a 
men's shoe store. Rows of shoe boxes are neatly 
arranged in the background. Mannequin is seated 
and shown trying on a pair of shoes. A limited 
number of shoes is shown on the floor. 





Arrangement: This men's striped shirt display con 
sists of two units. It is interesting in its effect and 


2S al 


‘> 


eye-compelling. 








Properties: These striped shirts are arranged in a 
small group together with a bolt of the same 
material. The back panel consists of the same 
striped material but in a bolder pattern. 
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HE importance of the part which prop- 

erly handled display plays in carrying 

out the atmosphere or character of a 
store is readily apparent in Joseph Magnin’s 
new store in San Mateo, California. In an 
area of approximately 11,000 square feet 
the architects, Gruen and Krummeck, have 
created a feeling of spaciousness by holding 
all partitions to a height of 9 feet except 
those around the dress salon which go to 
11 feet 6 inches. The smartness and sophis 
tication of the styling features interesting 
colors and textures, yet does not sacrifice 
dignity and a feeling of quality. Thus the 
problem of handling display was a crucial 
one, for the balance between sophistication 
and quality, between smartness and subdued 
elegance, could easily be upset. That dis 
plays played their significant role success 
fully in this scheme is witnessed by the 
comment of a leading department store ex 
ecutive who attended the opening. “This 
store approaches the point where normal 
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standards simply don't apply,’ was his state- 
ment. 

As in the other stores which Gruen and 
Krummeck have executed for Joseph Mag- 
nin’s in San Francisco, Oakland, Sacra 
mento, Palo Alto and Reno, the new San 
Mateo store is designed to generate a high 
volume of sales in high fashion settings. 
Yet this San Mateo store does represent a 
break with previous practice in a Joseph 
Magnin operation through being laid out 
on a single floor. The earlier stores have 
sales and display areas on mezzanine and 
upper floors. Another new note new to 
Magnin's, that is — is a large, rounded, 
corner display window. In addition, there 
are six display windows in the front eleva 
tion and four in the side elevation. With 
out exception, the architects made all dis 
play windows accessible from non-selling 
areas in the store to facilitate display in- 
stallation and maintenance. 

The store is provided with two entrances 
of almost equal importance. The street en 
trance is particularly handsome and, in it 
self, constitutes a display element. Side 
walls of the entry way are faced with brick 
—split Romans in a deep rose color—which 
accents the richness of the green, heavily 
veined, verde antique marble used on the 
face of the building. Glass doors framed in 
aluminum carry large aluminum push plates, 
on which the store initials appear in raised 
letters. The doors are flanked on each side 
by large clear glass partitions, extending 
from floor to ceiling, which provide a gen 


—Directly on the inside of the entrance doors 
are cosmetic cases and counters in an 
L-shaped arrangement to deflect traffic to the 
main part of the store... . Left, a view of the 
entrance. Side walls are of deep rose brick, 
accenting the green verde antique marble on 
the face of the building. Glass doors are 
framed in aluminum. . .. (All photographs by 
courtesy of Roger Sturtevant, San Francisco) — 
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erous display of the store interior. Exterior 
and interior wood planting boxes set on the 
floor, rather than being sunk into the floor, 
strike a different note from conventional 
treatment and add to the richness of the 
entry. Directly ahead of the doors, on the 
inside, are brightly lighted cosmetic cases 
and counters, in an L-shaped arrangement 
to deflect incoming traffic to the main part 
of the store; these add their color and jewel 
like luster to the entrance. 


The parking lot entrance opens directly 
into the sportswear department. Again 
color and sparkle have been added by lo 
cating blouses in an island fixture direct], 
ahead of the doors. This fixture is drama 
tically lighted and above it, projected from 
the low ceiling area of the entry, is a wood 
canopy, the underside of which is brightly 
lighted. 


The flow of customer traffic within the 
store, so important in an operation of this 
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Wim ier ek 


Magnin’s, San Mateo 


"This store has been enthusiastically received by both the operators and 
community in which it is located. Since its opening it has been visited 
by merchants from different parts of the country who have without exception 
been lavish in their praise for the architects’ merchandising and design.” 


type, is carefully controlled through the lo 
cation and arrangement of the various de- 
partments. Impulse items such as acces 
sories, jewelry, gloves, and hosiery are 
grouped in a location near the center of 
the floor, easily seen and readily accessible 
from either entrance and from every other 
section in the store. A constant change of 
pace calculated to heighten and sustain in- 
terest is provided by the other departments 
through their arrangement and decor — 
beguiling the customer, attracting her eye 
and her mind to the acquisition of mer- 
chandise. Mannequins on display platforms 
strategically spaced through the store add 
their note of drama. Wrap stations unob- 
trusively but conveniently located at various 
points facilitate the handling of sales, pro- 
mote good will by eliminating delays, and 
add to the efficiency of the operation. Fitting 
rooms, stock, and non-selling areas are lo- 
cated around the perimeter of the floor im- 
mediately adjacent to the departments they 
are designed to serve 

Lighting throughout the store is by a 
combination of fluorescent fixtures in cor 
nices and an overall pattern of incandescent 
ceiling fixtures. Incandescent hanging fix- 


—Above, lighting is by a combination of 
fluorescent fixtures in cornices and an overall 
pattern of incandescent ceiling fixtures. . . . 
Center, incandescent hanging fixtures, de- 
signed by the architects, with planting troughs 
and perforated metal reflectors add a sophis- 
ticated note. . . . Right, blouses in an island 
fixture are located directly ahead of the doors 
leading from the parking lot— 


tures, designed by the architects, with 
planting troughs and perforated metal re 
flectors strike a sophisticated note and add 
elegance to the salon area. Considerable 
thought and attention to detailed effect by 
the architects has resulted in the use of 
light to create atmosphere or character in 
the different departments as well as to pro 
vide a good overall level of illumination 
The store has been enthusiastically re 
ceived by both the operators and communi- 
ty in which it is located. Since its open- 
ing it has been visited by merchants from 
different parts of the country who have with- 
out exception been lavish in their praise for 
the architects’ merchandising and design 


- 


By DAVID H. ROSS 








DISPLAY 


...on and off the record 





—Leon Shear, Dazian's, Inc., won 
a baton, cigarette lighter and 
bottle of champagne at the 
Waldorf-Astoria, New York City, 
for his deftness in conducting 
Sammy Kaye's orchestra in a 
contest with three other people. 
The big moment was during Dis- 
play Market Week and was wit- 
nessed by the others in the party: 
Mrs. Sheor; Mr. and Mrs. Ray 
Bianchi, Goldblatt Brothers; Lou 
Volz, Walgreen's; Jim Nesbit, Nes- 
bit Industries, all of Chicago, and 
Mathilde Copperman, Add, Inc., 
Cleveland— 


—At a dude ranch party near 
Fort Worth are {left) Audie 
Murphy, most decorated Ameri- 
can soldier in World War Il 
and now a motion picture star, 
and Clemens Schever, head of 
Schever Creations, Inc., New 
York City— 


—Relaxing on the terrace 
of Buena Vista guest 
house at Nassau in the 
Bahamas is John R. Foley, 
window display manager 
for R. H. Macy & Co. 
New York City— 


—Five Missourians and friend at Sammy's 

Bowery Follies during Display Morket Week 

in New York City. Back row, left to right, 

William Lowe, Heer's, Springfield; Walter 

—Katherine Stubergh, Los Angeles ‘ ; Hammond, Midwest Display Equipment 

mannequin manufacturer, discusses the , : Company, St. Lovis; Norman Bailey, Kor. 

mid-year conference of the National pi , : rect-Way Displays, St. Louis, and Orville 

Retell Dry Goods Associction with ieee . 8 Liston, Jaccard's, St. Louis. Seated is Otto 
Charles G. Nichols of the retailing Lasche, Kline's, St. Lovis— 

organization— 


—On behalf of the Balti- 
more Display Guild, Tom 
Schenkel presents Herb 
Weyrick with a basket of 
apples to sell on the day 
ho retires as disploy man- 
ager for Isaac Hamburg- 
er's. The occasion was 
Weyrick's birthday. Mrs. 
Betty Hamburger, adver- 
tising manager of the 
store, presented Weyrick 
with a troveling bog— 
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Style-Mart Contest > 4 
hee Asana’ e Starting New Uispia ects 
In a display contest sponsored by Style- 
Mart Clothes, Mayfield, Ky., the following 
have been announced winners; there were two 
divisions, one for stores east of the Mississippi 
and the other for firms west of the river. 
In the East first prize, $500, went to Wise 
Men’s Wear, Miami; second, $250, was won 
by O. J. Olson, Ole’s Clothes Shop, Madison, 
Wis.; third, $100, went to M. L Noggle, I 
W. Kinsey’s, Circleville, Ohio. Ten awards 
of $25 each were won by: Irving M. Devlin, 
Weppler’s, Conneaut, Ohio; Mrs. Paul G 
Harper, Paul's Men's Shop, Jessup, Ga.; O 
T. Miller, Marion Davis Company, Charlotte, 
N. C.; Herbert B. Feist, Berg & Schafer, 
Ripley, Tenn.; W. Lester Heinrich, Heinrich 
& Jenkins, Cumberland, Md.; Ray T. Baer, 
Ray T. Baer “Suits Me”, Marshfield, Wis. ; 
J. S. Douglas, Morrow-Powell Clothing 
Company, Griffin, Ga.; Richard Spaugy, 
Stewart's, Sidney, Ohio; Dan Mizell, Mizell’s 
Men’s Store, Tarboro, N. C., and Mary L 
Bartron, Bartron’s Toggery, Tunkhannock, 
Pa. 
For the West, first place went to Phil 
Bradley, Jack Yager Company, ine., Cedar | 
Rapids, Iowa; second to Herbert Burns, | q DI LON 
Hope, Ark., and third to George F. McGahan, - bY 
ott, Bevthers, inc, Teh eat. “the en | WHER —Wallpaper Extraordinary 
winners of $25 prizes were: Remley’s, Jef- | 
ferson City, Mo.; Ray Watkins, Brownson 
Clothing, Grand Junction, Colo.; Raymond Think of being able to get the effect of stone pillars for 
Robertson, Raymond’s Men’s Wear, Ardmore, | . ‘ 7 . 
(lita «-Suslien’s, McAllen Texas: Lect G1 your windows, in a matter of minutes. Or a background in 
White, The Toggery Shop, Hammond, La. ; . s . a 2h 28e. 2 
William T. Stasko, Crews-Beggs Dry Goods | rich, warm wood grain? Think of the possibilities DI-LON 
Company, Pueblo, Colo. ; John Wood, Coomes | opens up with its authentic reproductions of wood grains, 
Clothing, Sheldon, Iowa; Richard F. Gerst- 
mann, Gerstmann Brothers, Puyaltup, Wash. ; leathers, marbles, raffia and other unusual numbers. 
Gold’s, Argentine, Kan., and ‘George S$ 
Thomas, The Manhattan Clothiers, Gaines 


<die. Tenaé Patterns Can Be Used Singly Or In Combination 


Contest judges were H: J. Loosley, Ad- | Fither way they offer a wide new field should have a supply of his favorite 
Craft, Inc., and Harvey Smith, assistant dis 


play director, Boyd's, both of St. Louis of possibilities for the decorator. DI- patterns on hand. Write for literature, 
: ms a LON is sunfast, washable and Zo samples and nearest source of 
Newly Designed "“Combwood Y sopply 
Now Available : 
The new “Combwood”, a parallel-line 
embossed plywood, is announced by Zero 
Plywood Company. The distinctive combed 
grain pattern of the improved “(ombwood” 


durable. Every decorator 


lines that are evenly spaced, making an THE DI-NOL COMPANY ¢ 1700 London Road « CLEVELAND 12, OHIO 

ever-varying design as the ridges and i aa ls Rs eo a oe nee ae 
grooves catch lights and shadows. Ridge 
tops are smooth, flat and rounded off to re 
sist splintering and denting, and tor easy 
cleaning. This three-dimensional design is OUR NEW FREE 
heat-embossed, leaving the natural pattern 
of the wood-grain visible, yet subdued. The 


any ep aseaanrabs rect te age ra CHRISTMAS CATA OG 
so that less lacquer is required in finishing L 


For a free sample of “Combwood” and 





literature, write the Midwestern distributor, 


Aetna Plywood & Veneer Company, 174] NOW READY 
North Elston avenue, Chicago 22 


Mitchell Janusz Dies WRITE TODAY FOR YOUR COPY! 
At Age Of 48 


Mitchell B. Janusz, assistant manager of 
the national store planning and display depart AN KERUM MFG co 
ment of Sears, Roebuck & Co., Chicago, died . . 
on July 24th at the age of 48. He is sur 19th & Arch Streets Philadelphia 3, Pa. 


vived by the widow and parenrits 














Scenic 
Backgrounds 


By ARLO R. THOMPSON 
The Marston Company, 
San Diego, Calif. 


CENK backgrounds, 
skillfully give window 
displays vast stopping power. This has 
The Marston Com- 
most recently with a series 


when carefully 


and done, can 


been demonstrated at 
pany 
of eight displays tor handblocked silk prints 
this The original 
were by Lanier, of our 
department the blocking 
Villett, Mexico City 
included dresses, 


many times, 


exclusive with company 


designs Frances 
advertising and 


was done by Jim of 


Merchandise 
shirts 


involved 


men's necktie and sport clothes 


The displays were prepared under the super- 
of Rudolph Aguilar director 
store the 


vision display 
of the 
by the 

Phe 
iy” wallboard (lt 


kach 


and approximately 4 


and backgrounds executed 
writer 
cight scenic paintings were done on 
Curve”) 
six feet high 
feet wide, making the 
22 to 24 feet wide and 8 feet 


Some ot 


pson's “Easy 
consisted of panels & 
paintings about 
height windows 
than 10 feet 
foot 
floor 
which 
first 


nm our are more 


and the 2 
the 


wall 


from ceiling to floor 


discrepancy between painting and 


covered by a mach 
feet 


on a 


was papter 
The 


wooden 
the 


high panels were 
flat 


there 


Was 


assembled frame in 


and were 
installed oul 
the windows the 


illusion of depth 


stockroom 
When 


backgrounds in 


our scenes 


painted on concave 


curve pro 
duced a greater 


Considerable thought the 


of 


was given to 
They had to 
recognized, subordinate in color, sim 
ple detail, and had to be one of 
the subjects of the design on the hand 
blocked material for backgrounds 
to be 


selection each scene be 
easily 
in each 

which the 


When the 


\guilar, 


were used scenes wert 
Ted Sackley 
in our depart 
a field trip to the 


to be portraved 
done 


Mr 
photographer 
ade 


were 


finally selected 


an amateur 


ment and myself m 
various 


Free 


sticks 


pla es that 
with char 


oft 


sketching 
then 


before the 


hand was 


coal and rubbed nearly witl 
actual 
but due to the 
backgrounds 


were in 


chamois 
The 
proportions of 
colors i 


Sherwin-Williams 


primarie 


painting began 
used was oil 


these 


paint hare 
irtists 


practical 


tube form 
ot 
the 
were 
paint 


n 


painters 


t 


is the 


} 


rm 


Paint was applied in large areas such 


sky 


3-inch 


with a house 
Details, 
out with 
Nos. 8 10 and 12 
Nos. 10 


Approximate ly 


or ground 


brush and 
worked 


brushes 


trees 
re like Gains 


were 
1 artist's 


and Grumbacher and 
sable 


of eacl 


the type 


pointe brushes 


bru number were worn 


stubs on the eight paintings 
of the color was 
white were 
complete 


was completed 


o hn d 


The 


our 


wallboard installed in 
the regular plain back 
grounds with ordinary bank pins, about ten 
to a panel 
erence to staples 


show up in 


panels were 


windows over 


pins These were used in pret 


pinheads did not 


Cracks or 


since the 
the painting 
of the panels, 


joining 
although apparent in 
tographs, were not noticeable in 


the pho 
the 
impression o 


actual 


windows and a realistic 
depth 


furthered 


very 
created 


eftect, 


1 
mache 


was 
the 

grass on the 

window was the 

hich Mr. Aguilar enl 


he deck of a boat 


Papier walls 


did 
floor 


boating 


and 
popu 
j 


pictured 


vermiculite 


The most 


as 
scatter 
scene 
anced by install 
foreground ; 
was n order by ; vat building 


realisti 
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Sherman To Open 
Chicago Plant 

A new and modern plant in Chicago is | 
scheduled for opening this fall by Sherman 
*aper Products Corporation, originator and 
manufacturer of corrugated display material 

The Chicago plant will be fully staffed by 
a highly trained corps of experienced produc- 
tion personnel under the management of 
Arthur L. Lytle, who has been with the parent | 
company for the past 15 years 

The Chicago factory will be equipped with 
a battery of corrugators to turn out a vast 
production on A, B, and C fluted material 
and is designed for maximum efficiency 
which, combined with its strategic location, 
will insure prompt shipment of orders. The 
same high quality products which have estab- 
lished Sherman Paper Products as a leader 
in its field will be produced at the new 
Chicago location. Packing, packaging and 
display materials in corrugated form, also 
laminated, die-cut and fluted items will be 
readily available. 

The Chicago address of the new plant will 
be 2245-2265 West Pershing road. Other 
Sherman plants and sales offices, in addition 
to the home office and plant at Newton Upper 
Falls, Mass., are in New York City, Los 
Angeles and Atlanta 


id There’ i : 
Siiver Spartlo Added Theres Always Something New 
To “Lacelon” Ribbon » e 
“Lacelon” bra 1 ribbo ha ec silve | t D t Ch t 
Bho ay og alent hag here A ecorative For ristmas 
Mining & Mfg. Company, St. Paul. The We are celebrating our Fifty-Fourth Christmas by again 


ribbon — a lace-like ribbon of featherweight : oe 

plastic — is made with a silver finish on one showing traditional and modern Christmas Displays and Dee- 

side to add sparkle. When the ribbon is orations with that fresh, distinctive “Decorative” touch. 

shaped and twisted into bows and rosettes 

the silver appears inter-woven with the 

color on the other side of the ribbon. spirit and appeal. 
Colors available are red, emerald green, | 


royal blue, and gold, with one ribbon having 

silver on both sides. The ribbon is made | 

in a 3-inch width, on 50-yard rolls. It has 

scalloped edges. 

Suggests Christmas Displays CORPORATION 

Based On Cards : 136 WEST 24th STREET ©  WNEW YORK 11, W. Y. 
Albert Koehler, greeting card designer | 

and producer at 1623 Walnut street, Phila- | WAtkins 4-4405 

delphia 3, suggests that many Christmas 

displays can be based on his two- or three- 

dimensional cards. Detailed information on 





Visit us and see our latest creations alive with Christmas 


how such windows can be assembled is 
available from Koehler on request 








Tiny Jewelry Hand 
Produced By Eastern eee 
A tiny jewelry display hand, styled with 


well-proportioned fingers, has been produced OPPORTUNITY 


by Eastern Art Products Company, 52 South 


llth street, Brooklyn, for small jewelry win EXCHANGE 


dows, department store display cases, and 
for propping arrangements The company For any WANT AD purpose: 
also produces life-size hands, hosiery leg 


POSITION WANTED POSITION VACANT 


forms, and a line of children’s mannequins . 
= 


in rubber , : 
nr USED DISPLAY EQUIPMENT FOR SALE ELASTIC PETAL TOP WIGS 


. . REPRESENTATIVES WANTED (Trade-Mark) 
Biltwell Displays Fits any size head. Created by Helen. 


. Manufactured by 


Biltwell Displays has moved from 6806 $3.00 Per Column Inch — CASH WITH ORDER NU-SHOW DISPLAYS, INC. 
14th avenue to 5722 Sixth avenu«. Brooklyn 67 Sixth Ave., BArclay 7-8974, New York City 13 
The firm manufacturers hand-painted scenes 


and papier mache display specialties ¢ WHEN WRITING ADVERTISERS PLEASE MENTION DISPLAY WORLD e@ 


In New Location 
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orations and the streets where they will be 
installed. Needless to say, many such com- 
mittees have retail displaymen among their 
members, and in a number of cities the local 
display club is asked to participate in the 
selection of the decorations. 

In the case of our Own company, at an 
appointed time we meet with the committee 
involved and display the various samples — 
usually in the form of a lighted display in the 
meeting room. After the committee has in- 
spected the pieces and decided tentatively 
what they would like, we then inspect the 
streets to be decorated in order to help them 
decide where the decorations would be most 
effective. This is usually a delicate operation 
since, naturally, each merchant wants decora- 
tions in front of his own particular store. 

At the same time we also discuss the prob- 
lem of installation with the local firm which 
will do the actual job of putting the decora- 
tions in place; we try to give them every 
assistance in order to insure the most effective 


Main Street Becomes Santa 


November of each 
S.A., dons the fes- 
and officially 
.S.A. The 
the air and 
about under a 


time 


OME 
year Main 


tive dress of 


along in 
Street, U 
Christmas 
changes into Santa Claus Lane, | 
of the holiday spirit fills 
swirl 


magic 
crowds of shoppers 


glittering shiny tinsel garlands, 
bright stars and symbolic bells. 
Behind this transformation is a 
the display industry which has in_ recent 
years experienced phenomenal growth. For- 
merly most attempts at Christmas decorations 
confined to a few blocks in the prin 
cipal business district of some cities, some of 
them communities and small 
Typical of the large might be mentioned the 


canopy oft 


section ot 


were 


large some 
ambitious holiday decoration program of Los 


Angeles, while Allentown and Bethlehem, Pa., 


could be cited as representative of the smaller 
cities undertaking a decorative plan for the 
Yule shopping season. 

But now, with the emphasis on decentrali- 
zation in our major cities, hundreds of new 
shopping districts are springing up annually. 
These new shopping centers compete with 
each other and with the established shopping 
areas for their share of the Christmas trade. 
And as competition increases, aggressive busi- 
nessmen become ever more aware of the 
drawing power of planned street decorations ; 
they have become a necessity. 

Firms specializing in supplying these dec- 
orations usually deal with the local Chamber 
of Commerce or businessmen’s group. Nor- 
mally these organizations have appointed a 
committee of merchants to choose the dec- 


result. Our experience has proven that in 
almost every case outdoor decorations suffer 
most damage through faulty installation and 
storage. We supply a printed brochure which 
includes helpful hints and storage recommen 
dations, installation can be a most 
expensive and damaging feature when handled 
by inexperienced labor. We consider it even 
more important than selling to assist the 
customer in every way to give his community 
the most possible and to 
have donated the 


because 


effective result 


satisfy the merchants who 


money 


—Top, street decorations at Riverside, Calif. 

. . . Center, a view of the lamp post decora- 

tions used for Crenshaw boulevard, Los An- 

geles. . . . Left, general view of the decora- 

tions in the business district of Santa Monica, 
California— 
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Claus Lane, U.S.A. 


And in speaking of cost to the merchants, 
most cities assess stores for street decorations 
on a front foot basis, usually $1 per front 
foot. As a rule, more than 90 per cent of 
the merchants contribute. 

Let’s look now at some typical examples 
of cooperative street decoration. The first 
photograph shows one of the two main streets 
of Riverside, Calif. Both main streets were 
decorated, including four side streets off the 
main business area. <A total of 37 overhead 
lines were used; each line was made up of 
a 60-foot streamer with a center unit con- 
sisting of a 4-foot aluminum star inside a 
shredded foil wreath. Two 30-inch bells 
were used on each side and two 18-inch bells 
at the tail. All units were illuminated wit! 
lights every 24 inches along the foil streamer 

The small photograph on the same page 
shows a portion of Crenshaw boulevard, Los 
Angeles, and illustrates a light pole treat- 
ment; a goose-neck attachment clamps easily 
in place and from it is suspended a 6-foot 
aluminum star. Here, too, all units are illu- 
minated the star being lighted from with 
in by two 30-watt bulbs. In this Crenshaw 
boulevard project 137 poles were used 

The third photograph pictures a_ typical 
street installation in Santa Monica, Calif 
Decorations retain their splendor for many 
seasons when installed correctly and stored 
properly after the holidays are over 

Some large chains provide their retail out 
lets with decorations through a “packag: 
deal”, as in the case of the Ben Hur installa 
tion pictured. Here the center piece consisted 
of a 40-inch Santa head in an aluminum 

[Continued on page 68] 


—Winding some of the 160,000 yards of 
aluminum garlanding produced by Pacific 
Exhibits last yeor. “Package deals” are 
used by some chain organizations to provide 
Christmas decorations for their units; the Ben 
Hur store and Texaco station are typical... . 
Center, appropriately enough, a display sup- 
ply firm dresses up its front for the holidays— 


By R. G. OWEN, President 
Pacific Exhibits Company, Los Angeles 
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A Display Theme That Pays Off 


By CLEMENT KIEFFER 
The Kleinhans Company, Buffalo 


f | ‘HIS is the story of how we developed 
a display theme which we have used at 
regular intervals for nearly a year, and 

with splendid results. It is an idea that can 

be copied with advantage by almost any type 
store 
While 


the writer noticed that one 


York City 


rooms Was 


visiting a friend in New 
of his 
which 
back 
manutacturer tor 

that the 

ld 

could any 


papered with a zodiac design paper 


had fine possibilities as a display 
ground \n 
brought a 


longer 


order to the 
letter 


made, nor 


six rolls saying 


paper was no 
rolls obtained through 


of the paper be 


decorators 


Finally my friend located a single roll in 


his closet, and this was sufficient to cover 


two display panels The accompanying pho 


tographs show how four windows appeared 


(we have used eight so far), each installed 
little 


from each other The 


cost and with slight variations 


results have been out 


at very 


involved 
effect 
“Are 


were 


of all proportion to the 

Our first display featured a 
of gold board on which was lettered 
Many people 


expense 
comet 
Libra 


you a man 


“clocked” reading the “Thank 
lucky stars if you were born’ between 
September 23d and October 23d. The signs 
of the zodiac say you are a Libra man.” 
Then was listed the complimentary features 
“You are endowed 
You're sociable and 


copy: your 


of such a horoscope 
with charm and talent 
gay, yet firm, aristocratic and independent.” 
This card was associated with another which 
“And thank your lucky stars for Wall 
suits $85 and $95 distinctive 
drape, model clothing 
that befits 
mand — the 


re ad 
street 
styling 


with advance 


others who de 
best in 
balls 


stars added to the astrological aspect of the 


Libra men and 


newest and men's 


Iridescent glass and glass 


tashions 
display 
used the same 


“Are 


following month we 
display 


On the 


panels in a. simple you a 


—A single roll of zodiac wallpaper plus im- 
agination provided the essential parts for a 
series of 12 displays which have paid off hand- 
somely for The Kleinhans Company. The idea 
is adaptable to practically any type store— 


Scorpio man?” asked the key line, and the 
copy read: “The stars say if you were born 
between October 24th and November 22nd 
you are a Scorpio man. You have a passion 
for the hardest kind of work, for physical 
prowess, and clean living. You have a zest 
for life.” The accompanying card read 
“You don’t need an astrologer to tell you 
that Wall Street suits are distinctive and 
befit Scorpio men others who demand 
the best in fashion.” 
circled with a halo of 
set on top ot three tall cylinders cov 
carry out the 


and 
Large glass balls en 
signs of the zodiac 
were 
with marble 


ered paper to 


general theme 
two 
panels, with a center panel of gold separat 
ing them. Only 
plus hats ranging in price from $12 to $20 
For Capricorn § the familiar panels 
were supplemented by a crescent and star 
Then in February, for Aquarius, we changed 
the tempo a bit by using one of the panels 
flanked with two panels covered with yellow 
material on large question marks 
{Continued on page 67] 


For Sagittarius we used the same 
two garments were shown, 


two 


which 








AUGUST, 1950 


A Number Of Stores Use 
New Product — “Peg-Boards" 
Perforated “Masonite” panels, equipped 
with nickel-plated hooks and bars from which 
items can be suspended for display are now 
being marketed by B. B. Butler Mfg. Com- 
pany, Inc., 3432 North Avondale avenue, 
Chicago 18, under the name of “Peg-Boards”. 


—Werner Lewy, Chicago, stands beside a 


demonstration Peg Board in his showrooms— 


A number of large stores and chains have 
already started using the new product. 

In the form of durable hardboard panels, 
punched with more than 450 holes in the 20 by 
23 inch area, “Peg Board” as a displayer is 
completely flexible since the hooks can be in- 
serted wherever desired. Once inserted they 
can not be removed until all weight is taken 
from them. The standard size “Peg Board” 
is %-inch “Masonite” but a heavier %-inch 
board has been developed, together with 
heavier fixtures, to hold weightier objects. 

Literature on the new product is available 
on request. 


Don Canfield 
Joins Ivel 

Don D. Canfield, who until July Ist headed 
the New York City branch of Burton 
Rodgers, Inc., Cincinnati display firm, has 
resigned to join the staff of Ivel Construc- 
tion Corporation, Corona, N. Y., as vice- 
president and account executive 
with Ivel climaxes a 
career as a sales executive in the exhibit 
field, dating back to the 1933 Century of 
Progress Exposition in Chicago, and in- 
cluding several years as sales manager for 
Gardner Displays in New York City 


His association 


Canfield is president of the Exhibit Pro 


ducers and Designers Association 


D. G. Williams Appoints 
Coast Representatives 

Guy Greenamyer has been 
sales staff of D. G. Williams, Inc., 498 Sey- 
enth avenue, New York City, as representa- 
tive in Los Angeles and the surrounding ter- 
ritory. 
for the San Francisco area, where L. E 
Oates will represent the mannequin firm 


| 
| 
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| 
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added to the | 


A similar appointment has been made | 
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The 

most consistently 
popular unit 

in our 

Christmas line. 


Via GARNER di 


The famous Giant Laughing Santa, 
used with sound equipment, provides a window 
chock full of animation, His nine foot figure and 


hearty laugh have made him a proven drawing power. 


Season lease price—$510.00 


F.O.B. Pittsburgh, Pa. and prepaid return. 


Order now! 


rN 
E TARDNER 
LL dA Retail Stores Division 


S 











FOR XMAS DISPLAYS 


PINE TREE BRANCHES— 
WITH CONES 
Good full Branches 
PALMETTO TREES 


Preserved and Flocked in 
White or Pastels 


Size 42" Long, 24-36" Wide 
$37.80 Doz. 


lf your dealer cannot supply you, order direct. 


JACK DE WEESE 


203-205 S. Miami Ave., Miami 32, Fla. 
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German Displays 


That contemporary German displaymen are by no means indif- 
ferent to display of the dramatized type is clearly seen in these 
windows by Heinz Hoffman, display manager for Alsterhaus, 
Hamburg. As a matter of fact, the great majority of modern 
European displays in the better stores are given dramatic settings 
and take their themes from ideas which lend themselves to 
dramatization. 

The first display shows smart gowns in a setting taking its 
theme from the Derby days of 1908. The figures of nine men 
in costumes of that time are sketched directly on the background 
and side wall. 

To mark the tie-in between the social season and the symphony, 
Hoffmann used 16 white violins, 13 of them suspended from the 
ceiling by white ribbon. Mannequins were done in a rough white 
plaster finish, in exaggerated poses. 

Seizing on the publicity given “Gorgeous Gussie” and her 
ruffled tennis panties, Hoffmann’s display of tennis apparel used 
for background a tennis court made of chicken wire and wood, 
with a large reproduction of the famous panties superimposed 
upon it along with tennis rackets in formal arrangement. 

The display featuring the ancient and overloaded car dupli- 
cates the illustration on the dust-jacket of the book which is the 
subject of the window 

\ stag boat trip rounds out the group, complete to a ntic 
ham slung to the mast and beer and wine bottles in 


the 


: 
; 
; 
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; 
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i 
bd 
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here and there. 





AUGUST, 1950 


Macaluso Leaving 
Adler-Jones 


The Adler-Jones Company, Chicago, has 
disclosed the withdrawal of A. Macaluso 
as president of the firm and as a participat- 
ing principal. He will continue with the 
firm until all present commitments are 
fulfilled and his present schedule completed 
for the fall and Christmas seasons and the 
start of the spring lines. The company and 
Macaluso indicated that this will be about 
September 1. 

Macaluso came to the Adler-Jones Com- 
pany in 1944 as a designer, with related sales 
duties. He was elected president of the firm 
in April, 1949. Previously, he had been 
display director for Butler’s, Inc., a large 
shoe chain. He is noted for his original 
and distinctive work in the field of design 
and production, 

Replacing Macaluso as president of the 
firm is John W. Lynch, formerly secretary 


of the organization; he has been with Adler- | 
Jones for the past 34 years. Richard J. Adler, | 
treasurer, takes over the secretarial duties. | 


Macaluso’s future plans have not yet been | 


announced. 


Union Underwear Announces 
Promotion Contest Results 


Expense-paid cruises, prizes in a “Fruit | 


of the Loom” promotion contest sponsored by 


Union Underwear Company, Inc., New York 


City, have been awarded the following : 


First prize, Abe Yoffe, The Hub Depart- | 
ment Store, Louisville; second, Hilma Con- | 
rod, Black & White Department Store, Mem- 
phis; third, J. P. Slaven, J. P. Slaven De- | 
partment Store, Ravenswood, W. Va.; fourth, 
Dan Brown, R. H. White & Co., Boston; | 
fifth, Dan Goldstein, Elder & Johnston Com- | 
pany, Dayton; sixth (tie), Dave Shupe, | 
Sattler’s, Buffalo, and Houston Mathews, Jr., | 


Matthews-Belk, Gastonia, N. C. 
Judges of the contest were Bert Bacharach, 


men’s fashion editor of Collier's; Carl Sloss, | 


co-publisher of Apparel Arts, and R. C 
Kash, editor, DISPLAY WORLD 


English Displayman 
Turns Author 

“No Precious Silk” is the title of a novel 
written by W. R. Stanners, display man 
ager for Bearmans, Ltd. Leytonstone, 
England; it will be published later this year 
by Heath Cranton, Ltd The story has for 
its setting the world of commerce and tells 
of an ambitious woman's rise, from humble 
surroundings, to the control of a large busi- 
ness, sacrificing friends and marriage in the 


process 


Installation Firm 
Suffers Fire Loss 

Business was resumed by Sanders Display 
Company, Chicago, the day after a recent 
fire caused much damage at the firm’s head 
quarters at 26 West Kinzie street. Opera 
tions are being conducted from! a temporary) 
location at 21 West Illinois: street. The 
remodeling of the damaged building is ex 
pected to be completed within’ two months 
Sanders Display is said to be the largest 
installation service in Chicago 
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Eye-sioppers for Aulumn shoppers! 


FOCUS SHOPPERS ATTENTION ON YOUR WINDOW AND 
COLORFUL UNITS 


LEDGE PROMOTIONS WITH THESE SMART, 


Sy 


A812-PUMPKINS AND FENCE 


DIMENSIONAL UNIT 
46 IN. HIGH, 26 IN. WIDE 


BRILLIANT GLOSSY GREEN FOIL LAMINATED 
TO RIGID DISPLAY BOARD FORMS THE 
BACKGROUND OF THIS UNIQUE DISPLAY. 
THE SEPARATE FOREGROUND IS SILK 
SCREENED IN RICH TONES OF ORANGE, 
BROWN, TAN AND GRAY. 


GACH .... + $650 


A814 - FORWARD PASS 
DIMENSIONAL UNIT 


27 IN. HIGH, 24 IN. WIDE 


EIGHT VIVID COLORS ARE 
EXPERTLY SILK SCREENED 
ON WHITE DOUBLE FACED 
CORRUGATED BOARD. 
THE FOOTBALL PLAYER 
STANDS 2 IN. FROM BACK- 
GROUND FOR DIMENSION- 
Al EFFECT. 


EACH... .. $4.95 


DISPLaAy 


BUY THEM FROM YOUR DISPLAY MATERIALS SUPPLIER 


THE REYBURN MANUFACTURING CO.,INC. 


FACTORIES: PHILADELPHIA 32, PA. ° ROVERSFORD, PA. 








FIRST IN SIGNS 


WHETHER IT’S CHANGEABLE 
LETTER, NAME STRIP or CORK! 


Write today for Acme’s FREE folder, 
“Selling Through Suggestion”, and the 
latest Aeme catalog on bulletin hoards, 
directories and changeable letter boards 
for denartment store cafeterias. There is 
no obligation and no salesman will call. 


37 EAST 12™ STREET 
‘J NEW YORK 3, N. Y. 


* |BULLETIN COMPANY| 




















Title Registered U. S. Patent Office 
Combined with 
MERCHANTS RECORD & SHOW WINDOW 
Issued on the Fifteenth of Every Month by 
THE DISPLAY PUBLISHING COMPANY 
Cincinnati, Ohio 


H. C. MENEFEE, President, 
NATHAN SILVERBLATT, Manager, 
R. C. KASH, Editor. 


i OUR PLATFORM 
4. The Promotion of 


2. Mere tien Manuf 
Serer wad erchont by Menutee- 


VOL. LVII AUGUST, 1950 No. 2 


The Victory Display Committee 
Should Be Reestablished At Once 
World War II it 
apparent that sort of 
display network should be 
that the power of retail window and interior 
display could be brought to bear in War 
Bond blood campaigns, the 
conservation program and the like 

With the direct approval of governmental 
authorities, the Victory Display Committee 

the VDC—was set up. Leslie Janes, at 
that time national display director for Sears, 
Roebuck & Co. 
of the group 
establishing 

After a 
a group of 
state 


early be 
national 
established so 


tack during 


came some 


drives, donor 


Chicago, was appointed head 
and undertook the work of 
a national display organization 
Janes and 


series of meetings by 


advisors, a chairman was named 
for each and then several displaymen 
appointed to handle 
Hence it 
display 
effort 


national 


from each city 


Vin 


was not 


were 
affairs in their 
difficult to 


assignments ot 


community 
handle given 
benefit to the war 
from the 


channeling them down 


director through the state chairmen and to 
the local display cé 
ly 


mmmuittec members of 


which final 


that the given 


were responsible for seeing 


campaign was arried out in 
the retail stores of their city 
practi ally all war 


came into bein 


As was the 
eftort groups, the 


with 
VIX 


after the war 


tase 
gz quit 
began. Its effective 


some time 


ness would have been increased greatly had 
it been organized and functioning, ot 
to act 
there 
zation for a 
conflict 
bond 


Now we are 


re ads 
Pearl Harbor. And 


justification tor such an 


immediately after 


was rgani 


vear or two before the actual 


started, in view of the government 


drives and similar campaigns 


confronted with a similar 


situation and a similar need for 


network of 


a country 


wide displaymen. With condi 


DISPLAY WORLD 


tions as they are today it may not be long 
before a revival of the VDC will be essential 
as part of an all-out war effort. Even under 
present circumstances it inevitable 
that government advertising campaigns will 
be launched in support of bond and 
other promotions of national interest. The 
display field should be ready, as always, to 
do its part in making them a success 
logical to get the 
organization work done now, when there is 
not the urgency which may come later 

The VDC did an excellent job during 
World War II. Even though a third inter 
national conflict may not come, a national 
organization is needed now for the 
preparedness campaigns which seem certain 


seems 


sales 


It seems preliminary 


display 


ot developing soon. 
The Victory Display Committee should be 
reestablished at once 


What To Do With $5,200? 
A Display Problem 

Che display 
usual 


rather un 
midst a defunct 
association which is still relatively 
healthy, as association 
$5,200 to its credit. 

The organization is, of course, the 
national Association of Display which, 
various titles, served the display 
half a century as the national 
body of the profession. After a good many 
years of financial floundering it was finally 
given a new lease on life during the admin 
istration of Joe McCann, at that time display 
director for S. Kann Sons Company, Wash 
ington, and president of the IAD. When he 
finished his term of office the association 
treasury was in good condition. 

Today the ghost of the IAD has $2,200 in 
its name in a Tulsa bank, plus three $1,000 
War Bonds in a safe deposit box of the same 
bank. Joseph Apolinsky, Loveman, Joseph 
& Loeb, Birmingham, the former president, 
and Richard Staines, Vandever Dry 
Company, Tulsa, the former treasurer, 
have the power to sign checks on the 
ciation’s account The IAD, as 
knows, does not exist as an organization; it 
threw in the sponge several years ago in 
that a new national group under a 
different name would draw the displayman’s 
in becoming a member. The 
turn, expired 


profession has a 
situation in its 
national 
treasuries go, with 
Inter 
under 
fraternity 
for nearly 


Goods 
still 
asso 


everyone 


hopes 
interest new 


group, in after a few short 
months 

The question is, what should be done with 
the IAD's Some have suggested 
donating it to supplement the display re 
search program being conducted by the Na 
tional Association of Display Industries 
with the help of the School of 
New York university The 


would 


money ? 


Retailing, 
additional funds 
broader 
benefit to all 


make possible a research 


program, which would be of 
connected with display 

Apolinsky takes this viewpoint: “I 
feel that the NADI is doing an excellent job 
and would like to see them this 
fine work. However, as has been suggested 
others, the time will 
a national displaymen’s association 
and this money 
such a 
this is only my personal views and as always 


loseph 
continue 


by some come 


will be accepted can be used 


to help finance venture Of course 
I am open to suggestion 
that I think 


extremely 


[ want you to know 


this 


your 


interest im matter 1s com 
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mendable and would recommend that you 
publish something to the effect that com- 
ments from displaymen as to their opinion 
of what should be done with these funds 
would be highly considered. These opinions 
would also be of definite help towards reach 
ing some conclusion in the near future.” 

DISPLAY WORLD will be glad to pub 
lish comments received from the field. 

It has been suggested by some former 
members of the [AD that several hundred 
dollars of the fund be used immediately to 
reimburse those who paid $25 each for mem- 
bership just before the organization dis 
banded. It will be remembered that in the 
last days of the association it was decided 
to set the dues at $25 per year, and a number 
of loyal supporters of the national group sent 
in this amount. A few weeks later, when it 
become plain that the higher dues were out 
of line, the figure was reduced to $5 and re- 
mained at that amount until the IAD passed 
out of the picture a short time later. 

It would seem that the first appropriation 
made from the $5,200 in the IAD treasury 
should be to reimburse displaymen, 
or their stores if the latter paid the dues, 
whose loyalty was thus penalized 


those 


Formo Breaks Ground 
For New Factory Site 

Formo Displays Company, after extended 
planning and preparation, has begun the 
actual building of its new plant at 215 
South Front street, Burbank, Calif., directly 
adjacent to the present location. The 
modern and scientific equipment has 
ordered to occupy 10,000 square feet of floor 
Overhead conveyor chains will me 
forms into 200, 
a procedure that 


most 
been 


space 
chanically conduct the raw 
000-watt infra-red driers, 
promises to accelerate production and in- 
crease quality. In addition to various other 
innovations will be the finest of water 
washed spray booths, and a 38-foot 
glass insulated drying oven will be included 
other modern equipment. 

The building is to be constructed entirely 
of concrete and will be equipped with an 
automatic overhead water sprinkling sys 
tem. Modern daylight lighting is being 
installed throughout the factory and the 
suite of large To increase shipping 
further, the railroad siding will 
be expanded from its present size to handle 
simultaneously 
Tubin, “It has become 
for us to make this move in our 
program of expansion so we can take care 
of increased business in fibre glass products 
Upon the completion of our new building, 
we anticipate finishing production to han 
dle up to 10,000 this will 
a reality, because we plan on mov 
September 15th.” 

Formo Displays since being organized by 
Tubin has established its trade name, 
“Formoselle,” in every major national and 
international market. 


new 


among 


offices 
facilities 


five cars 
KE. S owner, says 


necessary 


units per day; 
soon be 


ing by 


Daughter Is Born 
To Maciejewskis 

\ daughter, 
Leon E 
Hans at 
Rapids, and 


born to 
John 
Grand 
baby 


their first, has been 
Maciejewski, assistant to 
Paul Steketee & Sons, 
Mrs. Maciejewski. The 


has been named Mary Jane 
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RAW MATERIALS FOR 
EXOTIC EFFECTS 


[Continued from page 25] 


panded aluminum was used on a floor-wide | 


basis for overhead Christmas booths in the 
following manner: The 30-inch rolls were 
bandsawed into three 10-inch rolls, then cut 
and stacked in 10-foot lengths. They were 


then painted on one side and the paint used 


as adherent for a partial coat of fireproof 
“snow”. Folded lengthwise they were as- 
sembled in groups of six on arches of 4% 
inch pipe, and separated to form a_ full 
round effect. The edges of all 12 resulting 
fins were further stretched, giving a frilly 
“petticoat” effect and the units hung with 
tinsel balls. The final impression was of 
overall pastel coloring, white snow, and the 
frequent icy flash of bare aluminum from the 
unpainted rear sides. 

Now let us consider masonry in display. 
Instead of faking that slate terrace or patio 
wall for the next outdoor furniture or play 
clothes promotion, why not use Asizona and 
Nevada sandstone, Montana slate, or some 
new color in Roman or Mediterranean brick? 
If expense prohibits, there is something 
about the masonry suppliers especially which 
makes them easy converts to the idea of 
free use for publicity’s sake. Some will even 
deliver a ton or two and assemble the unit 
in your window, for a courtesy ¢ard. For 
temporary mortar for walls, as in the photo- 
graph, cut homosote strips slightly narrower 
than the width of the stone. For floors, set 
in sand or colored sawdust. Ii the installa- 
tion is to be semi-permanent as fur the Bon 
Marche’s new basement barbecue corner, 


lay asphalt felt (tar paper) and ‘use a one |! 


to four mortar mix instead of the recom- 
mended one to two and one half, so it will 


come up easier. If you don’t want it to | 


come up ever, put down steel plaster lath 
first. Dry powders are available for color- 
ing mortar. 

The publicity use of such products as 
new building materials or new model cars 
can help on the display budget. The Bon 
Marche frequently takes out a plate glass 
window to introduce a car or a speed boat. 
Manufacturers know the value of getting 
their new product before the public; first in 
display, next in interior decorating, then in 
mass sales, is the typical history of an in- 
troduction. 

Museums and taxidermists and even zoos 
are all good prospects for borrowing the 
unusual. Live animals are especially appeal 
ing. During recent months the Bon Marche 
has held crowds with baby polar bears flown 
from Alaska, monkeys, mink with their as- 
sorted pelts (including a rare mutant) still 
on, and Old Mother Hubbard whe lived in a 
display shoe and had so many kids (live 
baby goats) she, and the rest of the display 
crew, didn’t know what to do 

In materials specifically prepared for dis 
play use, papers undoubtedly lead the list 
in quantity and variety, if not in richness of 
effect. There are paper imitations of just 
about every honest material under the sun 
Metal foils, woodgrains, heavy textured fab 
rics, panelings, marbles, bricks, alligator 
hides, and matting 

Seamless paper in rolls is relied on heavily 
in the larger stores for the color changes in 
window backgrounds and floors $0 essential 

[Continued on page 75] 
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FCO displays beauty! 


Every AMFCO mannequin a phantom 
of delight. Created to catch the eye . . 
sell your merchandise at a single glance 


... for a long, tong time! 

Visit 
American Model Form Company, Inc. 
38 Greene Street New York 13, N. Y. CAnal 6-8259 


Write for Free Literature 











HIT OF THE NEW YORK SHOW! 
What An Attraction! 


SUPER BUBBLE MACHINE 


1000 or more bubbles per minute — a beautiful spectacle 
that will be the talk of the town. 
BNR onc ccccctaes ct 
Liquid.............. 2.75 per gallon 
2.50 5 gallon lots 


Order today — production limited. 
(Patent applied for) 


SOUTHERN IMPORTERS & EXPORTERS 


FANNIN BLDG., HOUSTON, TEXAS 











This combination wall end counter display shows 
how Kirby-Cogeshell-Steineu Co. of Milwovkee 
makes effective use of Columbian Art Colendor Pads. 


wa 
a» EARLY TIME 


t=. 


= FARLYSTIMESE 


‘g simple. It’s inexpensive. 
Yet when you mount a 
Columbian Calendar pad on 
your wall, easel or window 
display, it takes on added 
usefulness .. . added length 
. of life. Every new day — 
Columbian simply because it is a new 
day —is a fresh reason for 
calendar those who looked yesterday 
to take another look. More 
pads than that... a quickly 
mounted new pad carries 
its value from one year to 
the next 
Columbian Calendar 
Pads come in three sizes 
—3 x 3in.; 4% x 5in.; and 
6x 6% in. They are printed 
in two colors, red and 
black, and are available 
with or without mount- 
ing hardware. 


Write today for prices or 
for free sample pads for 
use im laying out new 
displays. 
COLUMBIANG(LWwoRKS, Inc. 


2300 WEST CORNELL ST., MILWAUKEE 9, WIS. 
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Simple Elegance 


ROUND Cleveland's famous Shaker 
Square they're still talking about the 


simple elegance reflected in the ap- 
pointments of the new Engel-Fetzer branch 
store which opened in that suburban shop- 
ping center some weeks ago. 
Opening of the 
which covers 


all-on-one-floor 
6,000 square 


branch 
feet and 
features parking facilities on its roof. cli- 
maxed this respected firm’s fiftieth year in 
Cleveland's retail fashion scene. 


nah BETERET e 
deat 


a¢es- 


an = 
~ ed 


In addition to the furs, milli . Suits, 
coats, shoes and accessories carried by the 
main store, two new lines have been added 
to the stock carried at the Shaker Square 
store dresses and hosiery. 
Decor of the new branch store is classic 
modern in theme, with terra cotta and spruce 
green hues set against a background of light 
woodwork, beige and brown carpets. Some 
of the gracious chairs and divans, arranged 
in conversational groupings, 


have been 
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covered in fabrics that are rough in tex- 
ture while others are done in an elegant 
antique satin. Here and there a low table 
in an antique ivory hue lends an air of 
formal charm. The most dramatic feature 
of the new store, as judged by many, is the 
immense smoked glass mirror, framed in a 
mottled tortoise shell effect, which domi- 
nates one entire side wall at the rear of 
the store as pictured here. Lighting is 
indirect, stemming from the ceiling, the one 
exception being the exquisite, crystal chan- 
delier that hangs from the center of the 
salon in the rear of the store where suits, 
coats, dresses and furs are shown. Display 
cises are set as shadow-boxes in the wall 
and are framed in the same tortoise shell 
effect as is the smoked glass mirror 

One of the outstanding aids ‘to the dis- 
play of merchandise in the new ‘store is the 
natural colored, rough textured, traverse 
drapes which, when closed, provide an in- 
teresting background for the large windows 
at the front of the store and which, when 
opened, make way for a sweeping, panoramic 
view into the interior of the store. They 
came from an idea of Engel-Fetzer’s dis- 
play manager, Paul Gensler, who worked 
with Thurin’s of Akron, Ohio, in planning 
the decor of the new store 


Free State Art Plastics 
Becomes Corporation 

Free State Art Plastics, 8 Pennsylvania 
avenue, Cumberland, Md., announces its 
change to a corporation as of July 1. The 
change was made in order to broaden the 
scope of its services 

Active in the manufacture of plastic point- 
oi-sale displays and signs since 1940, the 
firm was previously wholly owned and di- 
rected by its present president, Arthur ¢ 
Morgan. 

Additional designing and architectural 
activities will now be under the supervision 
of the vice-president, S. Russminter. Pend- 
ing further personnel appointments, other 
offices of the corporation are filled by J. 
Henry Holzshu, secretary, and Charles H 
Hyde. treasurer. 


COMING UP! 
National Aviation Day August 19 
Child Foot Health Month Begins Sept. 1 
Labor Day September 4 
National Tie Week September 8-17 
National Home Week September 10-16 
(tentative) 
Nationally Advertised Brands 
Week September 15-25 (tentative) 
Constitution Week Begins September 17 
National Dog Week September 24-October 1 
Gold Star Mothers’ Day September 24 
National Sweater Week September 25-30 
Better Parenthood Week October 1-7 
National Hat Week October 2-8 (tentative) 
National “Employ Physically Handicapped” 
Week October 3-9 
National Wine Week October 7-14 (tentative) 
Loyalty Days October 7-8 
National Cranberry Week October 8-14 
(tentative) 
National Fire Prevention Week Oct. 8-14 
Columbus Day October 12 
National Letter Writing 
Week October 15-21 
Children’s Day October 15 
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modernize 
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Electric 


“PLUG-IN” 


—z-@— ISLAND DISPLAYS 


FLOOR 
ae Sree 


“PLUG-IN” STRIP offers elec- 
trical modernization—the easy 


_-2-2— WINDOW DISPLAY way! A cut-on-the-job, multi- 


outlet, wiring system, “Plug-in” 
Strip provides convenience out- 
lets every 6” or 18”. Costly and 
complicated behind-the-wall 
wiring és eliminated. 


Many leading stores and 





building electricians maintain 
a stock of “Plug-in” Strip for 
providing electric outlets 
quickly and easily for their ever- 
changing displays. 


Listed by 


Underwriters’ Laboratories, Inc. 


We'll gladly give you complete 
information. Write for catalog. 
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| National Electric 


PROOCOCTS CORPUABATION 


1355 CHAMBER OF COMMERCE BUILDING + PITTSBURGH 19, PA. 








MANHATTAN’S DISPLAYS 


(Continued from page 27) 


photograph of a glamorous beauty gazing 
over her furled fan through a delicate black 
spider web, which was spaced before the 
enlargement. The blue-eyed, white and in- 
nocent appearing kitten has slyly trapped in 
one feline paw a tiny black mouse. Again 
the featured perfumes and powders were 
given the spotlight. All of the shadow- 
boxes were inset in simulated whitewashed 
brick carried against the window glass 

Model buildings of important suburban 
dining inns — eight in number — formed the 
central prop in all of the Fifth avenue win- 
dows at Bonwit's, when “Deep Summer 
Black by Molly Parnis — Bonwit’s perfect 
setting for country dining” was the head- 
line on the white streamer 

The Georgian Colonial reproduction rep- 
resents the hospitality of Fox Hills, Ridge- 
field, Conn., and was painted in cool grays 
and white with green shutters. The double 
country fence of wood, painted white, sup- 
ported a platform covered in grass green 
duvetyn while the floor of the window was 
filled with shredded blue grass 

“Vacation Bound?” was the query used 
by Display Director Donald Werden in four 
McCreery windows and he followed up each 
individual copy by suggesting the correct 
foundation for active sports, traveling, even- 
ing and spectator sports. The frame of the 
paneled screen was in white, inset with off- 
white net which conveyed the effect of a 
cool gray, attributed to back lighting and 
the dark gray backwall 

The graduated levels were painted in white 
and filled with white pebbles, the pebbles 
also covering the floor of the window. Shut- 
ters making the background for the posed 
mannequin, evening gown worn 
with black were white. 

On Lord & Taylor's main floor, attention 
was directed by a display to the shop on the 
third floor given the name of “Fantasia”. 
The shadow-box illustrated here occupies 
the strategic spot on the backwall adjacent 
to the main bank of elevators. “Scribble 
Sculpture” aptly describes the figure used 
by Edgar Tallman, director of interior dis- 
where you find the 
idea of the perfect 


in a blue 


accessories, also 


plays “Fantasia is 
shadow stole our 
summer wrap” was the sequin-studded card 
sea-green net and velvet 

this set off by the light 
white figure 
jewelry and 


copy tor the 
bordered wrap 
weight light 
Flowers, perfumes, 
evening bags also had representation in the 
display, which was set before & gray back- 
wall and mirrored floor plaque 

At Saks-Fifth Avenue the elegance of the 
described in the card copy as 
Silk Taffeta Sheath with 
was equally complemented with 
Suspended framed panels 


and appearing 


costume 


fashions 
“Adele 
Offshoots” 
the chosen decor 
nylon net were used by Dis 


Simpson s 


and squares of 
play Director 
net was applied with small jack straws in 


Sidney Ring he glistening 
making star 
effect of 
the net was here 
and there in the patterns small geometrically 


greens, vellows and tangerine, 


designs The three-dimensional 
created through including 
shaped projecting pieces of Chinese foil. Tiny 
Venetian 
the stellar motits « 
effect « 


between 


verall 


mosaic spaced 
ontributed to the 


texture and design 


pieces ot 


f richness in 
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Acrylite Products, Inc. 
1545 Inwood Ave. TR 8-7403 


FINEST IN DISPLAY FIXTURES 
Plastic — Wood — Metal 


BUYING GUIDE 


Grimes Display Service, Inc. 
142 West 26th St. BR 9-4924 


DISPLAY NOVELTIES, MATERIALS, 
ACCESSORIES 
(Formerly Eve Brueser Studios} 





Allied Display Materials, inc. 

65 Madison Ave. MU 5-6487 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 
For Windows and Interior Store Display 


Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 
Largest Showroom in the Country 





Arts & Flowers Displays, Inc. 
43 West 56th St. Cl 7-6848 


ARTIFICIAL FLOWERS and FOLIAGE 


Display Novelties and Accessories 


David Hamberger, Inc. 
115 West 31st St. PE 6-0464 


MANUFACTURERS OF DISPLAYS 
Artificial Flowers, Functional Units, 
Backgrounds, Novelties 





Bliss Display Corp. 
460 W. 34th St. BR 9-5750 


DISPLAY PROMOTIONS 
Display Settings, Novelties, Animated Displays 


A. Lutz 
3 West 18th St. CH 2-6264 


REED AND RATTAN DISPLAYS 
Display Units, Frames, Screens, Novelties, Fixtures 





Bois Smith Studios 
228 West 39th St. LO 4-6454 
WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 


Magnani Mannequins 
236 West 40th St. 


MANNEQUINS 
Ladies’, Misses’ and Children's Models 


PE 6-3593 





Bonafide Display and Decorative Co. 
61 West 37th St. WI 7-7965 


ARTIFICIAL FLOWERS and FOLIAGE 
Original Creations for Better Displays 


Maharam Fabric Corp. 
130 West 46th St. LU 2-3500 
DISPLAY FABRICS & ACCESSORIES 


Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





L. J. Charrot Co. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 


Messmore & Damon, Inc. 
1461 Pork Ave. TR 6-3530 


MECHANICAL DISPLAYS 
Papier Mache, Industrial Exhibits and Dioramas 





Colonial Decorative Display Co., Inc. 


70 West 40th St. WI 7-0230 
ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 


Natural Creations, Inc. 
233 Fifth Ave. LE 2-2377 
FOLIAGE NOVELTIES, 
DISPLAY DECORATIONS 


Creative Displays — “It's a Natural” 





Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Bert Greenbaum Werner Leburg 


Result Displays, Inc. 
503 West 33d St. LO 3-5900 


PLASTIC TRAYS AND HANGERS 
A quality product priced right 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 


Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





The Display Equipment Corp. 

147 West 37th St. BR 9-8450 
Manufacturers and Distributors of Exclusive 
CORONET & WINDSOR 
MANNEQUINS 


U. S. Mannequin Mfg. Co. 
10-15 46th Ave., Long Island City IR 6-3376 


ARISTON MANNEQUINS 


A Complete Line of Mannequins 











Frankel Associates, Inc. 
218 West 47th St. Cl 7-0060 
DISPLAY FABRICS & ACCESSORIES 


127 N. Dearborn St., Chicago; 
424 Book Bidg., Detroit; 819 Santee St., Los Angeles 





D. G. Williams, Inc. 
498 Seventh Ave. 


MANNEQUINS & DISPLAY FIXTURES 


Display Novelties and Equipment 


LA 4-4069 


It's Always MARKET WEEK in New York 








Just as twin- 
kling stars, hol- 
ly and evergreen 
symbolize Christmas, 
so do the New York firms 
listed at the left stand for the best 
in Christmas display. There is no substitute 
for their experience, facilities and ability, fo 
produce the outstanding. So now that it is 
almost time to convert your store into a 
holiday wonderland, think first of these 
famous firms which, year after year, 
have aided the nation's top displaymen 
in bringing the spirit of Christmas 


to their communities. 
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IN YOUR 


_ DISPLAYS! 


Animation Motors 
& Special Mechanism 


Quiet @ Wide Speed Ranges @ 
Dependable 


Skeleton Turners 
For Display Builders 


VUE-MORE 


ELECTRIC DISPLAY TuRMTage 





K\ { 
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« 
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3 DIFFERENT MODELS 
Z 2 


5 Ibs.-75 Ibs.-250 Ibs. 


CONVERTIBLE 
TIER 
STRUCTURES 


From 8" to 
23" in 
Diameter 


| a small-fry 








All units available with rotating electri- 
cal outlets. Provision for Wall and Ceil- 
ing Mountings. Guaranteed for | Year. 








Send for Descriptive Literature 
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PRODUCTS CORP. 


$08 BROOME ST NY 12, NY 
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Fishing Display Contest 


| Won By Reeves 


Jess Reeves, Melcher-Schene Hardware 
Company, St. Louis, has emerged as winner 
of the coast-to-coast $2,000 window display 
contest sponsored in conjunction with its 
1950 “Let's Go Fishing” campaign by The 
Sporting Goods Dealer, of St. Louis, na- 
tional magazine of the sporting goods in- 
dustry. 

First prize of $250 and an expense-paid 
one week vacation for two in northern Min- 
nesota was won by Reeves. Materials for 
the window cost only $3, Reeves states, and 
the display involved four hours of work. 
Using the Tom Sawyer and fence white- 
washing theme, the window had the paint- 
bespattered figure of a boy heading through 
a gap in a board fence toward a river, where 
companion was waving from a 
dock 

Competition in the contest — which at- 
tracted 20 per cent more entries than last 
year — was particularly keen, testifying to 
the stepped up merchandising efforts with 
which the nation’s retailers are meeting to- 
day's selling challenges, according to J. G. 
Taylor Spink, publisher of The Dealer. 
Point-Of-Purchase Agency 
Is Established 

Tom Lawson Associates, 8 W. 40th street, 
New York City, announces the opening of a 


new agency specializing in point-of-pur- 
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chase advertising. Consisting of industrial 
designers and engineers, the group is 
equipped to work in plastic, cardboard, wood, 
metal, and other media. It will provide the 
latest technical information on material and 
methods available for the construction of 
displays, as well as new display ideas. It is 
felt that such an organization will fill a need 
for advertisers and agencies in determining 
the answer to the problem of selecting the 
correct construction for point-of-purchase 
promotions. 


Lagomarsino Joins 
Hudson's, Detroit 

The appointment of Ches Lagomarsino, Jr. 
as publicity director for the J. L. Hudson 
Company, Detroit, has been announced. He 
will join the firm on October 1, coming from 
Davison-Paxon Company, Atlanta, where he 
held a similar position. A spokesman for 
Hudson's said: “Lagomarsino’s responsibili- 
ties will include the directing of all adver- 
tising, display and sales promotion activities 
for the upstairs store. He will also coor- 
dinate all of Hudson's public relations 
activities.” 


Change Of Location 
For The Palette 

The Palette, display and artists’ supply 
firm, is now in new and larger quarters at 
266 West Flagler street, Miami. It had 
been located at 307 West Flagler. 
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—''Shall we go over your instructions step by step, Gately?" — 
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COSMETIC DISPLAY 
[Continued from page 21] 
Aiming toward new angles, something 


that has not been done before, and a bit on 
the daring side, is the key to display win 


dows for Helena Rubinstein, Inc. Martine 
j 


Kane, display director for the company, says 
that the idea “can't get it” doesn't exist 
What doesn’t exist before comes to life in 
her display workshop 

Displays are handled in two different ways 
at Helena Rubinstein’s; those for the salon 


and those for retail outlets throughout the | 


country The broad scale displays are 
worked out in detail in one of the two win- 


dow areas housed in the workshop, then | 


photographed. Manufacturers make up the 
component parts to specification Those 
displays are keyed with national advertising. 
Generally such broad scale displays are de 
signed once each month. 

For one large scale display a Christmas 
ball was effected with a photographic blow- 
up of an anti-bellum landscape behind gauze 
with a highlight air-brushed on it, which 
gave the effect of roundness Eniarged 
magnolias were pictured inside the frame. 
Full instructions for assembly were sent 
out to the 2,000 distributors receiving the 
display units, with suggestions for floor and 
background colorings — in this case a bright 
green foil 

For that particular promotion, the salon 


windows achieved a similar effect, but there | 


actual plastics balls were used with three 
dimensional magnolias inside them 

Mrs. Kane has two assistants in the work- 
shop, as well as two or three men in the 
New York area to set up their outlets’ win- 
dows in the territory. 


In handling cosmetic items for display, | 
Mrs. Kane feels that they should be treated | 
; ‘ : | 

as precious things, even like precious gems, | 


and she prefers to play up a single item 
in order to make it appear extremely 
precious and important. She groups small 


items together, so they are not jumbled, yet | 


gives them as much air as possible so they 
will stand out. Over that grouping of small 
items or the single article she uses a dra- 
matic lighting to play up the merchandise. 
However, she cautions that color must be 
used with care. 

Incidentally, at the Helena Rubinstein 
Fifth avenue salon where window settings 
are changed every two weeks, the window 
floors have recently been raised to give a 
gradual slope downward from the back to 
the forewindow. The amazing part is the 
effect on sales Since that change more 
merchandise is being sold; in fact the salon 
finds it hard to keep items in the window 


Portable Projector 
For Display 

Light, color and motion combine in at- 
tracting attention with the new “Sale-O- 
Matic” projector announced by Wilson 
Projector Company, 3020 West 105th street, 
Cleveland 11. Holding 25 standard 2 by 2- 
inch slides, the device can be set for auto- 
matic or remote control. The measurements 
of the carrying case are 9 by 16% by 24 
inches and the weight of the complete outfit, 
including case, is 32 pounds. Literature is 
available on request. 
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MACY'S N.Y., “= 





No longer a display man's dream, 
the idea of hanging merchandise at any height in any position 
is now POSSIBLE, PRACTICAL AND QUICKLY DONE! Hanging 
objects can be moved instantly back, forward, left, right, up or 
down to suit the design of the window. All the dramatic tricks 
of the stage are at ycur immediate command with the Seel- 
ingrill. The Seelingrill permits you to trim heavy yet look light 
and airy . . . and all of this NOT IN 10 HOURS PER WINDOW 
BUT IN 1 HOUR! (Proven by actual time study tests.) 


SPECIFICATIONS: Seelingrill is a spot welded grill of %4” 
square steel, laid out in 6” squares. x 6 23.75 
(9 required for 4 x 8’) 


i 4° x8 ...... 38.00 
j BLISS display: ORDER TODAY 


\ + 
+ 


(6 required for 3 x 6) 











Division of Visual Merchandising, 


Ceiling Toggles — .35 each 
‘corporation 


460 W. 34th St., New York 1, N.Y. 
BRyant 9-5750 








LOOKING FOR 
A CAREER 
IN... 


Build @ career in this weil paying, uncrowded 
profession. Learn every phase of window trim- 
ming and interior display. Study under out- 
standing factulty. Practice in full length windows 


CURRICULUM 
Cloth, Crepe Paper and Painted Backgrounds, Drug 
Windows, Mens Wear, Children's Wear, Women's 
Ready to Wear and Specialties, Small Wares, Window 
Design, Mannequin —? interior Display, Lighting, 
Show Card Writing, Silk Screen, Papier Mache Fabri- 
cation, Prop Construction. 
4 FACULTY 
MARC BIELER, Bonwit Teller, Phila 

ERNEST R. BUCHANAN, Formerly Baker Sign Co. 
JAMES FEE, Strawbridge and Clothier 
SAMSON FREEMAN, Art Dept., Phila. School System 
RUDOLPH GARCIA, Formerly the Spielman Co. 
FRANK HANNA, Formerly Chromart Co. 
EDWIN J. HEITMAN, Art Dept., Phila. 
ROBERT KRAIN, Display Co. of America 
JOSEPH MAIDA, Formerly Maida Studios 
WILLIAM McBLAINE, Formerly Browning-King Co. 
NORMAN MOORE, Formerly R. H. Macy ¢ 
WILLIAM B. MURROW, National Display Institute 
CHARLES A, NUGENT, Formerly The Blum Store 
ELWOOD RK. SULOFF, Penna, State College 

@ Approved for Veteran Training 

@ Free Placement Service — over 85%, of gredu- 

ates placed in well paying positions. 


“The Nations Center for Display Education” 


School System 


617 CHESTNUT ST., PHILA. 6, PA. 


Write for Descriptive Booklet 











FOIL PAPER 
26" WIDTH — 25 #, - 50 ft. - 100 #t 


n 2 rs 
R. A. OHLHORST 
454 Broome Street, New York 13, N. Y 








USE THE 


Opportunity Exchange 
For any WANT AD purpose 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 
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LOS ANGELES DISPLAY 
[Continued from paye 31) 

leisure wear. Display Director Harold L 
Kelly capitalized on this popularity by de- 
voting all of the windows at Desmond's 
sroadway store to a giant display of denims 
in various styles for both men and women 
In the background a large painting of a 
rocky California beach was laced to a red 
white cotton rope. The painting 
and the frame were cut into three sections 
so they could be set in a U-shape around 
the back of the window. Blue cut-out let- 
ters, reading “It’s Desmond's for 
were fastened to the top of the frame. Ten 
mannequins were 
women's and boy's to show a complete 
selection of denims. Styles ranged from 
jackets and slacks to shorts and sunsuits 
Display units, constructed to resemble well- 
weathered wooden pier pilings, were 
to present suggested footwear styles. T- 
shirts, swim wear and other summer sports- 
wear fashions were also shown. 


frame by 


used 


used 


TRADE PERSONALITIES WNo.88 


Denims”, 


including men’s, 
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The following displays are not illustrated 

Display Director Fillmore Lash used a 
nautical theme for his series of “Summer 
Holiday” windows at The Globe Department 
Store. An interesting touch was that all of 
the colors used for the background, floor 
and props were an exact match for the 
colors of the merchandise displayed. In 
one window the background was painted 
The merchandise was arranged 
in front of a darker green panel decorated 
with a yellow and white flower design. The 
floor was covered with pale green sand out 
lined with yellow pebbles. On one side of 
the window a dark green stand with pale 
green shelves displayed suntan lotion and 
other summer cosmetics. Starfish and sea 
fans, fastened to a large fish net, were 
covered with red and green glitter. At the 
other side of the window, in front of the 
single mannequin, was a large anchor. In 
a second window in this series, Lash used 
the same theme, putting in an 
extra plug for the suntan lotion and sum- 


by — Cuifer_ 


pale green 


seashore 





For THe 

PAST 10 YEARS 
RUDY HAS 
OPERATED HIS 
OWN BUSINESS. 

1S ONE OF THE BEST KNOWN 
MEN IN THE FIELD. 

HOBBIES: GOLF, UNTIL THE 
DOCTOR ORDERED MILDER 
EXERCISE. HE AND MAS. QUENSELL 
SPEND MUCH TIME AT THEIR 
CABANA AT ATLANTIC BEACH, 
ENJOYING THE OCEAN AND 
SOAKING UP SUNSHINE. 


oy 


Ruov HAS BEEN IN THE DISPLAY BUSINESS FOR MORE THAN 40 YEARS. STARTED 
AT 16 o OFFICE BOY WITH EMIL T. PALMENBERG’S. WHEN HE WAS 21 HE 
WAS SENT ON THE ROAD AS SALESMAN FOR THE COMPANY. 
COVERING MOST OF THE CITIES IN THE U.S. AND CANADA. 
HE WAS WITH PALMENBEAS'S FOR ABOUT 25 YEARS. 


QUENSELV 


QUENSELL OISPLAYS, INC. FOREST WILLS, N.Y. 
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mer cosmetics by spraying the mannequin » 
light tan and emphasizing the features with 
oil paint. 

“Spectator Sports” was the title of the 
series of nine windows done by Display 
Director Vid Rosner at Nancy’s-Hollywood 
\s the title 
featured gray 
wear to California’s many and varied sport 
ing events. In the background of 
window was a bright yellow panel on whic 


indicate, the windows 


recommended — for 


would 
cottons 


each 


was sketched a group of spectactors. The 
sketch was different for each window. Sug 
gested accessories were grouped around the 
panel. The semi-circular 
white, illuminated with 
a different color for each 


base of each 
background was 
colored floods 
window. 

Stanley Thompson did an unusual and 
effective summer accessory window at The 
May Company. The background was light 
gray. A natural wood shutter placed up 
right in the middle of the window reached 
from the floor to the ceiling. Next to the 
shutter a wrought iron flower pot holdet 
was painted a light tan to match the color 
of the shutter. Brown and beige paint mixed 
with rubber cement was used on the rack 
to give a lacy effect. The floor was covered 
with beige and gray tile squares, with the 
copy “Midsummer Washables”, painted on 
one of the tiles. Blue lighting was 
to give a night effect. This window, inci 
dentally, was a part of a store-wide “Old 
New Orleans” promotion. 

Paul C. Smith did a promotion of.North 
Star blankets at the J. W 
pany, featuring North Star's “Desert 
group. Black seamless paper was used in 
the background mirrored stars fas 
tened to it All of the blankets in the 
group were arranged ima 


used 


Robinson Com 
Tones” 


with 


“Desert Tones” 
large fan shape in the center of the window 
At the 


mache cactus plants 


base of the fan were several papiet 
The blossoms on thes« 
blanket 


large 


cacti were made of swatches in 


colors Two sand-blasted 


} 


various 
one on each side of the 
1 ‘ 


cacti were places 
blanket fan further to emphasize the 
theme 

\ construction board panel covered wit! 
formed the back 
furni 


dusty rose antique satin 


ground for a display of Provincial 
ture by Stan Thompson at The May Com 
pany. Large white dowels running from the 
floor to the 
the panel \ 
brass candle 

panel. At one 
of tabric and a 


ceiling served as supports for 
spice-box planter and twe 
holders were fastened to the 
side of the panel two lengths 
length of moss trimming 
floor. The fabri 
colors of the material used 


were draped down to the 
pie ked up the 
in upholstering the sofa that was on dis 
play, while the matched the back 
ground panel. Pink fluorescents were used 
behind the panel to add to the overall light 


trim 


ing scheme 

Paul C. Smith did a series »f seven win 
dows for the J. W 
annual July fur sale 
manzanita branches were used in the back 


these 


Robinson ¢ ompany 3 


Large, sandblaste 


ground The flowers and leaves on 


branches matched the colors of the dresses 


worn by the two mannequins. Ground cor} 


was used on the floor, and a colorful stuffed 


pheasant added to the fall feeling of the 


window 
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BOARD 
MIDDLE! 


SMOOTH 
SURFACE 
SPEEDS 
WORK! 


BRILLIANT 
COLORS THAT 
RADIATE 
QUALITY! 





MAKES SIGNS 
STAND UP 
BETTER AND 

LONGER! 


UNIFORM 
COATING 
DRIES 
EVENLY! 


oe 


ICAGO CARDBOARD COMPANY 


WASHINGTON BLVD. CHICAGO 6, ILLINOIS 








Our New Christmas Line 


will be shown to you soon... 


wait for our representatives 


| DOERR ee nal 


DISPLAY DESIGNERS AND MANUFACTURERS e@ PORTSMOUTH, OHIO 














Display Units of Every Description 


Nothing to Wear Out— PENDULUM POWERED 


Completely Silent \\ 
- \ 
Component parts 
approved by 
Underwriters Laboratory 


& 
We manufacture turntables carrying Thi ‘ . 
from | to 150 Ibs. or more, 110 Volt LOW PRICES poor nara eee 
AC, they are quiet and efficient. 3 110 V. ACLDe P 
Attractive quantity discounts — Special discounts to jobbers. 
Send for literature 


EARL PELLETIER 


130 MASSAYU STRELT NEw YORH 7 Ww 


N10", 


TURNTABLE 














DINGLEMAN 
PRODUCTS 


509 West 56th Street 
New York 19, N. Y. 
Tel.: Cl. 5-5447 


A Division of Feder Industries 


FALL CREATIONS 


processed on Autumn colored 
No Seam Paper 


PRINTED STRIPES 


14"—3" on 52" No Seam 
4 "—6" on 107" No Seam 


METAL COLOR STRIPES 


Complete line of 


TINSEL PATTERNS 
FOR XMAS 


See your local jobber 











BOICE-CRANE 
14" BAND SAW 


single and 8-speed 
models 


back geared 
Close balance and light, 
but strong, Textolite wheels per- 
mit twice the speed of other 14” 
machines, Operates at 4,400 blade 
feet per minute IDEAL FOR 
BUILDERS OF ALL TYPES OF 
DISPLAYS. Saws wood, plastic, 
Tekwood, Masonite, ete.. to any 
shape accurately and smoothly, 
eliminating the necessity of ex 
cessive sanding. Long blade life 
Strong welded steel 
frame Wheels and blade, ex 
cept at cutting point, entirely en- 
closed. Cabinet type base has 
sealed-off motor compartment Blade guides adjust by 
« single control, with full safety, even when machine 
is running. Capacity: Blade to guard 13 27” dia 
werk. Under de 8%". Blade Widths: 3/16”, \&”, 
%”. 46". %". 15” « 1544" table. Sold through in 
dustrial supply distributors in most cities 


one-piece 


“BOICE-CRANE COMPANY. 
89 Central Ave Tolede 6 hie 


Please send free literature on Boice-Crane 


Band Saws Jig Saws 
Name 
Firm 


Street 


City & State 
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"The Specialty Shop” 
Is New Book 

In approaching the subject of the design 
and construction of specialty shops, Jose A. 
Fernandez, well known architect and store 
planner who has several hundred stores to 
his credit, wisely did so from a pictorial 
rather than depending too much 
As a result “The Specialty Shop”, 
Architectural Book Pub- 
lishing Company, Inc., 112 West 46th street, 
New York City 19, has a wealth of illustra- 
tive material practically all types 
of specialty stores and is rich in ideas for 
is thinking of building, remodel 
ing, or simply wants to keep abreast of the 
times in design. 


standpoint 
on text 


recently released by 


covering 
anyone who 


store 
The book deals with such subjects as the 
front, the sign, display, interior, 
lighting, floor coverings, little 
and salons, to mention a few of the chapters 
Complete jobs are also pictured and described, 
entire devoted to detail 
drawings of interesting case, counter, 
stand construction. 


store color, 


stairs, shops, 


while an section is 
door, 
shadow-box and display 

\pproximately 500 illustrations are included 
in the book, which sells for $12.50. Its 304 
pages discuss more than 100 recent 
planned by 45 leading architects and de 
signers. 


shops. 


Display Group Appointed 
For Detroit Drive 

Headed by Oscar Luke, display director 
for the J. L. Hudson Company, the 
is the committee appointed for De 
troit’s second annual Torch charity drive to 
he held this autumn George L. Heidt, 
Crowley, Milner & Co.; William Toll, Sam's 
Inc.; Robert Lendgren, A & P Food Stores, 
Inc.; Harry Weaver, Demery & Co.; Lee 
H. Wilson, Detroit Convention Tourist Bu 
reau, and James V. Votta, Aero Club of 
Michigan 


following 
display 


To Observe Children's Day 
On October 15 

Children’s Day 
third 
15th. The 

Horton, has just 
reproduced in full color 
and win 


again this 
October 
1950 poster, a 


will be observed 


vear on the Sunday of 
October 


by Mary 


The poster 


painting 
been unveiled 
will be 
is window blow-ups, counter cards 
available for use in 


advertisements 


dow streamers, and ts 


newspaper and magazine 
observation mt 


1949 was a great 


The first national 
Children’s Day 
Fifteen 


proclamations 


in October, 
state 

calling for the ob 
6,000 


success governors issued 
theial 
servance of the day and more than 
stores actively promoted the day 

\ folder 


Day 


various Children’s 
from the 
52 Van 


describing the 
sales helps is available 
Day National Council, 


avenue, New York City 17 


Children’s 


erbilt 


Promotion Coordinator 
Named By Penney 
Luke Lea has 


nanager of J. ¢ 


named merchandise 


Company's 


been 
Penney 
Part of his duties will be to 
advertising and merchan 
with the 


store 
in Cinemnatt 
coordinate display, 
dising He 


was previously com 


pany m Chattanooga 
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Newton To Head Branch 
For Di-Noc Company 

Edward T. Newton, for 15 years assistant 
to the president of the Di-Noc Company, 
Cleveland, famed in woodgrain finishes and 


—Edward T. Newton— 


automotive, and 
district offices 


decals used in the display, 
other industries, is 
in Atlanta 

Newton, title is now Southwestern 
district manager, will head a six-man_ sales 
force. Other company lines handled by the 
office “Di-Lon” wall coverings 


and “Transveneer” pre-grained finishes. 


opeming 


Ww hose 


local include 


Color Pictures Without 

Plates Or Screens 

offered by Fraser 
Brooklyn 33, 


\ service Associates, 
1613 Prospect Place, 
producing 
showcards 


is said to 
multi-color work 
without plates 
at extremely 


be capable of 
for display or 
or screens being involved, and 
runs A 
pictorial 


water color 
subject in 
cards up 
roll sheets of any size, 


low cost for short 


process produces any 
any number of colors on sheets or 
to 45 by 65 inches or 
length or width. No finished art is 
Details sent by the 
on request 


neces 


sary will be companys 


D. G. Williams Catalogue 
Covers Display Fixtures 


An elaborate and colorful 40-page cata 
logue illustrating and describing display fix- 
tures for fashions and accessories has been 
released by D. G. Williams, Inc., 498 Seventh 
New York City. Both plastic and 
metal fixtures are shown, as display 


avenue, 
as well 
heads and forms 

Chicago Club Contributes 
Giant Santa To Fair 


An 18-foot papier mache 
on hand July 
of the 


Santa Claus was 
2th at the special events stage 
1950 as a contribu- 
tion of the Chicago Display Club Lou 
Volz, Walgreen's, president of the club, and 
fair officials invited all fans to 
photograph the and for 
parents to pose him 


Chicago Fair of 


camera 
gargantuan 
their children beside 


hgure 
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Plastic Christmas Designs Give your display signs more freshness, 


Are Now Avai 
: pee lable is : punch and sales effectiveness by select- 
An entirely new type of Christmas decora from differ type faces— 
tion will make its bow this season in the YW WA ing sean eid i bea 
three-dimensional designs lithographed in full 0 available at amazing new low prices 
color on non-flammable vinylite by Stanley direct from manufacturer. 

Wessel & Co., 48 Lexington ‘avenue, New 


York City 17. Designed for use with your present display 
There are four different designs in th sign printing equipment, SIGN-O-TYPE'S 
series — a Santa Claus face wreathed in the | attractive and varied type faces may be 
old gentleman's typical smile, the same Santa | used without any major expenditure being 
in a Christmas wreath on a die-cut star back- made for new equipment. Yet at the same 
time, you save 30% and more by dealing 

directly with us. 


me ite ONIN ITALIC 


swt wet PRISKAA 
el Srask Seript 


Act today —get the facts! Save! 


FOR FREE WALL CHART, PRICES 
AND FULL INFORMATION, WRITE— 


7 J Division of 
SIGN: O -TYPE perros type Founpry 
—Three-dimensional Santa head lithographed 


io fot color by the potected  “Thlogrephia” 1959 E. JEFFERSON AVE., DETROIT 7, MICHIGAN 


method. The material is vinylite— 








ground, an angel on a star background, and a 
reindeer ornament and door decoration. Each 
piece is molded in deep-drawn third dimen 
sion, which gives it arresting realism. The 
decoration is even more realistic when used 
before a light. 

All designs are lithographed by the patented 
“Triographic” method developed by Stanley 
Wessel & Co. after ten years of research 
and used exclusively by it. The colors are 
fast under winter weather conditions as well 
as washing, and the ornament is non-warp 
ing, scratch-resistant, non-flammable, and s 
lightweight that it is easily attached to a wall 
or Christmas tree. This extreme lightness 





also makes storage easy 

The giant Santa Claus comes in two sizes, 
18 by 23 inches and 13 by 19. Each of these 
comes plain with a small hole at the top | 


for tacking or tying in place, and also with a 
metal cross-bar back and clip to hold an Fi 
electric light socket NER QUALITY AT A LOWER PRICE! 
Small Santa Claus heads in a 3 by 5-inch | Bases and uprights finished in NEW ice blue No. M059 
size are available for use over Christmas enamel. Adjustable height wire clamps finished —_ Aductatele 
tree lights and on packages. The large rein in rust resisting *Silvertex” plate. Substantial —*N 7 to 13 
deer ornament, also lithographed in full color, round bases. Made entirely of steel. } 
measures 15 by 17!4 inches. The angel orna 
ment measures 11 by 11 inches. CHOICE or 2 sizes $ 95 
: No. MD60 ond MDS9 aie 
LARGE size move... ..... $995 
Most Shoppers Prefer dor. 


Price Tags In Displays TWELVE Packed 10 A CARTON 


Price tags on displayed merchandise are 
favored by 75 per cent of women shoppers 


according to a series of surveys conducted ART R. COHEN COMPANY 


by the New York state department of com- Modern Display Equipment 
merce. The surveys were held in 29 com- ih Ne. MD60 
810 Penn Ave Pittsburgh 22, Penna Adjustable 12” to 23° 


No. MD78 
Adjustable 15” te 29” 


munities of the state. 











Keep your SHIRTS & PAJAMAS neat 
and clean with HENRY'S Low Priced 


7-9 ies 


your wares 
onthese 

New One 

Piece Trans- 
perent Molded 
Plastic Trays. 
They have “pull- 
out" handle and [ 
size card holder, 

and sliding rails 

on bottom, that 
prevents scratch- 
ing. Dress up your 
shelves . . . Dis- 
your merchandise 
correctly! 


Shirt Tray 
16" long, 
10," wide 


. 
NOW available: 
Henry's Rainbow Plastic 
Sock & Tie Trays. 
. 


Pajema Tray: 
16" long; « 12" wide 








We are the leaders in the Plastic 
Hanger Field, making over 60 
— in hangers; and a new line 
of Plastic Sock and Tie Trays and 
Stock Boxes. We are as always, 
equipped and ready to serve you. 





JOBBERS INQUIRIES INVITED! 





The HENRY HANGER CO of AMER Inc 


BR 


| 62 agricultural 





} is a 





PRICE CARD and 
DISPLAY CARD HOLDERS 
CASH ALARM TILLS 
CONE TWINE HOLDERS 
SNAP-IN TAG NEEDLES 
WINDOW TRIMMER’S TOOL 
Write for Ilustrated Price List 


RUDOLF ORTHWINE CORP. 
503 W. 33rd St., New York 1, N.Y 








| WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 








PLEASE MENTION DISPLAY WORLD e 
WHEN WRITING ADVERTISERS @ 
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Agricultural Display: 
A Growing Field 


By KEN KITCH 
Head, Department of Agricultural Journalism 
State Polytechnic College, San Luis Obispo, Calif. 


NY enterprising merchandiser who 
has visited a recent agricultural fair 
quickly realizes that agricultural or 

ganizations are falling behind the world of 

modern display. 
Saddest part of it is that leaders of such 
organizations in most cases are conscious 
Leaving their own 
wander through other 
dazed at the modern 
plastics 


of their shortcomings 
cluttered areas, they 
wistfully 
lighting, new 


sections 


animation, fabrics, 


and boards used by sales and industry 


Completion of a recent short course in 
how to plan and build exhibits, at which 


representing some 


leaders 
200 California organizations registered, con 
more than ever that agriculture 


frontier for dis- 


vinces mec 
fertile 
playmen 
\griculturally, 
nation’s top three 
Some 80 cents of every U.S. vegetable dollar 


missionary 


California is one of the 


states year atter year 


goes to Californians. The 
tremely organization-conscious and mar- 
keting-conscious. So if California agricul- 
turists are hungry for even the simplest dis- 
play help, what must the situation be 
elsewhere in the land? 

I should like to suggest that display build 
ers and designers explore agriculture as a 
ready source for new clients and that sup- 
pliers of materials take the same approach 
to increased volume. Lists of Farm Bureau 
groups, Future Farmers, 4-H’ers, coopera 


State Is ex- 


—Top, George Couper points out details of 
miniature booths built to demonstrate display 
techniques and materials to representatives of 
20 California farm organizations. . . . Below, 
part of the group attending the special course 
listening to Ken Kitch as he shows the pre- 
planning display kit of the Aluminum Com- 
pany of Amarica. . . . (Photographs by Roger 
Johns. California Polytechnic photography 
student.}— 
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tives, marketing units and similar set-ups 
are available through state extension head- 
quarters or, in certain instances, through 
the U.S. Department of Agriculture. Adult 
groups should be the best market for de- 
signers and builders; both adult and youth 
groups are logical targets for suppliers of 
materials When it is remembered that 
many farm organizations exhibit not once 
but many times each season, some actually 
following a circuit, the possibilities of sub 
stantial volume can be seen 

In presenting our recent short course at 
California State Polytechnic college, at the 
request of the State Bureau of Agricultural 
Education and with the aid of George 
Couper, veteran West coast fair judge and 
assistant to the bureau's chief, we clung 
principally to fundamentals of design and 
the simpler materials. Couper turned in a 
top evangelistic job, presenting the need for 
quick improvement if agriculture is to stay 
within shouting distance of modern display 
and showed how even elementary themes 
and ideas, if properly staged, can be devel 
oped into excellent crowd-stoppers with a 
lasting message. 

Cal Poly’s Department of Agricultural 
Journalism — only major of its kind on the 
West coast and stressing merchandising 
more than most schools of journalism — de- 
voted its part of the program to a display 
and description of materials, lighting, safety 
precautions, and pre-show planning. 

Ralph Hoy, exhibit manager for Alumi 
num Company of America, sent one of his 
firm's seven planning units valued at a 
round thousand dollars to demonstrate 
the care with which commercial organiza- 
tions pre-plan the space they obtain in trade 
show, fair or exposition 

Dennison Manufacturing Company's Rich- 
ard J. Cullen supplied three sets of manuals 
for each registrant, showing uses of crepe 
paper and methods for devising various dis- 
play figures and designs. 

Leslie Levi, president of Ivel Construc- 
tion Corporation, Corona, New York City, 
sent various material demonstrating exhibit 
design and his article on “How to Get the 
Most from Exhibits,” (page 34, June DIS- 
PLAY WORLD). was excerpted from pre- 
prints supplied by Editor R. C. Kash and 
made a part of the large packet of take 
home information, 

Various suppliers from coast to coast 
contributed actual samples of new develop- 


ments in papers, fabrics, boards, equipment, 
ete., and each short course member was 
given a lengthy directory of sources from 
which displays and materials can be secured 

Success of the course was demonstrated 
by request of the State Bureau of Agricul- 
tural Education for a similar course next 
June except that the alloted time is to be 
doubled On the basis of inquiries and 
comments already received, bureau officials 
believe enrollment will be more than a hun- 
dred. 

I should like to ask here and now that 
firms interested in developing agriculture’s 
tremendous display potential not only sug- 
gest to proper sources that such courses be 
presented in their own areas but that they 
keep our second short course in mind for 
June, 1951, and get in touch with the writer 
if they have literature, samples or other 
material we should show 
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it’s the Temple-Tip 
Adhesive, scientifically 
positioned in the Vari- 
Shape wig to keep it 
smartly tight at the 
temples! 


Now ... you can snap-up the appearance 
of your mannequins . . . and make them 
even greater attention-getters. 


Vari-Shape Wigs — which already have 
a special rubber base that eliminates the 
need to sand in head measurements—now 
come with the new Temple-Tip Adhesive. 


The combined result? A neater, smarter- 
looking mannequin to help you get 
additional business. 


NO MEASURING 
NECESSARY ! 


Write for Descriptive Literature or Further Information. 


HERZBERG-ROBBINS, INC. 


457 West Broadway New York 12, N. Y. 


Specialists in Mannequin Wigs and Repairs.” 


Yeors of skilled experience assure you quality work af budget prices 








UPSON 


CUT-OUT LETTER 
Alphabets 


FONTS 


thick 


THE UPSON COMPANY 

4298 Upson Point, Lockport, New York 

Mail samples and descriptive literature on Upson 
cut-out letter alphabets 


NAME 
FIRM NAME 
Also special cut-outs and trade names ADDRESS 
produced for qu city 











COLOR-LITE 


Translucent 


COLORED 


PLASTIC 
CHANGEABLE 
LETTERS 


No special 
variety 





and mounting strip. 
lighting required. A 
of colors and sizes. 


FREE! 
Write catalog and 


prices. 


today for 


ow) co co 

se TJAET ai GH at Wile 
207 $ Hoyne Avenue 
CHICAGO 12, ILLINOIS 








LOUIS RAFFEALLI 


Manufacturer of Artificial Flowers 
3906 Bergen Line Ave. Union City, N. J. 
DISPLAY JOBBERS 
Our Xmas line of Glittering Sprays, Vines, Spots, 
Garlands, Wreaths, etc, is now ready. Send now 
for photographs and descriptive literature 


| 
| 
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Market Week Finale 


(In reporting highlights of the Display 
Market Week held by the National Associa 
tion of Display Industries in New York City 
lack of space in the July issue prevented a 
complete listing 
Ed.) 
Printasign Company, Chicago 
Demonstrations of the firm’s Model CCS 
“Printasign” machine which makes 7 by 11 


report 
Reynolds 


inch signs containing 10 to 30 words of copy 
in 10 seconds and duplicates them at a rate 
of 100 per minute 

Gustave Rubner, Inc., New York City 
“Day-Glo” flock patterns on rayon in differ- 
ent patterns, producing a luminous effect. 
Sparkle cloth, metallic fabrics 

Santa Novelties, Inc., Savage, Md. Christ 
mas ornaments and balls ranging from tiny 
to 10 inches in size, including clear and 
pastel balls Metallic Especially 
long Christmas tree finials 

Scheuer Creations, Inc., New York City 
Full-sized grand piano of black and clear 
Wood and plastic, plastic and metal 
forms, millinery stands, ete 
Hollow plas 


canes 


plastic 
fixtures, blous¢ 
Plastic “stepladder” displayer 
tic heads 

Sherman Paper Products 
Newton Upper Falls, Mass. “Season's Greet 
in red or blue on white 
and Santa cut 
Christmas design dis- 
cut-out 


icicle valance 
Turkey 


colors 


ings” 
corrugated Claus 
full 
papers 
wreaths, candle and Santa head. 


outs in 


play Three-dimensional 


—Officers and board members of the National Association of Display Industries. 


The following concludes the 


Corporation, 


Frederic Shipman, New York City. “Magic 
Gazing Window” wherein three miniature 
houses or other objects are multiplied by 
mirrors until they seem to stretch away into 
infinity on all sides. 

Schack’s, Inc., Chicago. A series of Christ- 
mas themes offered as complete store-wide 
promotion aids—ranging from display units, 
ledge pieces, and column units down through 
packaging, gift wraps, and ribbons ; 
one-store-to-a-city basis. Set pieces, wreaths, 


even 


foliage, garlands, sprays, etc. 

Shoe Form Company, Inc., Auburn, N. Y 
New finishes in hosiery forms 
Of “Nu-Vel,” the forms have the color all 
the way through the material; if soiled they 
can be cleaned easily without changing color 
or finish, New “Ankle-Hi” forms to 
fit the latest women’s 
one of six heel heights available. 

Showcard Machine Company, Chicago 
Demonstrations of its complete line of show- 


women’s 


shoe 


types of shoes—any 


card writing machines 

Silvestri Art Mfg. Company, Chicago 
Exact reproductions in rubber and on a 
giant scale of candy—sticks, drops, etc. Dis 
play cabinets whose highly ornamented doors 
Automatic chang 

Sil 
Claus 
Yorker 
Market 


open and close regularly 
ing sign. Full-sized baroque figures 
vestri the 14-foot Santa 
which was used by the Hotel New 

in its lobby to greet visitors to 

Week. 


Standard 


also made 


Cellulose & Novelty Company, 


Rear row, 


in the usual order: Warren Gallagher, Coy-Disbrow & Co., New York City, secretary; George 
Silvestri, Silvestri Art Mfg. Company, Chicago, board member; L. J. Charrot, L. J. Charrot 











USE THE 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch CASH WITH ORDER 








y. New York City, retiring president and now chairman of the board; Sylvan Freund, 


Cc Pp 
Decorative Plant Corporation, New York City, board member; Ralph W. Adler, D. G. Williams, 
Inc., New York City, board member; Albert Bliss, Bliss Display Corporation, New York City, 


board member. 


Seated, Carmen Barrango, C. Barrango Company, San Francisco, second vice-president; 
|. T. Vierheller, Garrison-Wagner Company, St. Louis, first vice-president; Earl W. Gasthoff, 
Earl W. Gasthoff Company, Danville, Ill., president; Richard Adler, Adler-Jones Company, 


Chicago, treasurer. 


Four board members were not present when the photograph was made. 
L. Stensgaord, W. L. Stensgaard & Associates, Inc., 


Goldberg, Schack's, Inc., Chicago; W. 


They are Phil 


Chicago; Alvin Mendle, American Fixture & Mfg. Company, St. Louis, and Trowbridge H. 
Stanley, L. A. Darling Company, Bronson, Mich.— 
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Inc., Richmond Hill, N. Y. Clowns, birds, 
and other figures made from the 
material used to protect ships retired at the 
conclusion of the war. Garlands, sprays 
of base metal. 

Staples-Smith, Inc., Brooklyn. Sack-to- 
school novelties—books, owls, birds, scholars 
Paris kiosks in mache. Mache bells, clowns, 
deer heads and other novelties 

Dave Starkman, Los Angeles. Animated 
sleigh and deer. Small animated angels with 
lace wings that move back and forth. Mini- 
ature city and historical figures of mache 
Flowers and foliage. Natural wood screens. 

W. L. Stensgaard & Associates, Inc., Chi- 
cago. Animation galore—balancing clowns 
on high wire; giant Disney characters; ani- 
mal parade. Styrofoam sleigh, Santa and 
flying deer. 

Swivelier Company, Inc., New York City 
Display lighting units, “Midget-Lites,” color 
lenses, louvres. 

Timely Service, Inc., Brooklyn. Moulded 
full-round Santas ranging in size from tiny 
to large. “Trixies”’—elves with leaf hats 
Santas posed on ladders, tying packages, ete 
Large chess pieces of mache. Silk screens, 
fire-proofed and with “Merry Christmas” 
themes, for backgrounds 

Vaughan Mannequins, New York City 
“International Set” in new line of figures 
suave, sophisticated and with dramatic body 


“coccoon”™ 


poses 

Visual Merchandise Displays, Inc., New 
York City. Skeleton display only, the prin- 
cipal showing being held at the showrooms 

Walco Bead Company, New York City 
Plastic flitter, base metal festooning, fancy 
sequins. Christmas ornaments in a_ very 
varied line from Czecho-Slovakia 

Frederic Weinberg, Philadelphia All 
types of dogs in mache and other materials 
Rattan mannequins. Men's heads in a cer- 
amic finish. Krinkly oak garlands, sprays 
and Christmas trees. 

Ben Walters, Inc.. New York City. Metal- 
lic finish drapes of “Celastic,” as well as 
three-dimensional leaves, flowers and_ the 
like of the same material--which is draped 
or shaped after a special softener is applied 
and then dries within a few minutes. Para- 
chute holding large Christmas sock 

Zaria, Inc., New York City Caryatid 
column with head topped by Christmas ball 
coiffure. Styrofoam snowballs made into 
ornaments by base metal fringe and plastic 
snowflakes. Lace ladies and lace deer with 
jewels made of plastic flakes. Full figure 
8 feet tall of expanded base metal. 

W. M. Zeppen-Field Studios, Hollywood 
Introducing the new “Vega” line of this 
well-known firm personalized manne- 
quins of many poses. The figures look to 
be of the rigid type mannequin, but have 
flexible waists, plastic hands, plastic coating 
and real hair wigs. They are available in 
either regular or high-fashion types 

Emil Corsillo, Inc., Hollywood. “Uni- 
Fit” wigs, fitting all mannequins. Require 
no measuring, nailing, gluing, or adjusting; 
plasticized to retain styling 


Geraldine Persons 
Visits Europe 

Geraldine Persons, display director for 
Denholm & McKay, Worcester, Mass., is 
spending two months in Europe. She will 


visit most of the capital cities 


DISPLAY WORLD 


Sales-conscious 
display managers 


TOAST MANHATTAN! 


. because Manhattan Mannequins 

are sales-stimulating. 
They're the sweetest traffic-pullers you 
ever saw .. 


priced to keep sales costs low. 


That’s why stores all over ~ seems are pouring 


erders in for Manhatt 


Next time you a mannequins, 
make yours Manhattan! 


(“MULTI-FIT” Wigs are available 
on all our models) 





HATTA 


Write for descriptive literature or further information. 


. life-like poses, latest coiffures, 
available in a variety of lines, all economically 


\VAEUUINS,. 


eet, New York NY + GRamercy 


Manhattan Mannequins, inc 

are creators of: 

@ FASHION FAIR 
MANNEQUINS 

@ MULTI-QUINS 

@ KIDDI-QUINS 

@ REGULAR WOMEN'S 
FIGURES 


@ REGULAR CHILDREN'S 
MANNEQUINS 


Jt 








REDIKUT LETTERS 


Die Cut Cardboard Letters 


Pepular sizes, styles and colors. Write for 
your samples and prices. Ask your Dealer. 


THE REDIKUT LETTER Co. 
6519 West Bivd. Inglewood, Calif. 

















Up to 50” ROLL SHEETING AND SLITTING 
Up to 42” ROLL LAMINATING of PAPER, 
CARDBOARD, FABRICS and PLASTICS 
Special offering of Flocked Rayon Velour Paper @ray, 
tan, pink, brown, aqua, light green and emerald green 
Can be sheeted and laminated to your specifications. 

Write or wire for samples and quotations 
SERVICES UNLIMITED, DEPT. 2 
547 West 27th Street, New York 1, N. Y., Wi 7-4115 








@ PLEASE MENTION DISPLAY WORLD WHEN WRITING ADVERTISERS © 











RADIANT 
GLASS FIBERS CO. 
11 WEST 29th ST., N. Y. C. 





Headquarters 
for fireproof 
SPUN GLASS 


DECORATIVES 


America's largest and most 
complete stocks of glass fiber 
display materials . . . including 
glamorous originations created 
by us for the nation's leading 
Ask us to put you 

on our mailing list for the latest 
news of what's what in glass 
fiber decoratives. 


stores. 


IMMEDIATE DELIVERY 
FROM HUGE STOCKS AT 
LOWEST PRICES! 








WOOD LETTERS 
COLLEGE PLAQUES 


Made in Fine Natural Woods 


BIG TEN COLLEGES 


and Harvard, Yale, Princeton, Brown, Cornel, 
Dartmouth, Penn. U., Columbia, Syracuse, 
Notre Dame. 
Ready for Immediate Delivery. 


Disptay Crart 


) LAKE DRIVE S.f GRAND RAPIDS 6 MICH 
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At The Point-Of-Sale 


By GERALDINE PERSONS 
Denholm & McKay, Worcester, Mass. 


| OU all know the song “The Longest 
Mile is the Last Mile Home”, Also 


you might say that the longest yard is 


| that last 3 feet between the customer and 


the sales clerk. Almost any item of mer 


| chandise in stores today has been advertised 
| by the manufacturer and by the store; it has 


been in the store windows, and the customer 
is fairly familiar with it. Therefore, while 
she is wandering through the store, the 
thing to be sold must be made to catch her 
eye. There are a great many ways of doing 
this, depending on the size and type of mer 
chandise 

Counter signs are extremely important in 
this respect. 


Within the last few years sign machines 


—These are two displays by Geraldine Persons. 
In the one for a Mother's Day promotion of 
cottons the figures wore gold crowns— 


have become much more popular than they 
used to be, and signs are losing their in- 
dividuality. You don't need to tell the whole 
story, as in the case of a handbag. You don't 
have to say that the handbag comes in 
green, black and brown because the customer 
can see that for herself. The sign should 
suggest uses for it, tell the shopper the dif 
ferent ways it can be used. You may say 
that the handbag is made of genuine leather, 
and the price is $10.95. Give a suggestion 
for which you think it could be used in as 
few words as possible. You can't have too 
many signs, but take care to avoid confusion 

In the case of small items like jewelry, 
place the signs in groups where you have 
a lot of small things. It isn't necessary to 
have a sign for every small group. Bright 
paper and striking lettering are helpful in 
catching the eye. 


[Continued on page 79] 
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AUGUST, 1925 

George E. Jones, first assistant at C. W 
Klemm, Inc., Bloomington, Hl, joined A 
Polsky Company, Akron, as display man 
ager. 

Guy Warner, who had been in charge of 
display for Friedberg Jewelry Company, 
Detroit, joined the display staff of The Fair 
Store, Chicago. 

Bert Cultus became display manager ior 
The Bedell Company's new store at Port 
land, Ore. Cultus had held a similar posi 
tion with Rhodes Brothers, Tacoma, for 
some years. 

Guy Duey was made assistant to Charles 
F. Wendle, display director for J. L. Hudson 
Company, Detroit, and placed in charge of 
interior decoration. 

Al Parke, for several years display man- 
ager for Lowenstein’s, Memphis, joined 
Chas. A. Stevens Company, Chicago 

AUGUST, 1940 

John T. Chord, display manager ot 
Ernst Kern & Co., Detroit, resigned in order 
to become interior display manager for 


Marshall Field & Co., Chicago. Chord was | 


at one time editor of DISPLAY WORLD 
Resigning from Fleishman’s, Fayetteville, 
N. C., Boyd R. Gasque became display man- 


ager for Weil's, Goldsboro, N. ( Fred | 
Cunningham, who had been with The Fair, | 


Montgomery, Ala., succeeded him at Fleish 
man’s 

Arthur C. Werback, formerly manager of 
the sign and interior display department at 
\braham & Strous, Brooklyn, was made 
first assistant to John Rosenberg, display 
director. 

Ray Twyman, long a well known figure 


in the display industry, died of a heart | 


attack in Chicago. 

Jerome Walters, formerly display director 
for Namm’s, Brooklyn, established a dis 
play service business in New York City 

Frank Palotta was appointed display 
manager of Rich's, Inc., Atlanta, replacing 
Edgar Lieberman. Palotta had been a dis 
play consultant in New York City 


Meier & Frank Display 
Headed By Lovett 


Following the resignation of Kenneth | 


Helmbold and Joseph Brewer, who have 
returned to Los Angeles, Harry Scott 


Lovett has been made head of display, store | 


planning, and architecture for Meier & 


Frank, Portland, Ore. He has held similar | 


positions with various firms, most recently 
with Lindner-Davis Company, Cleveland 
William Palmer, with Meier & Frank 
for the past 20 years, will have charge of 
the display department, heading up to Lovett 


Photoplay Award 
To TenEyck 
Photoplay magazine's award of $100 for 
the best display tying in with a “Hollywood 
Holiday” theme among 19 department stores 
has been awarded to Wesley TenFEyck, L. S 
Donaldson Company, Minneapolis 
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In WINDOWS and INTERIORS - COMPLETE SET or SEPARATE PIECES 


8 Piece Platform Set... Flexible height set requires our 7/16” 
thick glass to make these and innumerable other combinations. 
MATERIAL: Selected Natural Oak, sparkling plastic and crystal clear glass 


1 —Glass Free Shape 43” x 22’ 2— 16 inch Pedi-Plex 
1— Glass Free Shape 28'2"’ x 152"’ 3— 8 inch Pedi-Plex 


1 — Glass Free Shape 17°’ x 18” FP-37 + Set $112.75 90.8) Pee. 





8 inch Pedi-Plex only $7.50 ea. 16 inch Pedi-Plex only $12.50 ea. 


SOLD ONLY THROUGH YOUR “TARSRSRM” FUTURE DISTRIBUTOR 


Or inquire — ARROW DECORATING & FIXTURE CO + PHILADELPHIA 40, PA 














A NEW 


MARBALIA 


BOOK IS NOW READY! 


It contains samples of two 
hundred numbers. 


WRITE IN FOR YOUR COPY 
TODAY 


Samples also available of our com- 
plete line of decorative papers and 
coordinated fabrics, including: 


e TORTOISE SHELL 
e PYTHON 

e ZEBRA 

e LACE EFFECT 

e WOOD EXOTIC 

















The Modern Display Trend 
is to LIGHTED MOTION 


Model "712" 


*Poto-Sho 


ELECTRIC TURNTABLES 


MODEL “712” ROTO-SHO’s two-way, built- 
in electric outlet permits novel, self-con- 
tained lighting effects by means of sliding 
contac’s, as well as operati of electri 
devices while the turntable revolves three 
times a minute—Lights turn with the table! 





There's nothing like “712” to revolutionize 
your window trim and make passersby 
buy! Sturdy. steel construction, guaranteed. 
it carries up to 200 Ibs. 18” diameter turn- 
table. Allover height just 7”. A.C. only. 


For winning action displays, write us for 

complete ROTO-PRODUCTS turntable catalog. 

GENERAL DIE & STAMPING COMPANY 
Integrity Since 1919 

Dept. ©, 262 Mott St., New York 12, N. Y. 
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AA . 
Housewares Carnival’ 


By CHARLES A. MERRILL 
S. Kann Sons Company, Washington 


N June 5th the doors of Kann’s De 

partment Store in Washington swung 

wide to admit the throngs of cus 
tomers that had gathered there to attend the 
“Homewares Carnival”. A festive gaiety 
pervaded the air and throughout the store 
posters and toppers proclaimed that much 
of interest was to be seen on the third 
floor. Over the elevators large plywood 
clowns held reading “Come to 
Kann's Homewares Carnival”. The day 
before, newspapers held ads, two pages in 
length, announcing the attraction. Thirteen 


banners 


of the store’s windows were used to show 
items on display on the third floor 

On the third floor itself there was an 
atmosphere of informality and good fellow 
ship like that of a county fair and every 
where was the smell of cooking foods and 
the babble of voices. 
was the Westinghouse robot man who four 
times daily astounded one and all by count- 


Over m one corner 


—Two of the displays tying in with the 
“Homewares Carnival" are shown here— 
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ing on his fingers, smoking cigarettes, and 
even blowing up balloons. Not far from 
him a vetriloqnist demonstrated his skill by 
telling the public of the various and sundry 


items displayed for their benefit Beyond Compare 
Now a i 1 1 


and then a little shriek of delight ‘ ° . 
indicated someone had been approached by on refrose or on aclion 
the friendly radio-controlled walkie-talkie e . . 

General Electric refrigerator which spoke to There's nothing like 
everyone conversationally as it made its Beau Mondes 
way around the floor 

Those who were fortunate enough to get 
close to the various cooking demonstrations 
took away delicious morsels of food All 
the culinary arts were demonstrated by 
Presto cookers, Club aluminum, and Revere 
ware to mention only a few 

The center of attraction as far as the 
children were concerned was a jovial red- 


for showing the finer points of 
fashion. Your windows deserve 
the finest manikins made. 


nosed clown, gala in garb and generously 
giving balloons to the tots and souvenirs to 


a 
the mothers. Write or call. () / 
Here was a woman showing how to dec- \f ( | | 


orate plastic items with hand painting; for brochure 
there was a booth where customers could 
have knives sharpened free of charge; on : J on / 
one side was a table beautifully set with Vf, SHA WMT 4, 
Libbey glassware, and by the elevators was 
an interesting display of old Westinghouse 
irons dating back to the days of early 
America 

The rug department also took part in the 
fun with a serging machine that bound 
carpets right on the floor. Three cotton 
rugs were given as prizes to the people | 
guessing how many feet of cotton yarn it | 
takes to make a rug 

In the drapery department a young lady 














from the Comfy Manufacturing Company 








demonstrated how slip-covers are made 
As a climax, twice daily “Miss Wash 





ington” stepped from a Lane cedar cabinet 


J “a stmas a 
to give explanations of this company’s : Complete Display 
‘Oi; - 
Nie. 


various chests and cabinets and their uses 


; a5 : % ’ one 
Gossard Regional Contest ( Soy Matioy *k4 Exhibit at 
Captured By Capitol Mager, 


| j ler 
The Capitol Department Store, Fayette Cc { N Cc I N N A T I 


ville, N. C., captured first place in a recent 


window display contest conducted by the At We maintain at all times a complete pre- 
lanta branch of The H. W. Gossard Con sentation of everything new in foliage, 
pany The window featured Gossard’s | ‘ flower and plant decorations and other 
“Golden — Girl’ mannequins beautifully | display accessories. Visit our beautiful 
lighted and bedecked with Gossard’s latest showroom in our own seven-story building. 
“Narroline” foundations In the back 


ground was an enlarged picture of the COMPLETE LINE 


Gossard advertisement which appeared this of display decorations for seasonal use 
spring in Life magazine and other public, ; ' and special events. Our Fall line now 
tions. Also included was a fully dressed : ready. Our solesmen can be of great as- 
mannequin showing how the new narrow i. a! sistance to you. See them when they call. 


look can be achieved with Gossard creations 


eee x — . 
The r Z lo as reated | 
: re pr "a winning window was crea ) EXPANDED ALUMINUM FOIL 


Elmer Sheilds » 
Second place went to Daniels Fashion Versatile metal mesh decorative 


Shop, Clearwater, Fla. where Robert material, aL, colors and silver. Flowers-Foliage 
EEE 


Phillips is display manager Offers unlimited opportunities for 


Bete nial Cees Minin  W ote the decorator. Flexible, easy to 
awarded third place for a display by fashion, easy to cut. Your jobber G { ay { ave) L 
Sa ite can supply you. Ask to see samples of 

y R-P Expanded Aluminum Foil and Puf- 

. fing Foil, . . . also samples of R-P un- 

Favrex Designs Moves expanded, and non-expansible aluminum COR PORATIC 
Into Own Building Foil petterns. : 

Robert M. Favreaux, head of Favrex MrD. BY 
Designs, announces the removal of the 


firm from Hasbrouck Heights, N. J., into RESEARCH PRODUCTS 
its own building in Hackensack, N. J. The CORPORATION 


brick structure was built by employes of 101s 6. WASHINGTON AVENUE 
Favrex MADISON 10, WISCONSIN 




















ANIMATED 


Three Dimensional Santa 


Santa’s arm waves in a jolly greeting. 
Overall unit 33” wide x 32%” high. 
Mask in high relief papier mache. 
Price $15.75 F.O.B. Houston. 
inquiries invited. 


Jobbers 
Custom made static 
or animated units of any size, made to 


order from your design or ours. 


WILLIAM WIESE STUDIO 
7014 GARDEN ST., HOUSTON 17, TEXAS 














IDEAL TURNTABLE 
For Narrow Windows, 


Small Display Booths 


-..- GDM 10-Stop Precision 
Detent Vertical Turntables .. . 


@ Designed, built and guaranteed by GALE 
DOROTHEA MECHANISMS. Can be readily 
synchronized with other action 

@ Less than 6'/, in depth, yet easily swings 
5-foot disc weighing 40 pounds 


@ Positive Modified Geneva action Guaran 
7 9 


teed Indexing 
or 10 stops 


Factory-set for 5, 6 8 


@ New variable timer enables you to change 
dwell time from 5 to 28 seconds with turn 
of @ screw 


@2 to 3 weeks delivery. Remote push button 
contro! and light switch for synchronized 
lighting at very small additional charges 


GALE DOROTHEA 


MECHANISMS FOR ANIMATION 
LIGHT - COLOR - SOUND - MOTION 


Jackson Heights, Long Island, N. Y. 
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Amlicke’s Novel Front 


By CAROL PLAINE 


ALF the younger set of Passaic, N. J., 
has been intrigued by, and prompted 
to fire questions about, the huge flower 
box atop the front of the newly remodeled 
Amlicke children’s store in downtown Pas 
saic. More than just a decorative fillip, the 
flower box is a conversation piece among 
the tots, many of whom don’t believe that 
they are real plants. But real plants, azaleas 
and ivy, are used and they provide a strik 
ingly different touch for the store’s facade 
The redwood box, designed especially for 
Amlicke’s by architects Kelly and Gruzen, 
who remodeled both the exterior and inter 
ior of the 
entire length of the store, 42 feet, and is 
7 feet high. White porcelain letters, the 
highest of which is 5 feet tall, spell out 


air-conditioned store, goes the 


the name of the store The plants are 


watered by a built-in) sprinkler system, 
operated by remote control 

The redwood motif is repeated by a red 
wood paneled section that flanks the left 
hand side of the store’s entrance set in 
the panel is a small aluminum display win 
dow, lighted from inside. The contrast be 
tween the deep, natural color of the wood 
and the aluminum ring of the window is an 
interesting one and immediately catches the 
eye. Small accessories, toys, and clothing 
for infants are particularly suitable for 
display here 

Two large window display areas are pro 
vided, on either side of the store's entrance 
One, a regular show window, has a theatri 
cal lighting system that includes foot light 
ing, and spot lighting coming from both 
ibove and below rhe other display window 
is actually a part of the store itself. The 


flagstone vestibule floor extends right into 


—The facade of the newly remodeled Am- 
licke's store in Passaic, N. J. The flower box 
is 42 feet long, 7 feet high, and is filled 
with azaleas and ivy which are watered by a 
built-in system operated by remote control— 


it. This area is lighted by General Light- 
ing Company's adjustable incandescent fix- 
tures set into the ceiling. The shocking 
pink color of these fixtures contrasts nicely 
with the celadon green fixtures that are 
found further on inside the store, set into 
the hung ceiling of acoustic tile that il- 
luminates the center counter. Large blocks 
of fluorescent light set in two long rows on 
either side of the hung ceiling provide il 
lumination for the rest of the store. 

In the rear of the store is found the 
infants’ section. .Gray carpeting and com 
fortable upholstered stools with backs 
furnish the optimum of comfort for mothers 
and mothers-to-be, and the lighting is soft 
and pleasant 


Ras Beall Resigns; 
Bowman Takes Over 

Announcement is made of the resignation 
of Erasmus Beall as display manager for 
the Cricket West, Kansas City 
shop, in order to devote his time to operation 
of the Et Cetera gift 
co-owner, Jack Bowman succeeds him at 
Cricket West 

Under the sponsorship of the Kansas City 
Art Institute, for which he is a part-time 


specialty 


shop, of which he is 


instructor in interior design, Beall will soon 


begin a 52-week television program called 


Adventures in Good Taste”. He will plan 


he programs, do the backgrounds, and serve 


as commentator 


Howard Kauffman Returns 
After European Trip 

Howard L. Kauffman has returned to his 
position as display manager for The Yeager 
Company, Akron, after a lengthy trip to 
Europe. Included in his itinerary were 
London, Stavanger, Bergen, Stalheim, Oslo, 
Stockholm, Copenhagen, Denmark, Munich 
Oberammergau and Paris. 
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A DISPLAY THEME 
THAT PAYS OFF 
[Continued from page 42) 
idea was 


urn 
from 


were affixed; the 
depicted by means of an ornamental 
with fabric instead of water pouring 
its mouth; sport shirts were featured. The 


water-carrier 


floor was covered with iridescent glass balls 
and question marks 

One featured zodiac 
buyer became so enthused about this idea 
that he arranged for this special tie-in 
merchandise (from Cohan Roth 
New York City), and we gave it a birthday 
touch by using birthday cards throughout 
the window and this “What better 
way to say Happy Birthday than by choosing 
the right tie for the right guy right now?” 

Having among our display props six 
plaster ram heads, another window was 
installed for the Aries man, with hats as 
the merchandise. This produced such good 
results that we continued with Taurus 
again using the same two panels, supple 
mented by a plaster bull, a large question 
mark, long green ribbon and open lattice 
spheres. For Gemini (the twins) we used 
astrological symbols, the and 
duplicate mannequins to carry out the twin 
idea 

So now you have the 
successful display series that was born out 
of one roll of wallpaper. Cancer, Leo and 
Virgo are sure to follow and we are certain 
they will be just as successful as those that 
have gone before. 

Give this gem of an idea a trial - 
for results 


series ties, as our 


Company, 


copy: 


two panels, 


story of a very 


and 
watch 


Instructions Issued 

For Tinting Hardboards 
Beautiful 

play department and applied with a 

on-wipe-off technique can be 

“Masonite” hardboards 

wall or ceiling panels and in other applica 


tinted finishes made in the dis 
brush 
achieved on 
which are used as 
Instructions have been issued through 
Masonite Cor 


trons 
building material dealers by 
poration, Chicago 

Any paint can supply the 
mixing the 
and the 


common 
tints. The 
excess im 
cloth 
changing 
suit the 
tints ap 


store 
materials needed for 
colors are brushed on 


removed with a clean 


readily obtained by 


mediately 
Variations are 
the proportions of ingredients to 


user. Directions for making ten 
pear on a sample pack distributed to dealers 
by the 

Advantages of using this method of color 
that the tints 
are pleas 
the natural 


through at 


company 
ing the hardboard panels are 
are cheaper than paint, the colors 
ing and highly scratch-resistant 
burl of the hi 
and the 


rdboards shows 


tractively, coating is so thin that the 


skin surface of the board is, in fact, the 


wearing surtlace 
\ typical 


chrome 


tint is made by 
light 


16 parts flat white 


using one part 
tour 
paint 


green color in oil, parts 


turpentine, anc 


Mable Powers Resigns 
At Tailored Woman 
Mable 
director for 
City, in order to retire 
not been named as yet 


resigned as display 
Woman, New York 


Her successor has 


Powers has 
Tailored 
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THE “SIGNPRESS” rosten ttxcuine 


| FEATURING: SPEED. . 


| Used for over fifteen yeors by leading national chains. 


{ 


. SIMPLICITY . . . LOW OPERATING COST 
... LONG LIFE 


Many have from 50 to 500 or more in use. 


MADE IN THREE SIZES .. . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


= 


~y 
F* 


SHIRTS 


Sart’. Strat 








Special! % 








DISPLAY EQUIPMENT CO. 


BOX H-144 


ADRIAN, MICH. 








Bri Gutets 


1 NAME 


The GoldE Rotochrome creates in- 
terest, attracts attention, gives every 
display colorful life. Remember, 
moving color moves merchandise! 


6 continuous color changes--totally 
enclosed — absolutely safe — com- 
pletely automatic — compact and 
dy — 500 watt brilliance — 
sturdy base—adjustable beam size. 
500 watt—500 hour long life lamps 
available. Pipe clamps, wall 
ceiling hanging brackets also sup- 


plied at nominal cost. 

—_ Ideal for store windows, 
displays, exhibits, shops, 

hotel lobbies, theatres, etc. 


Rotochrome 
SPOTLIGHT 





Go.dE Manufacturing Co., 1222-A West Madison St., Chicago 7, Ill. 
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ENHANCE MANNEQUIN DISPLAYS 
with Best 


COLOR ACTION 


Five automatic color changes per minute 
add drama of moving color-harmony to dis- 
plays and exhibits. Sturdy and compact, 
with full Universal bracket, the Best model 
155 gives long service at low cost. 13” plas- 
tic color wheel provides richer, deeper color 
tone. Uses GE Par-30 or R40 lamps on 
110 V. 60 cycle current. Sold at your dealer 
or write 


List price with 
gelatin wheel 


$17.75 


List price with 
New Plastic 
wheel 


$19.75 


List price with Plastic Wheel com- 
plete with lamp, including excise tax. 


$20.91 





“AUS 


512 Seventh Avenue 


no. Ino. 


SPECIALISTS "IN GARMENT: HANGERS 
New York 18, N. Y. 





HANGER 
BARS 


Preserve your hanger stock. 
These tremendous 
savers of Hangers and time 
when employed in marking 
and packing rooms. Put dress, 
coat and suit hangers on their 


bars are 


own respective bars and avoid 
mixups when hanging gar- 


ments. 
Cadmium Finished, $1.50 ea. 


Serving the hanger needs of 
the country for over 52 years. 
All styles of hangers in wood, 
wire and plastic. Tell us your 
requirements. Samples gladly 
sent. Top quality, correct 
styling and low prices. 











COSTUMES. of YESTERDAY 


KATHERINE BURR FLEMING 


76 Rogers St. Branford, Conn. 
Phone: Branford 8-1836 


Write for circular of photos 





EXQUISITE SMALL FLOWERS 


For Show Case and Interior Trims 
Produce display effects impossible with regular 
lines of display flowers. Insurpassed beauty 


Tremendous Varieties in Stock 


MILTON S. AHRENS, INC. 
Importers — Mfgs. — Exporters 
56 W. 4TH ST. NEW YORK 18, N. Y. 





Qe THERMOSTATIC 
fe 
FLASHERS 


REAE2ZERS 


3055 RIVER ROAD 
RIVER GROVE. ILLINOIS 





TINSEL and SEQUIN MESHES 
for the DISPLAY TRADE 


Featuring Awning Stripe Metallino and Sequin 
Mesh. Designs for FALL and CHRISTMAS. 


GRAND NOVELTY ASSOCIATES 


31 E. 27th St. New York 16, N. Y. 
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SANTA CLAUS LANE, U.S.A. 


[Continued from page 41) 


garland wreath. The aluminum garland drape 
had 22-inch aluminum stars and 9-inch fibre 
glass bells at the tie-offs. 

Appropriately enough, next is seen a display 
supply firm with its front decorated with the 
bells, stars and garlands. 

The Texaco service station 
shows what can be done to give such estab 
lishments a Christmas atmosphere. This year 
the Texas Company is offering to most of its 
districts throughout the country the choice of 
three sizes of packages to fit any type station. 
The packages offer, in addition to a decorated 
station, the benefits of easy installation, year 
to year use, and the important feature of pro 
viding fireproof decorations. Last year the 
Union Oil Company, to name just one, used 
this plan to decorate its service stations 
throughout the West with garlands, stars and 
bells. 

As mentioned the the 
outdoor decorating field has progressed amaz- 
ingly during the past few years. As recently as 
1947 our company specialized in decorating 
fairs and exhibits, and it was about that time 
that we realized the potentials in the manu- 
decorations. At that 
an open field, particu- 


photograph 


above, growth of 


facturing of outdoor 
time it was virtually 
larly in the West. 

So we began to devise and design various 
street decorations fashioned from aluminum 
foil. At first it was a tedious operation. The 
employes painstakingly shredded thousands of 
feet of aluminum garland by hand because 
there was no machinery to do the job. But 
a machine with Yankee in- 
genuity, plus a touch of Rube Goldberg, which 
shreds the garland more accurately and with 
greater speed than was possible by hand and 
last year 80 employes used it to convert 30,000 
pounds of aluminum foil into 160,000 yards 
of garland enough to reach from Los 
Angeles to San Diego. In addition, they 
manufactured more than 3,000 22-inch stars, 
1,000 4-foot stars, and 500 6-foot stars, plus 
like bells, Santas, reindeer, 
wreaths, and canes And to this last 
was added the first of a group of decorations 
Employing this material 
which have 


Was developed 


numbers of 
season 


made of fibre glass 
many of the 
plagued outdoor decorators, and its use last 


solved problems 
year proved that fibre glass will give water 
repellant, fire resistant decorations that glow 
They can be used under 
any and the addi- 
tional advantages of being light in weight and 


beautifully at night 
weather conditions have 
easy to clean 

Yes, the outdoor decorating 
come of age. Today’s enterprising merchant 
would no more ignore this field that he 
would neglect to use display in his own store 
windows. He knows that Mr. and Mrs 
America like to do their Christmas shop- 
ping along Santa Claus Lane, U.S.A 


business has 


Change Of Location 
For Window Display Form 

Willy Heuman, of Window Display Form, 
announces the removal of the firm from 2310 
Third avenue, New York City, to 119-121 
Avenue D; the change of location will be 
made on September 1. The company manu- 
factures papier mache products for the jobber 


trade. 
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Silvestri Moving 
To Larger Quarters 

George Silvestri, Silvestri Art Mig. Com- 
pany, Chicago, makes known the purchase 
of a building at 1147 West Ohio street and 
the removal of manufacturing facilities to 


the new address; completion of the removal | 


is expected by September | 


The new building has 100,000 square feet | 


of space, considerably more than the one 
formerly occupied at 710 West Washington 
boulevard. The latter will continue to be 
occupied by the firm's offices and show- 
rooms for at least another year 
Shipman Moves Studio 
To New Site 

Frederic Shipman, specialist in the use of 
mirrors for display, has changed the loca 
tion of his studio from 512 Fifth avenue 
New York City, to 470 West 24th street 


Harold Takes Post 
With Knapp's 

Following the resignation of Roger Ewing, 
as noted elsewhere in this issue, Ray Harold 
has been appointed display manager of J. W 
Knapp Company, Lansing, Mich. Coming 
from Terre Haute, Ind., Harold was at one 
time assistant display manager of H. B. 
Wasson Company, Indianapolis 


Black Light Fixtures 
Offered By Kolite 

Black light fluorescent fixtures in various 
sizes and types are being offered the dis 
play field by Kolite, Inc., 2946 North 
California avenue, Chicago 18. Special fix 
tures can be made for unusual requirements, 
the firm makes known. Literature is 
available on request 


Maas Brothers, St. Petersburg, 


Names Guerrino Decresie 
At present assistant display manager of 


Sterling, Lindner Davis Company, Cleveland, | 


Guerrino Decresie will join Maas Brothers, 
St. Petersburg, Fla., on September 1 as 
display head. His successor at the Cleve- 
land store has not been named at this time 


Mannequin Refinishing 
Added By Nugent 


Charles Nugent Displays, 1220 Wood 


street, Philadelphia, announces the opening | e 
Nugent has been | 
in the display field for 12 years, specializing | 
in constructing props and backgrounds and | 


of a new department for the refinishing and 
repairing of mannequins 


installing merchandise windows of all types 
Twinkle Displays 
In New Location 

H. Simms, of Twinkle Displays, New York 
City, announces the firm’s expansion and the 
new location of its showroom and plant at 
113 West 27th street, New York City. David 
V. Lourie is in charge of sales for the 
metropolitan area 
Pennsylvania Store 
Appoints Koch 

William Koch has replaced Kenneth 
Williams, resigned, as display manager for 
Troutman’s, DuBois, Pa. 
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FIREFLY LIGHTS 


DECORATIVE WINDOW LIGHTING 


Multiple wired A.C. sets with transformer and 20 clear glass lamps, 25 feet long. 
Series sets A.C. or D.C. with 20 clear glass lamps, 25 feet long. 


CANDLE SETS 


All types of electrical wiring specialties made to your specifications. 
Jobber inquiries solicited. Write for literature and prices. 


ART MODE MFG. CO., Inc. 


427 BROADWAY 


BROOKLYN II, N. Y. 











Announcing 


COOK and MEIER Ine. 
NO. MICHIGAN AVE., 
Designers and Manufacturers of Distinctive Display Properties 


159-171 


MR. ROGER EWING 


Well known display executive 
has been appointed to repre- 
sent us in parts of Michigan, 
Ohio, Indiana, Illinois and Wis- 


consin. He will call on you soon. 


CHICAGO 1, ILL. 











CL 10 — ACTUAL SIZE 


TICKET HOLDERS 
Molded of CLEAR PLASTIC 


Pyramid Ticket Holder perfect for small 
point of sale pricing. 

Complete the picture of ultra-smartness 
created with plastic displayers by using 
ticket holders of clear plastic. These 
beautifully molded ticket holders are just 
the thing for soft line display. 


CL 10 Packages of 50 $ 6.60 
Lots of 100 12.00 


QUENSELL DISPLAYS INC. 


71-23 Austin St. Forest Hills, N. Y. 
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F ag 
| © actress would stand for it. There 
isn't an actress alive who, after hours 
of primping and fussing with make-up, 


id / 
ZL ES HOW: costume, and hair-do, would be content to 
eS) as remain in the background, without benefit 
of proper lighting to show the world what 
\\ TIMELY TIPS all the fuss was about. 

aw FOR DISPLAYMEN Many mistakenly believe that by dressing 
a mannequin in good taste, placing her and a 
number of props in the window, and turning 
QUESTION?? | on a spotlight or two the magic of a properly 
seed created display will automatically be there 
Scie deeeaior gee ‘caegs: fo: 8 | True, it doesn’t take a Broadway producer 
to light a display the right way. Anyone 
HERE'S HOW!... | can do it if they borrow a few well 

Silk screen or hand letter a spot message chosen tricks from stage lighting 
or indicia on Lithophane and mount on | Theatrical companies have discovered that 
front o: back of glass mirrors, etc. Ready audiences react emotionally to light far more 
reap a « yore bo Pi eg oo quickly than to any other medium in_ the 
theatre, even more quickly, in fact, than to 
FAMOUS BELGIAN LITHOPHANIE NOW | actors’ voices. Therefore, the theatre uses 


AVAILABLE AT ALERT DEALERS EVERY- io we: Wie peuibiie Cdk compan: Abe: aon 
WHERE, or write for FREE CATALOG to: Dogathorthag thar dng) eiprwr-aedegp . 





to capture and direct the interest of their 
GARRISON-WAGNER CO 
2018 Washington Ave., St. Louis, Me 


mate om § $$ BOrrow LI g htin g Tric ks 


CAPPY & CO 
323 Bi'vd Of The Allies, Pittsborgh, Pe. 


ces 6. Sth B., Minnenpelts, Mise. F rom T h e T H ea t re 
LOG SAMPLES AND ANSWERS TO ALL | By HARRY HANDLER, President 
YOUR CHSPLAY PROSLEMS. General Lighting Company, Inc., New York City 








ISINGLASS VALANCE CO. — from the moment the curtain opens using varying planes of light, one cutting 
f you take your cue from this, you will across the back of another; the eye, jumping 
5206 Tilden Ave.. Brooklyn 3.N.Y. begin to give extra thought to lighting your from one plane to the next, will believe there 
' window. Proper lighting is the best drawing is a greater amount of distance between them 
card you have; it is the quickest and surest than there actually is. This, incidentally, is 
means of securing the attention of your the way mountains are made to appear far off 
. , . audience, the passers-by in the street. in the distance by stage lighting. 
Test Your Display 1.Q. The average show window is, unfortunately. Lighting can play many odd tricks on the 
much smaller than desirable. The actual 
bounds of a window, however, need not limit —In the Lentheric showroom, New York City, 
its effectiveness. A lighting trick used con two rows of lights in the ceiling throw general 
illumination on the fixtures, with three special 
spotlights trained on the mannequins. . . . At 
Macy's, Kansas City, Mo., a display area 
above the entrance door is used; ceiling lights 





stantly in the theatre can come to your 
rescue here. Instead of actually revealing 


2.=e | space, only suggest it, and your stage will be 
limitless Instead of using one light, going provide even illumination, and floor spots on 
from front to back of the window, and there- the display platform provide interesting 
by showing the area’s exact dimensions, try shadows and highlight the merchandise— 





@ NO MEASURING REQUIRED. 
@ FITS ANY MANNEQUIN 
TO PERFECTION. 
Complete Setistaction Guoranteed 


MULTI-FIT WIG CO 
35 W. 36th ST., N. Y. 18, N. Y. 


E latest 1950 hairstyle chart 
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eyes. Light can model flat, cardboard pillars | 
into round solid columns of concrete; it can | 
create the glow of moonlight or the warmth | 
of sunlight; and it can turn crinkled yellow 


and orange cellophane into leaping, flaming 

fire. * 
Therefore, learn not to depend only on ke ke 

one high-powered reflector light to do your 

whole lighting job. It can only direct a 


strong, blinding light on to the stage, and will 
not produce any of the effects you desire. 
You need different kinds of light — bright 
floor lights to wash the whole display with The sparkling animation and “twinkling star’’ effect of the 


an even, diffused light, and spotlights to | OPTRIX system of display lighting is new and fascinating. 


direct emphasis and bring highlights and : 
contrasts to your setting. It is now possible, at moderate cost, to create spectacular 


Colors, too, are an element you mustn't effects in floor, show window and counter displays — 
forget. Color filters are essential in bringing 
out the true colors of materials. Usually the 
delicate shades of pink, light blue, and laven- 
der are better as filters than the stronger 
reds, blues and greens, because they give a appear in many of the larger stores this coming season. 


effects that are interesting, novel and attractive. 


The fairy like magic of OPTRIX illuminated displays will 


softer, more natural light. Watch the skin Its many applications will grow with each display director's 
tones of your mannequins especially, and try i Se - : 
to approach as accurately as possible real imagination. Write for delivery schedule and name of 
flesh colors your nearest OPTRIX display supplier or if yours is an kg 
Light can be made to work for you if it L 
is given the chance. To give it this chance 
try to figure out your lighting arrangements ing department will make appropriate recommendation. 
before you set up displays. This way, none 
of the value of your display will be lost for 


lack of light, or lack of the right kind of Ws NORTHERN SIGNAL COMPANY fe 
v 


light to enable your audience to see what's " 
in your show window i shins 120 N. BROADWAY @® MILWAUKEE , % wis. 

To sum up, here are several points to 
keep in mind when lighting your display 


windows : *Trade Mark and Pat. Pending ty 
(1) Stage lighting technicians have found 


that the best and most effective way of 
lighting an actor's face is to project the 
light down on it at a 45-degree angle with 


the stage floor. This seems to be the best ; GLASS Enhance your displays 
angle for lighting the entire face and model- A ‘ 

ing the features in the most effective man- with glass cylinders. Dun- 
ner, and it is an easy rule to remember . - CYLINDERS bar offers a wide variety 


when arranging your display. 


unusual application requiring special wiring, our engineer- 














(2) Try not to use a spotlight coming | a of sparkling crystal cyl- 
from the center front of the show window | . ; UNLIMITED inders for the display in- 
staring straight at the mannequin. It will | 5 i “ 

4 + > DISPLAY dustry. Sizes from 1%” x 
< 


tend to flatten out the mannequin’s features, 
POSSIBILITIES! Siaimamnesiieedseiaion 


will cast unflattering shadows on her face 
and unattractive shadows on the scenery aa : 
or large quantities. Keep a 


(3) Try to copy the stage lighting tech- 
nicians who have found that the ideal way 
to light their stage is to have the lights 
coming diagonally from above, from two 
sides; a cool color such as green or blue 
ee Irom one side, and bs warm color, 7 os % . Write Dept. 6 Ser 
like red or yellow, coming from the other a : ‘ 
side. If you use more than two colors, keep ae P : pe Dunbar Glass Cylinder 
all the cool colors on one side and all the ; a 


a supply on hand for con- 


stant or intermittent use. 


warm colors on the other side. Catalogue C50 and price 


(4) Footlights and borderlights are very | eee ee : list showing sizes and 
important in stage lighting, and can be 
used effectively in display lighting as well. 
Don't use them for spotlighting mannequins ; 
they are best used for blending the scene 


prices on various quantities. 


: Peneee Dunbar also features private-mold service —- glass parts 

together, and for lighting the background. | molded to your specifications in custom-made molds. 
(5) Use as many special spotlights as you | Moderate production quantities. Ask about Dunbar’s 

want; they are important in bringing out private-mold service. 

special features, background details, ac- | 


cessories, etc. But don't go overboard and | 
clutter up your display with too many spot- QDuntar E€f 45 Ce ” 
lighted areas. 

(6) Use color freely. The light created by 


green, red and blue filters is much richer DUNBAR: WEST VIRGINIA 


and m re interesting than the white light aw YORK aecaco carve LOS ANGELES 
of an uncolored lamp LANO 




















STILL AVAILABLE 


Rubber hands at a CASH Bargain Price 


Buffed 
with either 


ready for finishing available 
male or female standard metal 
fittings mating arm fitting 35¢ each 
Order by style number and specify fitting 
desired. Per pair $3.00 F.0.B. our plant 
NYC. Remittance with order or sent C.0O.D 


-DDSPLAYMASTERS.. 
114 Worth St. New York City 13 





NLY 
MITTEN'S 
LETTERS 


ve you perfect WYaallicMaite){eiste. 
letters! 14 faces, 34" to 
alto LAM Malice MOllut-lariielare] 


to | 


relief >> 
CHANGEABLE VANS 
PINBACK 
SMOOTHBACK AB / 
ABE 


TRACK 
Sale * Departmentalization 


LETTERS 


Put dramatic 
sales appeal in 


Windows ® Point of 


Write for name of necrest dealer. 
MITTEN'S 
DISPLAY LETTERS 


2 West 46th St. New York 
OR Rediands, California 
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Flameproofing 


(In response to an inquiry for methods 
of flameproofing materials for display use, 
DISPLAY WORLD asked the National 
Bureau of Standards, U. S. Department of 
Commerce, for its The 


Mar 
Fire 


recommendations 
following has been received from Mrs 
jorie W. Sandholzer, 
Protection Section 
ELOW are 


formulas 


chemist, of the 
Ed.) 


listed three flameproofing 


suitable for cellulose fabrics, 

and there are a number of effective pro 
prietary products, of the same water-soluble 
on the market. A 


discussion of the 


available 


type somewhat 


more extended subject is 
given in our circular C455 on “Flameproof 
ing of Textiles”, 


from the 


obtained 
Documents, 


which may be 
Superintendent — of 
Washington 25, D. C., at ten cents a copy 
(no stamps accepted) 

In general the water-solubk 


suitable for 


treatments 

used for 
latter 
formula 


textiles may also be 


paper and paperboard, but for the 


products we suggest the choice of a 
containing ammonium phosphate, because of 
the superior glow proofing properties of that 
chemical. The following formula has proved 
satisfactory and effective on paper products 
10 parts by weight of diammonium phos 
phate 
5 parts by ammonium sulfate, 
the two dissolved in about 100 parts of 


weight of 


water 
\s with textiles, immersion of the material 
in the recommended, but 


may be 


solution is spray 
used if 


thorough 


or brush methods 
taken to impregnation 
with more than one application if necessary 
\ weighting of at 
advised, 


care ts 


obtain a 


least 15 per cent is 


* 


ui) 


$ 
AGRICULTURE \J 
KNOWLEDGE 


The feasibility of flameproofing preserved 
and artificial foliage depends largely upon 
the method of preservation or the materials 
of which it is made. 
absorbent to 


Ii the foliage is sui 

become thoroughly 
suggested 
solution of diam 
monium phosphate alone, should be effective 


ficiently 
wetted, 
above for paper, or in a 


soaking in the solution 


However, if the foliage has been preserved 
with a wax or other impervious coating, or 
SS: 3-8 
treatment 
instances, 1f 


materials, the 
unsuccessful. In 


made of impervious 


would be such 
adherence is feasible, fire re 
tardant coatings might be applied to reduce 
the ease of ignition flames, al 
they would not actually flameproot 
material, and most coatings would alter its 
a leaflet on the treating of 
spruce and balsam fir Christmas trees, Tech- 
Note No. 250, available from the 
Products Madison 5, 
coatings are sug 
We are also giving below a partial 


from smal! 


though 
appearance. In 


nical 
Forest 
Wis., 


gested 


Laboratory, 
several possible 
list of manufacturers of fire retardant paints, 
some of whom may be able to supply trans- 
parent coatings that would be of interest. 
The formulas below provide simple treat 
ments for the effective flameproofing of cot 
ton, The 
treat 
after 
from 


yiscose fabrics. 


water-soluble 


linen and rayon 


chemicals are and the 

should 
laundering 
use of wear 


therefore be renewed 


There is 


ments 


each also loss 
For this reason renewal should 
be given periodically, the frequency depend- 
ing on the conditions of use or wear. The 
first formula is considered preferable for the 
The Army 

provides 


glow 


finer fabrics and delicate colors 


Quartermaster Corps formula 


greatest resistance to spread of 


3\ 


“4 


—Display Craft, Grand Rapids firm which specializes in store directional signs, recently intro- 
duced a series of Big Ten college plaques which have met with good response from many 


leading stores. 


Five of the group are illustrated here— 
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C-O-L-O-R 


FOR VISUAL ATTRACTION THE YEAR ‘ROUND 


_--SNOW 
Beautifully ——CORK CHIPS—a::.: Cork Sheets—Bark—Wood—etc. 


____MICA FLAKES 
Colored |———"ROCK CRYSTALS” 
SANDS 
MALROS COMPANY 
WHITE SNOW FLAKES “The Woess of Caters” 


‘ontac fou jo eT or orde direc 
Contact your jobber or order direct 




















Ramsbottom and Snoad Formula 
Borax, Nas 3,0, 10H.,0 
7 Ib. or 7 parts by weight 
Boric acid, H, BO. 


3 Ib. or 3 parts by weight G 
Water 12 gal. or 100 parts by weight Beyond Compare 
Kling and Florentin Formula om y y 
Borax, NavB,0,.10H,0 tn repose or tn action 


6 Ibs. or 6 parts by weight There’s nothing like 
Boric acid, H.BO,, Beau Mondes 


5 Ib. or 5 parts by weight 
Water 12 gal. or 100 parts by weight for showing the finer points of 
Army Quartermaster Corps Formula fashion. Your windows deserve 
Borax, Na,B,0,.10H,0 the finest manikins made, 
i 7 Ib. or 7 parts by weight 
Borie acid, H., BO. 
3 Ib. or 3 parts by weight 
Diammonium phosphate 
(NH,) HPO, 5 Ib. or 5 parts by weight | 
Water 13.2 gal. or 110 parts by weight 
The chemicals are readily dissolved in hot 
water which is continuously stirred while 
they are added. The solution should then 
be cooled to lukewarm temperature as a hot for brochure 
solution would tender the fibers. The addi 
tion of about 1/10 part of a good wetting va J ~ 
agent, preferably a sulphated alcohol type, TS, V4 / Ai 4 V4 
facilitates the impregnation of new or sized (/ + CHIME « UMIT ( 
iabrics. If possible, the material should be 
immersed until thoroughly impregnated, but 
where immersion is not feasible, spray or | 
brush applications, if repeated a sufficient | ART R C0 ol FN C0 
number of times, are effective. Colors are not 
ordinarily affected more than they are by | . > . 
wetting with water but it is preferable to | 810 PENN AVENUE PITTSBURGH, PENNA 
test for color fastness before applying the 
chemicals P MR. ART-R COHEN exclusive Korrect-Way distributor 
The goods to be treated should be weighed 
before application of the flameproofing and 
again after drying. The application, to be 
fully effective, should increase the weight reduce the time of wringing Albi Chemical Corporation, 9 Park place 
not less than 10 per cent; thus goods weigh Treated fabrics are very slightly stiffened New York City 
ing 10 pounds before treatment should weigh as if lightly starched. When dampening Ernst Zobel Company, 114-126 Second 
not less than 11 pounds when dry after treat the fabrics preparatory to ironing, a steam avenue, Brooklyn 
ment. The heavy closely woven fabrics re cloth rather than sprinkling should be used New Jersey Zinc Company, Research Lab 
quire slightly less weighting than the thin because sprinkling spots the treated goods oratory, Palmerton, Pa 
open weaves. The solution as formulated For pressing, the iron should be only mod Sears, Roebuck & Co., Chicago 
give weightings of approximately 10 to 13 erately heated, as the treated goods are Plicote, Inc., Pittsburgh. 
per cent when the fabrics are wrung by _ easily scorched The Muralo Company, Inc., 570 Richmond 
hand. If a mechanical wringer is used, re- The following are manufacturers of fire Terrace, Staten Island, N. Y 
duce the roll pressure, or if a = spinner retardant paints: The Reardon Company, 2200 North 22nd 
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FOR OUTSTANDING 
BACKDROPS 





Lloyd's Genuine 
GRASS CLOTH 











Add extra eye-appeal to your 
display promotions with 
Lloyd’s Grass Cloth—-a favor- 
ite backdrop material with 
display men everywhere, be- 
cause it adds that “sales 
touch.” 


WRITE TODAY FOR FREE 
SAMPLE AND PRICE! 


WHS. Lloyd CO., INC. 


48 W. 48TH ST., NEW YORK 
NEWARK e BOSTON @ CHICAGO 
E, C. BONDY, BEVERLY HILLS, CAL. 














HAMBERGER 


AND 


CHRISTMAS 


As always, HAMBERGER is 
prepared to wre in the 
finest manner and to help 
you with your Christmas dis- 
play problems. 


For over twenty-five years 
HAMBERGER has been offer- 
ing the finest quality in dis- 
play and values that are tops. 


When in New York visit our 
showrooms. See for yourself 
why America says, 


% Hamberger for Display 


DAVID HAMBERGER, Inc. 


Display Decorations 
115 W. 3ist St, NEW YORK CITY | 
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street, St. Louis, Missouri. 

UL. S. Gypsum Company, Chicago 14. 
Flamechek Corporation of America, 745 
Massachusetts avenue, Cambridge City 9, 
Mass 

Fi-Re-Sist Products, Inc., Suite 203 Cam- 
monwealth building, 1625 K street, N. W., 
Washington 6 

Ocean Chemicals Corporation of America, 
1318 South Kilbourn avenue, Chicago 23 

\pex Color Works, Inc., 394 Claremont 
Jersey City, N. J 

Engineering Company, 10 South 
Spring street, Los Angeles 13 


avenue, 


Union 


Flame-Seal Corporation of Ohio, 663 


Spitzer building, Toledo 


CHICAGO DISPLAYS 
[Continued from page 23) 


displays at Fields 
twilight and soft music 


topic of hot weather 
John Moss chose 
to express the 
of keeping cool on hot. summer 


sheer harmony and the art 
evenings 
Two scenes were laid in a park, the locale 
being hinted at by white trees adorned with 
lavender paper lanterns and sprigs of green 
fern. A profusion of trees grew out of green 
grass against a pink-lavender background 
Harmony was suggested by a white music 
stand and musical instruments, also dotted 
with green fernery 

The inauguration of the 1950 college shop 
at Carson Pirie Scott & Co. was heralded 
by bright, bold colors. Six double windows 
by Clement Bradley repeated the decor and 
theme of the shop, and carried the message 
to the public. The sixth photograph illus 
trates how gypsy colors and paraphernalia 
were coordinated with colorful merchandise, 
yet the highly decorative props remained a 
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secondary adjunct to a lively display. The 
theme, “It's in the cards”, was carried by 
two 7 by 4-foot playing cards that were re- 
productions of the queens of the club and 
heart suits. Against the blue backwall a 
half-round table was covered with red felt 
and set with a crystal ball and actual play- 
ing cards dealt to absent players. One 
player was represented by a black gloved 
hand, the black hands being repeated as 
directional signs on the small copy cards 
that were in the form of the ace of hearts. 

At Henry C. Lytton & Co. vacationists’ 
needs continued to draw attention, for dis- 
plays were beamed at the traveler with the 
caution “Don't leave without sailcloth 
cordinates for playtime wear, linen duster 
for traveling, a nylon dress or a cotton 
iormal, a lightweight travel suit and swim 
suits.” Five windows developed 
around this theme with the going 
thought dramatized by a black wooden rail- 
road track that spiraled to the ceiling where 
an engine cut from wood was mounted. A 
truck served as a merchan 


were 
away 


real baggage 
diser and humor was injected by a love- 
sick truck boy cut from 
pictured is representative of the 


plywood The 
display 
entire series by G. C. Bowen 

Clement Bradley used four windows at 
Carson's for a promotion of woolen fabrics. 
The displays were handled as. individual 
settings but were tied together in a series by 
the copy, “So much a part of Fall 1950.” 
The display unit in two of the series was 
identical and in the remaining two modern 
abstract units were utilized for draping the 
fabrics. In the final photograph, one of 
two similar arrangements, authentic tartan 
clan plaids followed the contour of the 
human figure, the faces being formed by 
spools of thread, buttons and other sewing 


material 


—Meticulous attention to detail and fine workmanship characterize the creations of Fern and 
Bess Gallagher, Fox Display. Company, San Antonio, as evidenced by their three Wise Men. 


The details of the faces, heads, and feet are particularly outstanding. 


The figures are dressed 


in velvets and satin, trimmed with gold braid and jewels— 
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RAW MATERIALS FOR 
EXOTIC EFFECTS 

[Continued from page 47] 
to dramatic merchandise presentation. When 
used on a floor, the rug is first taken up 
and “building felt”, a paper fibre, is placed 
with masking tape on the seams. Seamless 
is also used on larger platforms, where it 
would be impossible to preserve an undam- 
aged painted surface. The papering is done 
in the window. 

Of course, all manners of wallpapers are 
available for panels and screens for ex 
ample a series carrying on the surface actual 
dried seaweed, and selling at a fabulous 
price per yard. Wallpapered screens must 
be greatly reinforced and glued during as- 
sembly to prevent cupping and warping. It 
is wise to wallpaper the back of the com- 
position board (or other) base also, with a 
corresponding weight of wrapping paper to 
help equalize the drying tensions. 

Travel posters make a novel wallpapering 
material on giant cut-out maps or fingers 
A suitable base is two or more sheets of % 
inch homosote, glued together for thickness, 
with the final bandsawed edge painted white 

Wallpapers, skillfully manipulated by Fay 
Suttles and Irene Fix, clothed !2 manne 
quins in the prize-winning Thanksgiving 
window featured by the Bon Marche last 
holiday season and pictured here They 
prepared the wallpapers by softening with 
flour paste, and sculptured them to the 
figures while flexible. Authentic period wigs 
were styled in papier.mache tissue paper, 
and air-brushed when dry Animation 


helped, in the form of a rocker for grandpa, 


live steam for the turkey, and popcorn pop 
ping for two weeks on the stove. Authentic 
Victorian fireplace and furniture helped, too 
Most of the latter was tracked down in sec- 
ondhand shops This outstanding holiday 
feature was changed to match the season, 
from Thanksgiving to Christmas to New 
Year 

From the lumber yards come a_ great 
variety of materials adaptable to , display 
manufacturing, each with its own best use 
One favorite is homosote, used with gun 
metal finish for the unicorn and plaques in 
the Bronzini tie window by Kenneth Mc 
Guire, which is pictured 

A composition board of unusual finishing 
possibilities is “rockwood”, an insulating 
and soundproofing %-inch panel contain 
ing asbestos and cement. It reveals an ex 
celsior type fiber surface as can be seen 
in the included photograph, which permits 
hitting with the spray gun with different 
colors from different angles The surface 
can also be dry-brushed over a preliminary 
general coat, with equally interesting re 
sults 

Try 2 by 4 “sawhorse” animals for chil- 
dren's pror 10tions—giraffe, horse kangaroo, 
and cow with tin horns, wood knob eyes, 
and “malted milk” faucets 

Common pine shelving can be stocked for 
a most workable wide board, and for burn- 
ing with blowtorch or acetylene torch for 
rustic sign work \ light singeing brings 
up a beautiful golden color, and at the same 
time a knot and grain pattern in light 
brown. Western brands can be cut out of 
compo or flashing and torched in through 
the resulting openings \ heavier burning 
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ae arse eaves | HUAINSEN TACKERS 


for attaching goods to display 
cards 
1. NEATNESS. Staples are 
small and _ inconspicuous, 
eliminate bulky fastenings. 
2. SECURITY. Drives stout 
staples tightly into place. 
3. SPEED. Fost as you can 
grip. 80 or more pgquest 
staples per loading. FOLDER 


A. L. Hansen Mfg. Co. 


5041 Ravenswood Ave., Chicago 
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Beyond Compare 


in refrose ovtnaction 


There’s nothing like 
Beau Mondes 


for showing the finer points of 
fashion. Your windows deserve 


the finest manikins made. 


Write or call 
for brochure 


/ 


1 LAUWM + haturelle 


KEHOE DISPLAY FIXTURE C0. 


541 MARKET STREET SAN FRANCISCO, CALIFORNIA 
MR. WM. E. KEHOE, exclusive Korrect-Way distributor 

















You Should Use The 


Motion-Maker 


FOR OPERATING MOTION 
WINDOW DISPLAYS - COUNTER 
DISPLAYS - DEMONSTRATORS 


USED BY NATIONAL ADVERTISERS 


Many Different 
Motions with 
Few Parts. 
Hollow Drive 
Shoft makes 
attachment of 
ports easy. For 
use on 115 A. 
C.—60 cycle. 


Can be mount- 
ed for CLOCK. 
WISEorCOUN- 
TER CLOCK. 
WISE Motion. 
Sturdily built 
for continuous 
operation. 

(pat. applied for) 


MODEL NO. 2 


e The Mechanical 





We Also M fact 


Parts For Operating Motion Displays 
WRITE FOR INFORMATION 
Manufactured By 


THE AMERICAN DISPLAY COMPANY 


DAYTON 2, OHIO 











SUNFAST 


DISPLAY PAPER 


24 FADE-PROOF COLORS 
TWO WIDTHS 
107" and 92" 
Distributed by Display Jobbers 


COMPLETE STOCKS—NEW YORK, 
CHICAGO, SAN FRANCISCO 


Sample Swatches and Price List 
on request. 


JOBBER INQUIRIES INVITED 


BUTLER COMPANY 
229 W. Monroe Street, Tel Franklin 2-5800 
Chicago 6, Illinois 
BUTLER PAPER NEW YORK 
CORPORATION 


247 Park Ave. Tel Plaza 3-7860 
New York City | 
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on fir shelving will eat away the soft grain 


| leaving (after wire brushing or steel wool- 


ing) a raised grain pattern ideal for rustic 


two-tone finishes as illustrated last month. 


| The singeing will permit of brush lettering, 


but the burning will produce a surface too 
rough, requiring cut-out lettering or scrolled 
paper overlays 

For superlative cut-out lettering Philip- 
pine mahogany should be stocked. It is not 
as expensive as it sounds, and for lettering 
jobs large quantities are not 
It works like a soft wood, but with no ten- 
dency to split — the choice along with balsa 
for fine model work 
inch plywood is used with careful spackling 


necessary 


For larger scripts %4- 


and sanding of the edges 

\ display shop should afford a balsa plank 
for materials for models. Each year Seattle 
looks forward to the Bon Marche train win- 
dow for which Bob James does such_ fine 
animation and scale work 

Dowellings are in daily use, for example 


in the Bronzini tie window pictured, and 
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should be stocked in long lengths from %- 
inch to 134 inches in diameter. Dowellings 
and picture mouldings are like a lot of 
other material — types carried in stock 
will soon find their way into successful 
use in building better displays; but what is 
not stocked is infrequently remembered. 
Lumber on the hoof will have increasing 
appeal as scarcities and high prices of finish 
lumber again make their appearance. The 
Bon Marche has successfully used raw 6- 
inch fir logs of the type cut 12 feet long 
for “car stakes”, in a large scale interior 
installation. The theme, “Hopalong Cas- 
Hitching Post”, was carried out in 
shelving signs terra cotta 
trimmed, with rope lettering and brand 
signs galore. The work started away back 
with the peeling of the fir logs, the hatchet- 
ing of the knots, the scraping of the prickly 
underbark, and the shellacking, sanding, and 
shellacking again of the final surface. All 
from past in- 
volvement of similar material with ladies’ 


sidy’s 
singed pine 


this was deemed necessary 


WAS CUSP QUINF vo 1a4 by ehhe#__ 





Gaassi WAS BORN NEAR MILAN, 
ITALY, AND TOOK PRIVATE ART 
LESSONS THERE BEFORE COMING 
TO AMERICA AT THE AGE OF 16. 

HE HAS BEEN IN THE DIS- 
PLAY DEPARTMENTS OF SEVERAL 
LARGE NEW YORK STORES, INCLUDING 
ALTMANS AND FRANKLIN SIMON. 
DURING THE NEW YORK WORLD'S 
FAIR HE WORKED IN THE ITALIAN 
PAVILION. 





HE JOINED ELIZABETH ARDEN 
IN 1943, WHERE, IN ADDITION 
TO BEING DISPLAY DIRECTOR, 
HE ASSISTS WITH PROMOTION, 

SERVING AS IDEA MAN FOR 
ALL OCCASIONS AND WORKING 
DIRECTLY WITH MISS ARDEN. 


MOOBIES: CLASSICAL MUSIC 
AND BRIDGE...AT WHICH HE 
1S SOMEWHAT OF A MASTER. 


Di, . 





maw YOAK CITY 
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nylons. The result in golden hued half-log 
framing for the counters and full round 
overhead sign supports and hang-rod sec- 
tions well merited the effort. 


Also available in the raw in most parts 
of the country is that classic work of natural 
sculpture—driftwood. All driftwood doesn't 
have to come from the sea. Sandblasted 
logs from the desert or stream eroded 
stumps from mountain rapids often prove 
equally choice. A recent weekend expedi- 
tion to the islands in Puget Sound produced 
a van load of choice pieces up to 18 feet 
long. Some of the taller pieces were used 
with natural finish in the opening displays 
at Northgate (DISPLAY WORLD, July, 
1950). The position was commanding: Spe- 
cially built felt-covered platforms in the 
yardage department by pillars, where the 
draped material and mannequins could be 
seen through the tremendous wlass front 
from blocks away The gray, gnarled 
shapes were a natural complement to the 
carefully subdued rich hues of the fabrics 


In the Southwest there are materials 
loaded with atmosphere to be had for the 
picking, when one knows the countryside 
Yucca trunks are pithy, light and trans 
portable and make superlative: palm tree 
trunks for the perennial winter. travel dis 
plays. Cholla cactus skeletons are among 
the most exotic of natural materials with 
their lacy tubular design; they are naturals 
for shoe or accessories displayers, or tor 
case use. Tumbleweed spray-painted white 
with scattered diamond dust will seem to 
float on a plastic-snow covered floor, or 
they may be secured in arches or shapes and 
clipped before spray painting for deep fairy 
land effects. Grape root fixtures may be 
reassembled and repainted for years without 
deterioration. Palm leaves may be picked 
up and preserved soft by brief immersion 
in glycerine solution. Date stamens may 
be used with unusual textural effect as in 
the photograph with the rockweod. 


Branches of some type may be cut in 
every part of the country. The Southwest 
has the most interesting baby’s breath, 
manzanita, and palo verde In the North 
west willow and alder produce a delicate 
tracery of branches whith should be spray 
painted before use, and cedar branches 
which remain woodsy and beautiful for 
several weeks after cutting. In the photo 
graph with the cedar branches, Bob James 
prepared the linoleum-tube trunks with 
dowel “knots” cut at an angle. and heavy 
“textone’” mastic for bark Last year's 
Christmas setting used 2,000 huge boughs 
creating 60 trammoth trees from the main 
floor posts The branches were suspended 
from specially built and concealed wire bas 
kets 

Popular imports are rattan and bamboo 
For the Valentine windows, of which a photo 
is included, Ena Sater and Mary Keerl 
assembled the rattan on portable 1 by 2 
frames with masking tape before painting 
ftamboo takes glossy paints interestingly 
Lengths of bamboo will be used and re 
used over the years, successively growing 
shorter in the process until scascely a joint 
remains 

There are preserved leaves, sprays, thistles 
ferns and fronds of unimaginable variety 
available, besides artificial ones. The real 
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METALLIC PLASTIC BALLS 
FOR CHRISTMAS DECORATING 


e HIGH GLOSS FINISH 

@ NO BREAKAGE 

e@ STRUNG UP EASILY 

@ TWO HOLES ON REQUEST 
e@ SIX COLORS 

@ RELIABLE DELIVERY 

@ SAMPLE SHIPMENTS 


22 Inch Dia. . . . $19.75 Gross 
1% Inch Dia. . . . $11.75 Gross 
ORDER EARLY! 


THE THOMAS HICKS SERVICE INC. 


NATIONAL DISTRIBUTORS 
30 CHURCH STREET NEW YORK 7, N. Y. 
WORTH 2.4125 











NEW! EXPANDED ALUMINUM FOIL STAR 


No. 2007—lllustrated. {If lights up with 
12 firefly bulbs within star. 30° diameter 
Choice of color combinations. Fire- 
proof and nonbreakable. A large dis- 
play at a low price. Each $10.00 


No. 2000. Base metal star with firefly 
lights. 28'' diameter. Choice of color 
combinations Each $7.50 


No. 2004. Round base metal flickers 
with ornament in center in all colors 
| dozen to carton. Carton $6.00 


No. 2006. Bells 7'' diameter, 10 to a 
string. 5 strings to carton 


Carton $30.10 


Jobbers Inquiries Solicited No 2007 — Illustrated Base 
metal comet star. 12° diam- 
BELL ART DISPLAYS eter. New and novel 
1652 86th St. Tel. BE 6-6556 Brooklyn 14,. y. Fach $2.00 














ones are usually superior, because they stand 


refinishing better greens tor spring, me For Better Display Use Flexible 


tallics for fall, pastels for any time 

Fabrics in display use run from 20 cents a S L be E V : 
yard to $20 and in weight from the heaviest 
felt to the lightest veiling Some arte - ‘@) R AA S 
woven, and some, like inexpensive “rayon 
eze’, are not. For example, a plastic fibre e USE THE BEST 
reminiscent of excelsior laid flat is used at e PAY NO MORE 
the Bon Marche for cut-out butterflies, petals eo THERE'S A oh t4444, 16 2 


for giant flowers, texturing of millinery 


heads, and for spraying through for part of p A L A Z y ‘e) 


a process simulating marble on composition SLEEVE FORM MFG co. 


4 SIXTH AVE MEW YORK CIT 


board 
Two recent photographs illustrating dis 
play possibilities with fabrics are included 





The first shows an old kidney shaped plat 
iorm transformed by Kenneth McGuire with | MANNEQUIN WIGS! REPAIRS! 
cotton padding, satin, and plaster brackets . : 


1 and novelty wigs made te 
The satin was tacked down through the 


west prices Old wigs made 

padding for the quilted effect, and a bowl | c t like new. Fast service 

with cut flowers was placed in a hole left 

for that purpose | ye Oe a Oe ee Oe One 
In still another display colored nylon 964 21ST STREET SAN PEORO, CALIF 

nets were overlayed in a floral design for 


Mothers Day by Fay Suttles and. Geri |S RUEASE-WENTION DISPLAY WORD 
Hansen. The overlaying of various shades e@ WHEN WRITING ADVERTISERS . . 











SANTA-KINS 


Adjustable, 12'/," high, three dimensional ap- 
pearing, metallic and flock on heavy board 
hand finished An attention getting mer- 
chandiser, ideal for windows and interior cases 


Only “J Se Dozen 


PARCEL POST PREPAID 
Order Now From 


COGSWELL CROMWELL 


16915 THROCKLEY AVENUE 
CLEVELAND 20, OHIO 

















MURALS 
<RANSLiTES 


Do a better selling job with 


genuine photo blowups. 
Stock scenes available for 


your use. 


Write for price list. 


Displayways 


561 Hillgrove Ave., La Grange, Ill. 
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of color produced an effect of extreme deli- 
cacy 

Rough surfaced fabrics such as flannel 
produce interesting textures for panels, and 
become doubly so when painted and reused. 
Don Jones, in charge of interior display at 
the Bon Marche, uses burlap with chicken 
wire backing for hanging art exhibits, and 
burlap covered pillars fogged with silver to 
unify the pillars with metallic capitols for 
fashion shows 

Novelty painting finishes in recent use in 
clude texturizing of properties with colored 
flock as described in DISPLAY WORLD 
last month, plastic webbing, and crackle 
finishing 
interesting effects may be 
achieved with the use of methyl-ethly-key 
tone “cocoon” and “webbing agent” supplied 
by The Hollingshead Corporation. It is the 
material used after the war in wrapping 
up the mothball fleet. Under average pres 
sure the two solutions together emerge from 
the spray gun as sticky cobwebs which can 
quickly spin a solid sheet across a 16-inch 
opening. The Bon Marche has spun cob 
webs with it in barn dance window sets, and 


Extremely 


has used it to spin three-dimensional waves 
for a bathing suit window. For the latter 
rod sculptured skeletons of breakers were 
built, through which was suspended an out 
rigger canoe The cocooned-in breakers 
were shaded from bottle green at the base 
to white at the feather edge, with added 
green glass sparkle 

An interesting paint process is possible by 
using a base coat of gold metallic and over 
this spraying a white crackle-lac coat, 
which shrinks quickly on drying, exposing 
the gold. Pastel colors may be mixed in 
crackle-lac, and any color or a_ bronzing 
powder may be used for the undercoat. 

At considerable 
paints can be used 


expense other novelty 
Pearl essence produces 
iridescence at $20 a pint. Fluorescent 
paints of the “daylight” type can be spray 
painted on wire for sculpturing and _ for 
scripts. Naturally vivid, the colors are suc 
cessful in their own right in daylight, but 
at night with a boost from fluorescent tubing 
of the type rich in ultra-violet, they glow 
richly Currently a cerise mannequin ts 
helping to sell yardage of a complementary 
color range in a Bon Marche corner window 
\ black paper background, which conceals 
ultra-violet illumination for the figure, and 
white illumination for the merchandise, give 
at night a color sensation seldom experi 
enced 

\ material doesn’t have to be newly in 
vented to be effective for non-recognition 
appeal. It is too much to expect something 
really new under the sun but we can 
expect that experiment with techniques and 
materials will oftentimes suggest an inter 
esting treatment to the person with imagina 
tion 

For example, when Clifford Early, display 
department painter, pokes inquisitively in 
some of his older cans or peers intently at 
the over-spray on the exhaust fan grill 
some fabulous new color scheme may be 
in the making 

It is a good practice for someone in the 
department to keep in touch with the in 
dustrial and building supply 
comb the industries for fixturing and prop 
Steelvards, plastic supply 


houses, to 


erty possibilities 
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houses, and surplus outlets can be gold 
mines for inspiration. Even junk yards 
present their contributions in the form of 
little old oaken desks, pot-bellied stoves, 
Victorian bannisters and posts, antique pic- 
ture frames for tie boards and shutters for 
standing screens. Only a displayman knows 
what paint and imagination can do with ma- 
terial such as this. 


Market Week Survey Results 
Announced By Bowman 

John F. Bowman, Jr., managing director 
of the National Association of Display In- 
dustries, has sent the following letter to 
members of the NADI: 

“The attached figures give the results of 
the surveys conducted from this office re- 
cently on the dates and locations of Display 
Market Weeks 

“L believe that from the combined figures 
there is ample evidence that our present 
policy of rotating Market Weeks has the 
support of most people in the display field 
and that, while there is a strong sentiment 
for June dates, the July dates are acceptable 
to sufficient people to justify using them. 

“This opinion is agreed to by the mem- 
bers of the board of directors.” 

DISPLAYMEN 
New York City only 15 
Chicago only 12 
Other city 
Prefer present rotation (New York City 
one year, Chicago the next) 

Prefer rotation dates in June or July 
Prefer present rotation, June only 
Prefer present rotation, July only 
No preference for location or date 
No opinion expressed 

(165 responses from 385 inquiries) 

NADI MEMBERS 
Location 

New York City 
Chicago 
No preference 
Prefer rotating 
Other city 
Dates 
June July 
Ist week 5 2 
2nd week 7 
3d week | 
4th week 1 
No preference 

(60 responses from 127 inquiries) 


Sales Promotion Posts 
For Two Displaymen 

\. J. Puckett, Barnes-Woodin Company 
Yakima, Wash., and Charles Berger, S. R. 
Reed Company, Latrobe, Pa., have been made 
managers for their re- 
Each had formerly been in 
their successors are being 
within the organizations. 
\llied Stores 


sales promotion 
spective stores 
charge of display : 
appointed from 
toth stores are members of 
Corporation 
Tailored Woman Display 
Headed By Dowl 

Reports are current that Walter Dowl is 
to become display manager of The Tailored 
Woman, New York City, following the 
resignation of Mabel Powers. Confirmation 
of the rumor has not been made at press 
time 
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FOR 
CHRISTMAS 

ROPINGS 
WREATHS 
TREES 
ORNAMENTS 
PLASTICS 

e SNOW 

e@ ICICLES 


Send for Price List 


ARTS FLOWERS" 


DISPLAYS, INC. 


Monufacturers @ Importers @ Creofors 
43 W. 56th St., near 5th Ave. 
New York City 19, N. Y. 


*U. S. Reg. Trade Mark 














TWINKLE LITES 
and 


BLINKER LITES 
For Sparkling Displays 


he 


TWINKLE LITES—Bulbs burn constantly 

BLINKER LITES—Bulbs blink on and off individually 
Multiple hook-up. Complete with bulbs installed 
Boxed individually Manufactured sxclusively by 


4 NOEL + 
Manufactining Co. Tut. 


167514 Third Avenue, New York 28, N. Y. 
Complete Engineering and Mfg. Service 
For Electrifying Displays 
Jobbers' Inquiries Invited 
APPROVED UNDERWRITERS LABORATORIES 
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AT THE POINT-OF-SALE 
[Continued from page 62) 


Use the same type of signs throughout 


| the store for a special promotion. Ii you 


use a special color or design, the customer 
will come to associate that color and design 
with a current sale 
special sales or holiday promotions 

One thing that is quite important and 
should not be overlooked is informing sales 
people what is displayed within the store 


This is often done in 


| Within a store, no matter how small, there 
| are numerous small spots for interior dis 


plays. I am speaking now of different dis 
play spots, not display on the counter; 
counter displays are usually the responsibil 
ities of the departments themselves. But 
very olten in setting up window or interior 
displays, stock is taken from one depart 
ment to another. The sales clerk should 
know what is in the displays so that she 
will know exactly what the customer is re 
ferring to if she requires an item on dis 
play. For this reason there should be a list 
in every department of whatever merchan 
dise is out of that department for display 
where on display it is, the price, the styl 
number, and possibly a brief description of 
the item and how it is used in the display 

Shadow-boxes and platforms are used fre 
quently for display in clothing and home 
furnishing departments. As a general rule 
shadow-boxes are used for small items and 
groups of small items; in such a case, signs 
are a little less important because you have 
the item close at hand 

The display can suggest how the item 
might be used, or it can suggest the material 
of which it is made. A cowhide as a back 
ground suggests that the item for sale is 
made of genuine leather in other words 
suggests the material. Likewise with Paris 
designed dresses, use of a small sketch 
of a Paris street scene in the background 
suggests the origin of the merchandise 
There are many other variations of this, 
such as a beach scene suggesting the use of 
swim suits or play clothes. It is a very good 
idea sometimes to promote an item by 
associating it with its trade mark; a good 


| example of this is the RCA Victor dog 


Many props used in windows will later 
be taken apart and used in the store itseli 
for small displays 
ditures to a minimum, you should decide as 


In order to keep expen 


you are taking down a certain display what 
part of it you can use again for a promotion 
coming up There are some promotions 
that come up every yeat such as a fur 
sale in August and a furniture sale in July 
Dismantle displays with the future in mind 


Cook & Meier, Chicago, 
Appoints Roger Ewing 

FE. H. Meier, Cook & Meier, Inc., 159 
North Michigan avenue, Chicago |, an 
nounces the appointment of Roger Ewing to 
a sales position with the firm. Ewing had 
been director of store planning and display 
for J. W. Knapp Company, Lansing, Mich 
He will travel Michigan and adjacent ter 
ritory for the Chicago firm 

Ewing had been with Knapp’s for 22 years, 
as display manager for the past two decades, 
and adding store planning to his duties some 
five years ago 





“FAST SIGN" 


PLASTIC LETTERS 


ABCD 


SELF STICKING 


Modernly styled, not just white but also 
in black and brilliant colors. Add life 
and sparkle to your displays with trans- 
lucent plastic letters flecked with sparkling 
tinsel in Red, Blue, Green and Amber. 
Sizes 1", 1%" and 2". Solid colors in 
red, blue, yellow. 

Self sticking, USE AND REUSE MANY 
TIMES. 

Write for name of your nearest distributor 
or send 25c¢ for samples. 

In Miss., Ala., and Lo. 
PLASTIC PRODUCTIONS, INC. 
513 Gravier Street, New Orleans 12, La. 
In Ga., N. C., and S. C. 


BABS SIGN SERVICE 
202! Oceola Street, Columbia, S$. C. 


FAULKNER LABORATORIES 


BRADENTON 1, FLORIDA 











ATTENTION 
DISPLAY EXECUTIVES 


If You Hove Any Special Ideas 
You Want Carried Out in 


The Modern Display Trend 








FOR FALL AND CHRISTMAS 
DISPLAY PROMOTIONS 


Consult Us for Samples and Prices 


Our New Scientific Technique combines 

Quality, Grace, Becuty, and Fine Finishes 

and offer unlimited display possibilities 
in wire and metal items. 


Now Geared for Quantity Production, 
We Invite Inquiries from Jobbers, Chain 
Stores and Sole Promotion Agencies. 


HARRY C. COHEN 


5219 CENTRE AVENUE 
PITTSBURGH 32, PENNA. 








ORONO ORE 











CEDAR SLABS — POLES 


Mexican Corn — Horse Shoes 
Wood Fiakes — Chips — Cork 
Snowflakes — White and Colors 

Micao—Tan Bark—Tinsels — Branches 


Latest Fall and Xmas Colors. Manu- 
facturers Creators — always some- 
thing new in seatter items. Write for 
new catalogue—just off the press. 











Netional Sewdust Co., Inc. 
65 N. 6th S*., Brooklya 11, N. Y. 


Please send me new Fall and Christmas cate- 
logue 


Neme 
Address 


City & State 


See weeceeceeceseeseeeesees 


WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 

how to do every phase of window 

display work. Merchants, display 

men, women and beginners will 

find this course the finest of its 

kind. School founded in 1905. 
Employers: Free to you-— 
Names of our Graduates. 

Write for literature. 


THE KOESTER SCHOOL 


3710-12 N. Cicero Ave., Chicago 41,1. 








RUSTIC DISPLAYS — POLES 
SLABS — BRANCHES — BARK 
CEDAR ~=ETC. _—C&BIRCH 


RUSTIC “PARKCRAFT" 
PURNETURE 


COMPANY, INC. 


Phones: 9-6479 or 9-6103, Williamstown, N. J. 





| the wide end over the 











JOBBERS 


We specialize in high quality, low price, women's and 
children's 


MANNEQUINS 


For porticulors write 


Royal Mannequin Corporation 
254 Wallabout Street Brooklyn 6, N. Y. 


pent Ue 13 BELLS 


0 ea. in units of 

.20 ea. in units of 100 

10 ea. in units of 100 

.035 ea. in units of 1000 
13.00 per thousand. 


white 





Colors: red, green yellow 


Samples and quantity prices furnished upon request. Write 


BAKERY CRAFTS Gk." 


@ PLEASE MENTION DISPLAY WORLD WHEN 
WRITING ADVERTISERS 


Street 
Ohie 








DISPLAY WORLD 


@ Cross wide ond 
over narrow end 


@ And up through 
loop 


/ 


© Pinch sides round 
index finger to form 
dimple ond nghten 


AUGUST, 


\ © thes under ond over 
with leng end on top, 


(3) Fold short end into 
bow, under long end. 


Q Bring long end down 
and hold firmly and 


over the bow 


S2 


© Pull ond tighten loops 
with finger im each bow 
for proper adywstment 


Fold the long end 
© vy opening at back of 
knot for reer loop 


Tie Knots 


response to a number of requests for 


N 
illustrations showing the correct methods 


DIS- 
permission 
Cincinnati, 
to reproduce the drawings seen here. 

FOUR-IN-HAND (upper left). 1 
narrow end, 2. Turn 
narrow end. 3. Bring it 
4. And up through the 


of tying various neckwear knots, 
PLAY WORLD has 


from Beau Brummell 


secured 
Ties, inc., 
Cross 
around 


wide end 


over in tront again 


© Hove wide ond extend 
12 longer, turn wide end 
@round narrow end and 


of nerrow end 


QO Swing wide end 
round in front 
egan 


© Then up behind and 
thru the center of knot 


@ Then around ond back 


wide end through the knot. 
around index finger to form 
and tighten. 

(upper right). 1 
inches 


Draw 
6. Pinch sides 
dimple 

BOW 
end 1 longer, 
Then under and over with long end on top, 
forming slip knot. 3. Fold short end into 
bow, under long end, and hold firmly. 4. 
Bring long end down over the bow. 5. Fold 
the long end through opening at back of 


loop. 5. 


segin with one 
) 


and cross over. 2 


@ Cross norrow end 
over—seam side out 


© Now across the front 
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knot for rear loop 6. Pull and tighten 
loops, with finger in each bow, for proper 
adjustment 

WINDSOR (lower left). 1. ‘Have wide 
end extend 12 inches longer, turin wide end 
around narrow end and through loop. 2 
Then around end back of narrow end. 3 
Up and over again, forming “V" as il 
lustrated 4. Swing wide end) around in 
front again Then up behind and through 
the center of knot. 6. Pinch sides around 
index finger to form dimple and tighten 

HALF-WINDSOR (lower right). 1. Cross 
narrow end over seam side out. 2. Bring 
wide end up and over narrow end. 3. Now 
4. And up behind the knot 
being formed. 5. Draw wide end through the 
knot. 6 
to form dimple and tighten 


across the front 
Pinch sides around index finger 


The first issue of your magazine on my 
subscription has arrived. What a relief to 
find a source of so much information! It is 
my belief that the museum work can adapt 
many of the store display technics to “sell” 
their exhibits. With this in mind, I have 
checked the items on the enclosed list which 
I would like information about. I'll be very 
grateful if you can help me.—Arminta Neal, 
Preparator, Department of Archaeology, The 
Denver Museum of Natural History, Denver 


I found the April edition of DISPLAY 
WORLD typical of the alert, helpful publi 
cation you have consistently put on the market 
these many years. As a displayman of 20 
years experience, I know whereof I speak 
I would no more run a shop without DIS 
PLAY WORLD and SIGNS of the Times 
than I would try to letter with an inferior 
brush 

In your April edition I was particularly 
intrigued by an article on television by 
Samuel R. Worsham in which he stressed the 
requirements for a staff display technician in 
television.—Allen W. Welts, Pasadena, Calif 

I must confess I'm becoming more and 
more a DISPLAY WORLD fan month after 
month. It’s certainly a wond¢rful way to 
become familiar with the way display people 
work and how a manufactur¢r can coor 
dinate its efforts along these lines with de 
partment store display manage?s 

Your entire magazine is very interesting 
and original in its approach As a matte: 
f fact, just today I was remarking about 
the effectiveness of your presenting tradk 
personalities via sketches and short coj 
instead of the usual wordy  personalit 
stories in other trade publications 
D. Travers, Angelique & Co., In 
(Conn 

Congratulations to you on launching the in 
ternational display contest. This sounds like 
a very interesting project and should bring 
ut unique ideas 

As we look over the list of | classifications 


we can't help but ask why greeting cards were 


DISPLAY WORLD 


not included. We note you have broken down 
the major classifications into specific mer- 
chandise, but no mention is made of greeting 
cards which represent about 30 per cent of 
the volume done in the average department 
store stationery department For your in 
formation, the retail greeting card volume 
in the United States is well over $200,000,000, 
much more than the volume done in many of 
the items you have listed 

Furthermore, greeting 
selves admirably well to impressive and dra 
They lend holiday or occa 


cards lend them 


matic display. 
sion atmosphere to a store and are consid- 
ered wonderful traffic stoppers. True, it is 
only in recent years that displaymen have paid 
much attention to greeting cards but we have 
noted that more and more fine stores have 
given a great deal of thought to the display 
of greeting cards as the various greeting card 
occasions come along 

If it isn’t too iate, why not include greet 
It might bring forth 
some interesting display ideas. Thanks for 
(ys 


ing cards on your list? 


giving this your consideration \ 
Anderson, director of advertising and sales 
promotion, Gibson Art Company, Cincinnati 

(A greeting card classification, No. 103, is 
being added to the contest—Ed.) 


If our subscription to DISPLAY WORLD 
has run out, please renew it as soon as 
possible. I enjoy DISPLAY WORLD very 
much and feel a little lost without it 
Vincent L. Bryant, Sears, Roebuck & Co.. 
Charlottesville, Pa 


I would like to take this opportunity to 
express my gratitude for the help and in 
formation I receive from your magazine 
As display manager of this women’s apparel 
shop with 12 display windows I find it most 
helpful Myra E. Machen, Futernick’s 


Camden, N. J 


I would like to take this opportunity o 
sincerely thanking your organization for 
publishing my letter to the display firms im 
your country. The immediate response | 
received is deserving of praise which | 
hope you will again extend through your 
columns Much as I would like to 
acknowledge every brochure, ete., time will 
not permit; but I would like to thank again 
those who haven't received any communi 
cation, placing them permanently on file 
j. B. Norton, Creative Display 
Christchurch, New Zealand 


Fixtures 


Your letter announcing the gold medal 
award came as a very happy surprise and 
I am thrilled as a baby with a new toy 
Contests are a stimulus to action aside from 
the fact that the display which receives a 
Irttle added attention invariably sells more 
goods I am sending you a few recent 

which you can add to the collec 

add the medal to mine; it is a 

| cherish. Here's hoping 

end of the vear I can send vou 

Clement Kieffer, Jr 
Buffalo 


many more entries 


The Kleinhans Company 
' 


I would like to take this 


thanking you on behalf of my 


opportunity o1 
co-workers 
and myself for the best reference book 
in the display protession Robert M. Levits 
ky, The Pep Boys, Philadelphia 








FOR XMAS SAKE 


JOBBERS 


ARTIFICIAL FLOWERS 
and SET PIECES 


FOR WINDOW DISPLAY 


POPULAR PRICED 


WITH THAT CUSTOM BUILT 
LOOK OF EXCLUSIVENESS 


HANDLE with Confidence 
SELL with Pride 
SOLD ONLY THRU 
LEADING JOBBERS 
Inquire ABOUT IT TODAY 


YOUR TERRITORY MAY 
STILL BE AVAILABLE. 


CREATIVE DISPLAYS 


225 New York Avenue 
Jersey City, New Jersey 





GET READY 
FOR FALL 


xelae dlateMatelall ala 


Scull allavemeyare 
Distinctive Wig Styling 


MADISOMIA 


America’s Largest Manikin 
- Refinishers 


64 WEST 25TH STREET 
25 WEST LAKE STREET 
09 S NOUS. BOULEVARD 
88! N. FAIR OAKS AVE 
WARC 


CT 
> 


SAN FRAN a 17 H 


FACTORY-ON-WHEELS 
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Opportunity Exchange 








POSITION WANTED 
Displayman, cardwriter, some ad 
vertising. Thirty years experience 
with all merchandise. Capable, re 
liable, conscientious Seven years 
with present firm Will go any 
where with medium, high grade 
store. Salary open, Address Box 8D, 
Care of DISPLAY WORLD 








Salesman Wanted 


For Michigan and Indiana, to 
represent Display Fixture and 
Equipment Manufacturer es 
tablished over 35 years. Can be 
handled exclusively, or as a 
sideline, by salesman calling 
on department stores and spe 
cialty shops. Excellent com- 
mission arrangement. State ex 
perience 


Address Box 7L 


Care of DISPLAY WORLD 


WANTED AT ONCE! 
RESIDENT SALESMEN 


To represent one of America’s most complete lines of 
nationally advertised fixtures, fabrics, flower pieces, 
mannequins and accessories. 
Exclusive Territories! Top Earnings! 
No Investment!!! 


Address Box 7DB 


Care of DISPLAY WORLD 


SALESMEN WANTED 
for outstanding NEW exclusive 
line of novelty displays. Protected 
Territory. Liberal commission 
KLEINER DISPLAY STUDIOS 
Route 38 Hainesport, N. J. 




















WANTED 


USED CHRISTMAS PIECES 


for outside display. Must be 
waterproot construction, me 
dium to large size and in good 


condition. Send photos 


Address Box 8C 


Care of DISPLAY WORLD 


GET THE JOB 
That Will Advance 
Your Career in Display 
JOIN NOW 


lake advantage of a specialized association's nation-wide 
retail contacts. Write today for full information by 
return mail 


A NON-PROFIT CO-OP ORGANIZATION 


CAREERS-MUTUAL 


Gordon Oldmsted, Sec’y, 25 E. 16th Ave., Denver, Colo. 


LINES WANTED 


Salesman, six years experience 
selling displays in New 
England, New Jersey, Penn- 
sylvania, Ohio, interested in 


obtaining lines. 


Address Box 8ER 


Care of DISPLAY WORLD 




















FOR SALE 


Large 28 Post Christmas Trim 
complete with two draping 
garlands, one top garland, and 
one stage coach liner to each 
unit. 28 Units. Value $1,650 
Will sell for $400. Completely 
refinished last year 


Address 
ORCHARD & WILHELM 
co 


\ttention H. Abrams 


416 S. 16th Street 
Omaha 1, Nebraska 


CLOSE OUT 


600 new 24” Miniature Mannikins display figures made of 
molded rubber with removable arms. Three style figures, 
each have a different face and different position of arms. All 
bodies are the same. Each style in three colors of painted 
blonde, auburn and black; each mounted on a 
to be sold at a fraction of their original 


bair namely 
blonde wood base; 


cost 


Address BOX 8F 


Care of DISPLAY WORLD 


Position Wanted 


Displayman, 34, seeks position 
with opportunity in New York 
City. 8 years varied experi- 
ence in retail, wholesale, sales, 
service, construction and pro- 
motion Familiar with all 
phases. Conscientious, person- 
able. 


Address Box 8RS 


Care of DISPLAY WORLD 














JOBBERS! FOR PROFITABLE, AMAZING, NEW 
Ad FLUORESCENT FLOWING SIGN KIT 
Sensational new plastic kit makes signs that adhere to any smooth surface 
w being introduced nationally And Catching On Fast! 
TODAY (on your letterhead) for FREE SAMPLE, complete informa 
tion about generous discounts and available territories for ALPHA-BETTY 
Sign Kits! 


GORDON PLASTIC PRODUCTS CORP., Ossining, N. Y. 


WINDOW TRIMMER 


Thoroughly experienced Window 
lrimmer capable of taking complete 
charge of window displays for a 
popular priced men’s store. Must be 
able to trim semi-tight but smart 
windows in the style of New York 
City Times Square Men’s Shops. 
Salary $100 per week (plus bonus) 
to start. Permanent position with 
an excellent future. Give full per 
sonal particulars and past experi 
ences in replying; also include 
photos (snapshots will do) of recent 
window trims 


ROBERTS MEN’S SHOP 
ALLIANCE, OHIO 








Sideline Salesman 


WANTED 
25% Commission 


For inexpensive Xmas novelty 


purchased in large quantities 
by department stores 


Samples Free 


Address Box 8B 


Care of DISPLAY WORLD 











CLOSE-OUT 
PHOTO-FABRIC BACKGROUND PANELS 


Closing out 30 sets Winter Ski Scene photo-fabric background 
panels, winter blue ink on glimmering white satin. Each set 
consisting of 5 panels, 40” wide, 108” high. Wood Stripping 


included for hanging. Miniature sample sent on request 


PARK LANE FABRICS CO., INC. 


45 East 30th Street, New York City 16 








Manufacturer Wanted 


To put new animated (Flat face 
litho) mannequin on the market 
The eyes move to left and right 
Semi-flat glass eyes. Eye lashes 
Almost human. For ladies, men, 
children, babies, Santa Claus. Have 
model. Patented, Royalty Basis 
5000 electric units cost about $4,000. 
500 litho cut outs cost about $1,00° 
4. C. Motor 


George Jentzen 
P. O. Box 252 
West New York, N. J. 
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SALESMAN 


New York manufacturer of the 
most progressively 
items on the market today, has 
Midwestern and Southern ter- 
ritories open. Our line has 
shown excellent results on the 
coast and in New York. Can 
be carried as a side line. 


Address Box 8HI 


Care of DISPLAY WORLD 


modern , 


MANNEQUIN AND FIXTURE SALESMAN 


Experienced man to take over entire state of North Carolina 


If you really 
fully developed 


want to work and want a good future in a 
territory, now 


yielding top returns; and 


connect with a well known Display and Fixture House that 


can complete an entire store 
then answer this ad NOW. 


door ; 


from 


front window to rear 


THE DISPLAY EQUIPMENT CORP. 


147 WEST 37TH STREET 


NEW YORK CITY 18 


CORRESPONDENCE INSTRUC- 
TION—In Window Display. Ia op- 
eration for over 40 years with over 
20,000 graduates 

country in the wor 

catalog. THE — SCHOOL, 
Koester Bidg., N. Cicero 
Ave., Chicago 41, = 














POSITION WANTED 
Top AAA quality men’s wear dis 
playman desires change. 30 yrs. 
exp. in display, selling, adv. and 
showcards. A family man, reliable, 
sober and energetic. Consider any 
location 
Address BOX 8TS 
Care of DISPLAY WORLD 











Window Trimmer 
WANTED 


Experienced man available im- 
mediately to take complete 
charge of all trimming and 
card work for three popular 
priced junior department 
stores. Fine opportunity for 


Animated Xmas Unit 
NEW 


Unusual animation; a sure 
crowd stopper. White sparkled 
fawn raises on its hind legs 
as Santa raises his peppermint 
cane. Entire unit 6 ft. high by 
7 ft. long. Price $395.00. Se- 
quence photographs on request. 


William Wiese Studio 
7014 Garden Street 
Houston 17, Texas 


26" long, 14” 
32” long, 16” 








CLOSE-OUT 
Metallic Foil Bows 


(In Gold only) 
wide. $2.00 doz 
wide—$3.00 doz. 
(Red or Gold) 


ROSEWAY DISPLAY 


715 Broadway 
Brooklyn 6, N. Y. 


All orders f.0.b. Brooklyn, N.Y. 


JOBBERS WANTED 


Manufacturer of exterior 
Christmas decorations desires 
Display Jobbers to sell product 
direct to city Chamber of 
Commerce and Merchant's As- 
sociations. 


Address Box 6MD 


Care of DISPLAY WORLD 











a Study are in Windew 
Di y—an up-te-date course cov- 
ering all phases of the subject—S0O0 

es of text with 1000 detail draw- 
ings—Priced very low. Also Store 
Interiors, Show Card Writing and 
Silk Screen Process. Write for cir- 
culars. Will H. Bates, Bex D, 
Elisworth, [ll. 








man able to trim smart semi- 

heavy selling windows and 

willing to locate in NW Ohio 
Address Box 8MS 


Care of DISPLAY WORLD 








WANTED 
Second-Hand Merry-Go- 
Round Hobby Horse. 
ALLEN’S, INC. 
Ottumwa, Iowa 











Stops all traffic! 
acting figures 34 life size. 
Original cost was $3,000. 
arrangements possible 
windows approximately 8 feet deep 


FOR SALE 


CHRISTMAS EVE AT GRANNY’S 
Antique home 
Now, 
to fit larger corner 
Phone, wire, 


J. M. INGRAM 


Display Manage 
HART’S DEPARTMENT STORE 
San Jose, California 


Fully animated by 5 motors driving 13 natural 
furnishings included. 
third hand for $750. 
window or 
write 


Flexible 
series of 


SEPTEMBER 


Opportunity Exchange 
Forms 
CLOSE 
SEPTEMBER 7 

















New Mannequin Business 
Gets Under Way 

A new business was started July Ist under 
the name of Cordell Displays at 3119 South 
Main street, Los Angeles, for the production 
of a complete line of women’s, 
children’s mannequins and fornis. 
in the company are Luis Cordero, 
and sculptor, and Lyon Cordell 
salesman in Southern 
past five years 


men’s and 
Partners 
designer 
a display 
California for the 


Another Baseball Night 
For St. Louis Club 

A special 
evening of 
play Guild at the 
again baseball was the theme of the meet 
ing, with several members of the St 


dinner meeting was held the 
August 3 by the St; Louis Dis 
Hamilton-Wilshire. Once 


Louis 
Denner. Stix, Baer 
chairman in charge of 


Browns present. Carl 
& Fuller, was the 
decorations 
Drummond Joins 


Blumberg's 


Formerly on the display staff of Ames & 
Brownley, Norfolk, Edward Drummond is 
now with Blumberg’s, Portsmouth, Va., as 
assistant display manager. 


Woods Heads Display 
For Tucson Store 
Formerly operator of 
Los Ange les, F E 
Jacome’s, 
one time he held 
Switzer’s and The 


a display service in 
Woods has 
as display manager. At 
similar positions with 
Boston Store, 


joined 
Tucson, 


Phoenix 


Display Clinic Planned 
For Dallas Show 


A display and 
direction of Virginia 
Brothers, assisted by Don 


under the 

Volk 
displa 
manager for the store, was a part of the 
American Fashion Association meeting in 
Dalias on August 13tl Displays were in- 
stalled in a simulated store 


clinic 
Montague, 
Stone, 


fashion 


Iront containing 
two large display windows 


Prizes Announced 
In Contest 

First prize of $100 in the 
Lovable 


display contest 
Brassiere 
has been awarded to Department 
Store, Utica, N. Y., where E. P. Young is 
display manager. Second, $50, went to R. S 
Shlesinger, Gimbel’s, Philadelphia, and third, 
$25, to E. I. Foedish, Foedish Corset & Lin 
cerie Shop, Utica 


sponsored by Company 


serger s 


San Francisco Firm 
Is Moving 

The Dan Derieg Company, San Francisco 
display firm, will move to its new quarters 
at 553 Mission street on September 1. The 
firm has occupied the second floor at the 
same address for the past three 
With the addition of the street floor location 
several hundred square feet of space will be 
provided for a showing of complete display 
equipment; stocks from 
splay manu- 


years 


material and store 
many of the country’s leading 
facturers. Shop facilities for @#re manufac- 
ture of the company’s special isplay items 
on the second floor of the buding will be 
greatly 

E. L. Jessen, 
displaymen, will be 
pany; he will be in charge of 


increased i 
well-known t#é West coast 
affiliated vith the com- 
ctail sales 


Ice Cream Dealers Vote 
For Point-Of-Sale 

A survey among 540 ice cream retailers 
by the American Dairy Association reveals 
a heavy vote for point-of-sale display ma- 
terial as the best advertising medium for 
such stores “Point-of-sale material,” re- 
ports Advertising Age, “was way ahead of 
all other media.” 








DISPLAY WORLD 


Display Contest Report 


Phe 


sored by 


international 
DISPI 
slightly 


display contest spon 


AY WORLD has now 
than 


been 


in more six months 


During that time 


progress 
been received 
total 
contest 


entries have 
than 200 monthly, the 
1,308 The 

which time 


ot more 
3ist 
December 


ata rate 
of being 
15th, 
than 2,000 entries are expected 


Harold McLaren director 


July 


ends by more 


display for The 


Bon Marche, Seattle, has been awarded the 
gold medal for the best display submitted 
during the month of July. Pictured above, 
the window was used for Father’s Day and 
showed the head the top man 
on the totem pole, for the one day at least. 
Details of the interesting construction of the 
window will be found in an article 
F. Young on pages 30-31 of the July 


of house as 


by Ernest 


issue 


AUGUST, 1950 


of DISPLAY WORLD. In brief, after the 
fir totem poles had been assembled they were 
sandblasted and a white “Rez” type sealer 
coat was sprayed on to preserve the light 
color of the wood; then the brown highlight 
color was blown across the grain at a flat 
angle No steel-wooling was necessary, as 
the porous effect of weatherbeaten wood was 
desired rather than finish. The 
poles were finally brushed with dilute “Texo- 
lite” colors on the raised cutouts, and when 
dry were sanded lightly to expose the wood 


a glossy 


on the highlights. 

Thus far gold medal awards been 
made to John Nugent, Halliburton’s, Okla- 
homa City (January); Elmer C. Diehl, The 
Bon Marche, Sacramento, Calif., (February) ; 
Solly Sollenberger, Neiman-Marcus, Dallas 
(March): Randolph H. Irwin, Roe- 
buck & ( Baltimore (April); Frederick 
Asmussen, Myer Emporium, Melbourne, 
Australia (May); Clement Kieffer, Jr., The 
Kleinhans Company, Buffalo (June), and to 
McLaren 

At the end of the contest gold, silver and 
bronze medals will be awarded for the top 
displays in each of 103 merchandise classi- 
fications. A greeting card division has been 
added to the former group listing at the re- 
quest of leading manufacturer of such 
cards, who points out that the total annual 
volume of such merchandise runs well above 
$200,000,000. In addition to the medals men- 
tioned above, beautiful gold, silver and 
bronze plaques will be awarded for the in- 
dividuals piling up the most points in the 
contest results. Three points will be given 
for a first place award in each classifica- 
tion, two for second, and one for third. The 
monthly gold medal awards have no bearing 


have 


ears, 


oO 


a 


on pornts. 

Entries in the contest may be made at any 
time until midnight, December 15th; com- 
plete rules are given elsewhere in this issue. 
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NEW DISPLAY SENSATION 


rees 


Luminous, sparkling aluminum jemiously nged 
feather-lik Jes and f< ° J into the breath 
y beautiful EVERGLEAM tree. Skillfully designed 
rolalmmelal> ME @1i-lama: ction, EVERGLEAM 
fireproof weat Teele) tarnishproof 
pnt and virtually 
out, trimmed or untrimme 
creates a veritable winter fo 
faMrel i iaallal’issMmalelicl AA ah ial 
can easily be placed on a 
securely packed and fastened in 
and require no bending or shaping. We can also 
supply Special turntables for the trees which greatly 
enhance their display value. EVERGLEAM trees come 
in silver or silver backed with ice blue, green, fuchsia 
or chartreuse in heights of 1, 2, 3 and 
4 feet. Write us for information on 
special colors and sizes 


EVERGLEAM GARLANDS 
Brilliant EVERGLEAM garlands of sparkling fringed aluminum drape gracefully and are real 


attention getters. EVERGLEAM garlands are made in lengths of 25 feet and in diameters of 


Evergleam 
Garlands 


4,8, 10 and 12 inches. Available from stock in all silver or in silver combined with a color 
The colors are fuchsia, gold, red, green, royal blue and ice blue. Absolutely fireproof and 
tarnishproof, durably made EVERGLEAM garlands are also completely weatherproof and 
are ideal for out-of-door use. 


EVERGLEAM BRANCHES 


EVERGLEAM branches in assorted lengths of 8, 12, 16 and 20 inches are ideal to combine 
Evergleam 


with holly or other Christmas greens. Made of brilliantly polished feathered aluminum, they're 
Branches 


fireproof and tarnishproof, of course. 


Order from your jobber today—or write for the name of 


your neorest EVERGLEAM jobber. 


WETAL GOODS CORPORATION 


623 ROSEDALE AVE. « ST. LOUIS 12, MO. 











T R i M LI N E. + +a fine new series of design-related garment racks and costumers by Darling. Racks for every 


purpose in sleek modern design to give continuity and beauty to your departments. Sturdily constructed of the finest materials; 
and economical. These racks will give years of satisfactory service and their functional design will always be style-right. 


TRIMLINE ADJUSTABLE 


Solve quick changes in ready-to-wear stock with Trimline 
adjustable racks. One rack serves to display all lengths of 
garments, blouses, children’s garments, men’s and women’s 
suits and coats, dresses, formals or long robes. Simple, 
sturdy, push button control quickly adjusts rack to any of 
six desirable heights, 45, 48, 54, 60, 63, or 66 inches. 


HOOOOe 


R4-23, 60” long, finest chrome finish . . . $94.50 each. 
c8-9 7”x 11” Cardholders available for these racks . . $1.95 each. 


Curved Trimline Adjustable racks also available with 
same features and price as above. Glass tops and mirror 
or wood end panels can be supplied with these racks. 
Information on request. 


WRITE FOR INFORMATION ABOUT 
DARLING'S COMPLETE LINE OF 
RACKS AND COSTUMERS. 











SINGLE AND DOUBLE BAR RACKS 
designed to accomodate a maximum load 
in minimum space with economy an im- 
portant feature. 

R2-19 Single bar, 60” long, 63” high, mirro- 
chrome finish . . $36.90 each 
R6-12R Double bar, 60” long, 63” high, mirro- 
chrome finish $45.00 cach 


C8-3 7" « 11” Cardholders available for 
these racks $1.65 each 





SINGLE AND DOUBLE BAR AD- 
JUSTABLE ALL-PURPOSE COSTUM- 
ERS. They adjust to six desirable heights 
providing ready customer access to any 
length garments from blouses to long robes. 
Adjustable heights, 45, 48, 54, 60, 63, or 66”. 





R1-15E Single bar, 33” hanging rail, 16" cast 
disc base, mirro-chrome finish . . $26.85 each 
(Cardholder not inciuded.) 

R3-11E Double bar, 33” hanging rails, 20” cast 
disc base, mirro-chrome finish . . $47.40 each 


(Cardholder not included.) 





C8-3 7"x 11" Cardholders for these 
costumers $1.65 cach 


everything in display equipment. 


DISTRIBUTOR 4 4 h 
L.A. DARLING CO., BRONSON, MICH. 
Your one dependable source for Llarliny Lisp) ays NEW YORK CHICAGO LOS ANGELES 





